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A SPECIAL ISSUE DEDICATED TO THE CONVENTION OF THE 


INTERNATIONAL ASSOCIATION OF PRINTING HOUSE CRAFTSMEN 





Helps You PI 
More Golden Eggs 


American industry and Champion paper have collaborated in history’s 
greatest fifty years of industrial and business growth. Organized to pro- 
vide better paper for early halftone printing plates, Champion since 
has paced the industry in developing and manufacturing more and bet- 
| ter paper in all grades. Daily production now is more than two million 
pounds of coated and uncoated for letterpress and offset, business pa- 
pers, envelope, cover, high finish package wrap, papeterie and specials. 
A line of such variety and quality that business everywhere uses it for 


the fine advertising and beautiful packages that lay the golden eggs. 


ms Cmnataie Vier AND FIBRE COMPANY... HAMILTON, OHIO 


— of advertisers’ and publishers’ coated and uncoated papers, bristols, 
bonds, envelope papers, tablet writing and papeterie . . . 2,000,000 pounds a day 
MILLS AT HAMILTON, OHIO...CANTON, N. C.... HOUSTON, TEXAS 


District Sales Offices NEW YORK - CHICAGO - PHILADELPHIA - DETROIT - BOSTON - ST. LOUIS - CINCINNATI - ATLANTA + SAN FRANCISCV 
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Compositor inspecting made-up 
Ludlow multiple ruleforms 








Ludlow Multiple Ruleforms For Profits 


Ludlow-equipped printing plants have 
a decided advantage on ruleform jobs 
over plants limited to old-time methods, 
in that a large variety of work can be 
handled and important time schedules 
met that are practically impossible un- 
der other conditions. 

Take for example a rush job in quan- 
tity, similar to that pictured above, where 
there is no time for electrotyping nor for 
a long press run. The compositor simply 
assembles the matrices for box heads 
and other type lines, as well as the rule 
lines, repeat-casting as many lines as 
will profitably utilize full press or sheet 


capacity. They are quickly produced in 
any quantity. 

The repeat-casting and make-up time 
are more than offset by distinct savings 
in the press running time and bindery 
operations, to say nothing of solid, square 
forms which speed handling and lock- 
up, and clean-cut, new sluglines which 
reduce press makeready time. 

Many printers have installed Ludlow 
for this feature alone, and have found it 
equally profitable on display and mis- 
cellaneous composition. Let us tell you 
more about Ludlow multiple ruleforms— 
there is no obligation. 


LUDLOW TYPOGRAPH COMPANY 2032 ciybourn Ave, Chicago 14 
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by Maclean-Hunter Publishing Cusggretinn, 309 West Jackson Boulevard, Chicago 6, Illinois. Subscription, $4.00 a year in omens single copies, 40 cents. 
‘S end ids—$4.50 a year; single copies, 45 ts—to The Inlan 100, Toronto.) Foreign $5.00 a gle copies, cents. 
Lntered as second-class matter, June 25, 1885, re the Post Office at Chicago, Illinois, under Act of March ci 1879. Copyrighted, 1946. Maclean- Hanter Publishing Corporation. 








_EXPERHIENCE IS A 
GREAT TEACHER! 


} 


Buyers of printing who turned to high grade cotton fibre 


ledger, bond and index papers of necessity now specify 
these better grades as a matter of choice. These gvality 
paper buyers represent desirable, profitable accounts. They 
are worth having now and will be even more valuable 
when competition is keener. Now is the time to sell them 
permanently on the high grade paper-buying habit. By 
selling higher quality at every opportunity, you are helping 
to develop loyal, dependable, satisfied customers for the 
future. 


BYRON WESTON COMPANY °* DALTON, MASS. 
Makers of Papers for Gusiness Recorda 


eston Papers 
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Matimum gain from investment and 
a high resale value are bonded assets of Miller Automaties 


as attested by Chousands of Muller users, 





f@ THE WARTIME ADVERTISEMENT REPRINTED ABOVE FIRST APPEARED YEARS 
AFTER MILLER AUTOMATICS IN LARGE PLANT AND SMALL, STARTED RETURNING 
MAXIMUM GAIN FROM INVESTMENT — AS WITNESS THESE TYPICAL EXAMPLES:— 


A Washington, D. C. publishing company — 6,500,000 impressions 
yearly average per each Miller Major. 


A New York general printing concern — 4,500,000 sheets yearly 
(9,000,000 impressions) per press averaged from 8 Miller Two-Colors. 


A Missouri carton company — over 5,000,000 impressions per press 
yearly average from 27 x 41 Miller Automatics including a Miller 
Cutter & Creaser. 


A Michigan commercial printer — over 5,000,000 quality sheets 
(10,000,000 impressions) average per press yearly from 4 Miller 
Two-Colors. 

A Pennsylvania box manufacturer — 5,250,000 impressions averaged 
per press yearly from 4 Miller Simplexes. 

An Ohio publishing concern — 6,000,000 average sheets (12,000,000 
impressions) yearly per press from 3 Miller Two-Colors. 
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PACE-SETTERS 


for 


Profitable Production 


They give you more of everything you need...more speed, 


more volume, more impressional strength, finer register, 
better ink distribution, more versatility, and more profit. 


Eighty percent of all commercial 





ATF KELLYS 


printing jobs are within the 
capacity of the three Kelly sizes. Ask your ATF Salesman 


for details, or write for Commercial Samples of actual runs 


ATF No. 2 KELLY (Illustrated at top) 

handles sheets from 8%"x11" to 24x35” 
ATF No. 1 KELLY 

handles sheets from 842'’x 11" to 22” x28" 
ATF C-KELLY 


handles sheets from7”x10"to17'2"x22%" = 
American Type Founders 
200 Elmora Avenue, Elizabeth B, New Jersey 
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FINE Coated Foe NEEDS NO OTHER NAME 


The words “coated paper” have always meant the best printing surface 
available for realistic reproductions of fine half-tones. By “streamlining” 
the manufacture of coated paper, Consolidated not only improved its 
printing qualities but also reduced costs. This finer product, though sold 
at uncoated paper prices, remains coated paper and needs no other name. 





Consolidated voxro Vgn0u 


PRODUCTION GLOSS ...MODERN GLOSS 


fied by advertisers, printers and mail order 
houses for their finest catalogs. An im- 
pressive list of national publications, 
who require striking reproductions of 
half-tones for illustrations and advertis- 


On the smooth enameled surfaces of 
ing, are regularly printed on Consolidated 


Consolidated Coated, all of the details 
and pleasing appearance of the finest 
photographs can be reproduced in a 
faultless manner...in one or many colors. 

That is why Consolidated Coated was 
selected for the Abercrombie & Fitch 


Coated. 
catalog ‘“‘Play Hours,” in which the above Manufactured in weights down to 45 
meet almost any printing need. 


Ibs., one of the Consolidated grades will 


photograph appears. 
Consolidated Coated Papers are speci- 














OFFSET BLA C K 





DIFFERENT FROM ANYTHING YOU’VE EVER USED 


Lithographers, after rigid press room tests, praise it 
highly, highlights and middletones print up sharper 


than ever before. 


Excello-Lith Black makes it possible to print large 
solids on all kinds of stock without piling too much 
ink on the rollers, and small reverse type keeps open 


and scum free, without constant etching with the 


acid sponge. 


The Pu of the fountain solution can be kept higher than 


average and yet the dampners stay cleaner longer. 


Clean, sharp impressions under conditions most 
favorable to the plate on the press, make long runs 
of high quality the rule, rather than the exception. 


Yes, Excello-Lith Black is streamlined to a "T’’. It’s 


a distinguished achievement in modern ink making. 


SLtACE EA Ce&es i gence 


BENSING BROTHERS & DEENEY 


THE COMBINATION OF A CENTURY OF PRINTING INK EXPERIENCE 


ee oe | CHICAGO El o ae. i Ce an Oe 
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The Answer is Moisture Control 


Every pressman knows that any paper stock exposed to 
air will absorb water. Because a certain amount of 
moisture is necessary to assure a good run, many printers 
used to take the time and space for awkward hanging 
of paper. 

The Chillicothe Paper Company pioneered the first 
offset stock that most pressmen say makes old-fashioned 
hanging unnecessary. Today you may buy a fine offset 
with the moisture already in, ready to run from skid 
through press. There is no shrink, stretch, curl, or lint. 


THE CHILLIC 





Cross-breeding enamel and ofiset advantages gave birth 
to the truly aristocratic stock of Chillicothe Offset. 





Maker of a distinctive line of fine papers for many uses. including 


such distinguished stocks as 
LOGAN AND ADENA OFFSET AND BOOK 


CHAMOIS TEXT e CHILLOTINTS 
GREETING CARD PAPETERIES 


— ack we. alouc” Acne 











HE PAPER CO. 


CHILLICOBHE, OHIO 
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Near Crisis at Oxford Paper Company 


by Tony Barlow 


—— 














| pines research plays 
a vital part in the making of 
Oxford’s many different kinds of 
quality printing papers. This 
research, along with product 
testing, covers every phase of 
Oxford papermaking from wood 
to finished paper. 


Oxford laboratories are constantly 
engaged in anticipating paper 
problems, in creating new applica- 
tions for paper, in tackling cur- 
rent paper problems and standing 
guard over quality standards. 


In fact, over 5,000 laboratory 
and control tests are made during 
each day’s production. 




















GREAT CONSTERNATION ! OXFORD 
LABORATORIES UNCOVER A POUND OF PULP 

WITH ONLY 1,499,999,998 FIBRES, 
INSTEAD OF THE USUAL |,500,000000 FIBRES. 





a 








This testing serves as a guide 
to and supplements the “know- 
how”’ of Oxford craftsmen — 
many of them, by the way, 
third-generation papermakers at 
Oxford. 


Behind all this stands the 
company’s long experience and 


specialization in quality papers— 
experience sharpened by making 
over 1,000 miles of quality paper 
a day for many years. 


When you are in need of quality 
printing paper why not ask your 
paper merchant for Oxford quality 
paper? 


Included in Oxford’s line of quality printing and label 
papers are: ENAMEL-COATED — Polar Superfine, Maineflex, 
Mainefold, White Seal and Rumford Litho C1S; 
Uncoatep — Engravatone, Carfax, Aquaset Offset, Duplex 
Label and Oxford Super, English Finish and Antique. 


OXFORD PAPER COMPANY 


230 PARK AVENUE, NEW YORK 17, N.Y. 


MILLS at Rumford, Maine 
and West Carrollton, Ohio 


WESTERN SALES OFFICE: 
35 East Wacker Drive, Chicago 1, Ill. 


DISTRIBUTORS 
in 48 Key Cittes 
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olor process plotes 
7 Black and White 
Originals for hand transfer 


. Line or halftone negatives 
or positives for machine 
transfer 


Photo- composed press 
plates — albumen or deep 
etch 


Direct color separations 
Photo-engraving, 


single or multi color 


Commercial art 


Photography — Black and 


white or color 
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You'll be in top form the day you decide to go around 
with Graphic Arts, 


The best approach may be to tee off on some particular 
job on which you'd like to sample our service. You'll soon 
be going the entire course and enjoying the company of 
the more than 200 of America's leading lithographers and 
printers who are members of the Graphic Arts Club. 


MAIN OFFICE AND PLANT e TOLEDO 4, OHIO 
110 OTTAWA STREET © PHONE GARFIELD 3781 
CHICAGO OFFICE 


201 North Wells Street 
Phone Randolph 5383 


DETROIT BRANCH 
625 West Elizabeth 
Phone Randolph 9122 


NEW YORK OFFICE 
148 West 23rd Street 
Phone Chelsea 3-5309 
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Mottling. To the giraffe it means protective coloring. To the printer 
it means defective paper... paper that absorbs ink unevenly ... paper 
that nullifies the best performance of ink, plate and printing press. 


Together with such shortcomings as picking, show-through, 
shrinkage and cracking—mottling is a paper problem that must be 
solved before any printer can predict printed results with complete 
assurance. 


Bryant research hopes to make such assurance possible. At the 
Graphic Arts Laboratory—with the most advanced tools of science 
at their command—technicians will be able to speed the develop- 
ment of ever better paper. Paper improved, not as an end in itself, er 
but as a medium for better printing. 


Bryant’s concern—like your own—is the bettering of printed - 
results. That’s why you can look to Bryant for proved papers... 
Measured Quality papers that will pass muster in every conceivable = / 


test. 


Sold Through Leading Paper Merchants 


BRYANT PAPER COMPANY 


Kalamazoo 29F, Michigan 
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Get maximum results from your 
NEw presses. Be sure to specify 
Daycos on ALL new equipment. 


i = WOULD INSIST ON Dayco Rollers 
because tests prove that Daycos are unaffected by 
water. You can drop a Dayco Roller to the floor of the sea, 
leave it there for days, fish it up, put it on a press and start to 
roll! You can put a Dayco Roller in a chamber filled with 
_live steam, freeze it in a cake of ice, put it into a vat of oil, or 
— ‘alilish or dye ... and it will come out as good as the 
day you put it in. § Daycos take solids, fine screen half- 
tones and every kind of ink made. Press speeds have no ad- 
verse effects on their fine printing qualities. They outwear other 
rollers four to one. Your present metal stock can be easily and 
quickly covered. Write for complete information today. 
THE DAYTON RUBBER MANUFACTURING COMPANY 


DAYTON 1, OHIO 


"latin American Representatives: National Paper and Type Company, 120 Wall 
Street, New York, N. Y. C Repr Manton Brothers Ltd., 
Toronto- Winnipeg - Montreal-Vancouver 





DAYCO ROLLERS BY 


THE MARK OF TECHNICAL EXCELLENCE IN NATURAL AND SYNTHETIC RUBBER 


= ~ Dayton hulbex 


-AMMRMBFACTURERS OF THE WORLD'S FINEST PRINTING ROLLERS 
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| Sharing 


GENERAL OFFICES 
4510 E. 7tst STREET 
CLEVELAND 5, OHIO 


MANUFACTURING 


PLANTS 
CLEVELAND © DAYTON 





DISTRICT OFFICES 


ATLANTA 








S. E. Arnett 


(Branch af Dalles) Branch Soles Monager, 
Metropoliton Area, New York City 


CHICAGO 
(Branch at St. Louis) 


CLEVELAND 


NEW YORK 
(Branches at Boston, Philadelphia) 


SAN FRANCISCO 
(Branch at Los Angeles) 


SUBSIDIARY 
Harris- Se ybold- Potter 
(Canada) Ltd. 


TORONTO 
(Branches at Montreal, Vanceuver) 
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Vice President in Charge of Sales, — 














NOW YOU CAN TIE UP WITH THE 








Get this handsome new window sign 
from your Hammermill Agent listed here 


ALABAMA 

Birmingham. .Strickland Paper Co., Inc. 
ARIZONA 

Phoenix .........Zellerbach Paper Co. 
ARKANSAS 

Little Rock. . Western Newspaper Union 
CALIFORNIA 

2 ey Zellerbach Paper Co. 
Los Angeles...... Zellerbach Paper Co. 
Galland |... <:.:.:0:<5 Zellerbach Paper Co. 
Sacramento...... Zellerbach Paper Co. 
San Diego ....... Zellerbach Paper Co. 
San Francisco... .Zellerbach Paper Co. 
San Jose... ..<.02. Zellerbach Paper Co. 
Stockton .......0<% Zellerbach Paper Co. 
COLORADO 

Denver ....Carpenter Paper Company 
Pueblo..... Carpenter Paper Company 
CONNECTICUT 

Hartford...... Green & Low Paper Co. 


Hartford. . . The Rourke-Eno Paper Co. 
New Haven. . The Rourke-Eno Paper Co. 
New Haven...... Storrs & Bement Co. 


DISTRICT OF COLUMBIA 
Washington. ..R. P. Andrews Paper Co. 


FLORIDA 

Jacksonville ... Virginia Paper Co., Inc. 
Tampa...... E. C. Palmer & Co., Ltd. 
GEORGIA 

Atanta:.:....0. S. P. Richards Paper Co. 
IDAHO 

Pe ee. Zellerbach Paper Co. 
ILLINOIS 

CANO 5.55 0.5-60500% Chicago Paper Co. 
Oe Bradner Smith & Co. 
OO ee Swigart Paper Co. 
Peoria ....... Peoria Paper House, Inc. 
Oe, CREEL. Irwin Paper Co. 
Springfield . . The Capital City Paper Co. 
INDIANA 

Fort Wayne ....Butler Paper Co., Inc. 
Indianapolis....... Crescent Paper Co. 
IOWA 

Des Moines...... Carpenter Paper Co. 
Des Moines. . Western Newspaper Union 
Sioux City .......Carpenter Paper Co. 
Sioux City ..Western Newspaper Union 
KANSAS 

Topeka ....Carpenter Paper Company 
po Midwestern Paper Co. 
Wichita . ... Western Newspaper Union 
KENTUCKY 

Louisville....... Miller Paper Co., Inc. 
Louisville. Southeastern Paper Co., Inc., 
LOUISIANA 


New Orleans . .E. C. Palmer & Co., Ltd. 
Shreveport. .Western Newspaper Union 


MAINE 

Portland. ......<5% C. M. Rice Paper Co. 
MARYLAND 

Baltimore. . The Baxter Paper Company 
Baltimore...... O. F. H. Warner & Co. 


Hagerstown. .Antietam Paper Co., Inc. 


MASSACHUSETTS 

Boston ...... Carter, Rice & Co., Corp. 
SSO. <6 e555s-5 5 Storrs & Bement Co. 
Springfield 


The Paper House of New England 
Springfield . . . Thacker-Craig Paper Co. 


Worcester 

Charles A. Esty Paper Co., Div. 
MICHIGAN 
BDCCTOR.. 6c cose Beecher, Peck & Lewis 
PNG, ois iorex ates Beecher, Peck & Lewis 
Grand Rapids . .. .Carpenter Paper Co. 
LORSING ... ..62.5:5° The Dudley Paper Co. 
SOGINAW 5 6 5:4:6.0:0: The Dudley Paper Co. 
MINNESOTA 


Duluth. . John Boshart Paper Company 
Minneapolis. .The John Leslie Paper Co. 
Saint Paul ..The John Leslie Paper Co. 


MISSISSIPPI 
Jackson’... << Jackson Paper Company 
Meridian...... Newell Paper Company 
MISSOURI 
Kansas City...... Carpenter Paper Co. 
Kansas City... . Midwestern Paper Co. 
Saint Lcuis. .. .Beacon Paper Company 
Saint Louis... . Tobey Fine Papers, Inc. 
Springfield ...... Springfield Paper Co. 
MONTANA 
Billings..... Carpenter Paper Company 
Great Falls. .The John Leslie Paper Co. 
NEBRASKA 
Lincoln .... Carpenter Paper Company 
Lincoln .... Western Newspaper Union 
Omaha..... Carpenter Paper Company 
Omaha...... Western Paper Company 
NEVADA 
NRO og fe eine shciein aoe Zellerbach Paper Co. 
NEW JERSEY 
Newark....... Lathrop Paper Co., Inc. 
Newark.... Henry Lindenmeyr & Sons 
NEW MEXICO 
Albuquerque..... Carpenter Paper Co. 
NEW YORK 
Albany...... Hudson Valley Paper Co. 
PAUITONO 66.4..550 0038 The Alling & Cory Co. 
Buffalo .......: Holland Paper Co., Inc. 
New York...... The Alling & Cory Co. 
New York 

Beekman Paper & Card Co., Inc. 
GW MONE. Ss c6cc 0c F. A. Flinn, Inc. 


New York. .Green & Low Paper Co., Inc. 
New York... . Lathrop Paper Co., Inc. 
New York .Henry Lindenmeyr & Sons 
New York. . Miller & Wright Paper Co. 


New York.... .. . Reinhold-Gould, Inc. 
New York... .Union Card & Paper Co. 
Rochester...... The Alling & Cory Co. 
Syracuse....... The Alling & Cory Co. 
DROS 6 ba vein se-ace Troy Paper Corporation 


NORTH CAROLINA 
Charlotte...... Caskie Paper Co., Inc. 
Raleigh. Epes-Fitzgerald Paper Co., Inc. 


NORTH DAKOTA 
rT Western Newspaper Union 


J:\ 3.00) aan Rae The Alling & Cory Co. 
Cincinnati, . The Diem & Wing PaperCo. 
Cleveland......The Alling & Cory Co. 
Cleveland. ...The Petrequin Paper Co. 
Columbus. . The Central Ohio Paper Co. 
Toledo... .The Central Ohio Paper Co. 


OKLAHOMA 
Oklahoma City . ..Carpenter Paper Co. 
Oklahoma City 

Western Newspaper Union 
Tulsa. .. Tayloe Paper Co. of Oklahoma 


OREGON 

MOOI O 555s a are Zellerbach Paper Co. 
Portland. ..:5..6:s.< Zellerbach Paper Co. 
PENNSYLVANIA ; 


Allentown. .Lehigh Valley Paper House 

Div. S. Walter, Inc. 
Erie... 055 The Daka Paper Company 
OC a ee Durico Paper Company 
Harrisburg .. Johnston, Keffer & Trout 
Philadelphia. .. .Paper Merchants, Inc. 
Philadelphia. . The Thomas W. Price Co. 


Philadelphia.......... D. L. Ward Co. 
Pittsburgh...... The Alling & Cory Co. 
TREAGING 5.5. 055:6.0:5:5 Van Reed Paper Co. 
Scranton ..... Megargee Brothers, Inc. 


York ... Andrews Paper House of York 


RHODE ISLAND 
Providence ....R.L. Greene Paper Co. 


SOUTH CAROLINA 
Columbia 


Epes-Fitzgerald Paper Co., Inc. 
TENNESSEE 
BReCmM PIS. «56:6 s:0:0si0 Tayloe Paper Co. 
Mashville .....sis<x:0 Clements Paper Co. 
TEXAS 
Amarillo ...Carpenter Paper Company 
Austin..... Carpenter Paper Company 
Dallas..... Carpenter Paper Company 
WDGMAS: «ss 05:5: E. C. Palmer & Co., Ltd. 


Fort Worth. Carpenter Paper Company 
Harlingen .. Carpenter Paper Company 
Houston. ...Carpenter Paper Company 
Houston..... E. C. Balmer & Co., Ltd. 
Lubbock . ..Carpenter Paper Company 


San Antonio...... Carpenter Paper Co. 
UTAH 
Ogden...... Carpenter Paper Company 


Salt Lake City. ...Carpenter Paper Co. 


Salt Lake City 
Western Newspaper Union 


Salt Lake City ... Zellerbach Paper Co. 


VIRGINIA 

Lynchburg ..... Caskie Paper Co., Inc. 
Norfolk ..The Old Dominion Paper Co. 
Richmond 


Epes-Fitzgerald Paper Co., Inc. 
Richmond. .. Richmond Paper Co., Inc. 


WASHINGTON 

oe ere Zellerbach Paper Co. 
Spokane......... Zellerbach Paper Co. 
ORAS 5 oceie sisses ve Standard Paper Co. 
Walla Walla..... Zellerbach Paper Co. 
WEST VIRGINIA 

Charleston......... Copco Papers, Inc. 
Clarksburg... .R.D. Wilson Sons & Co. 
WISCONSIN 


Milwaukee. . The Bouer Paper Company 
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| BEST KNOWN NAME IN PAPER... 


X HAMMERMILL 
PAPERS 


PUT THIS SIGN ON YOUR DOOR OR WINDOW 


HIS bright, attractive new window transfer will in- | your shop known as the place to get quality printing at 
vite profitable printing jobs into your shop. moderate cost. Get your sign for your door or window 


People trust old friends. So, when you offerHammermill | now; see your Hammermill Agent or use the coupon 


papers to your customers, you make your selling job below. 
easier, for the name ‘‘Hammermill” has been accepted Description of sign: Size 8% x 11'2 inches. Colors: 
as the standard of paper value for 35 years. bright red, black, and gold. Easy to apply to glass; full 


Tie up with the “best known name in paper”—make _ instructions printed on back. Ask for it today. 


MERM 
Son 22 


T. or mail it to 
MERMILL AGENT, ; : 
agg East Lake Road, Erie, Pennsylvama 


HAMMERMILL WINDOW SIGN. 





i ur 
Send this coupon to yo 
Hammermill Paper Company, 


Please at ch to, ) = 
ta’ ’ . 
¢ or write on, your business letterhead 1P-SE 
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The Lawson “38’’—the new “champion” in its class is 
a completely mew paper cutting machine providing 
maximum production and efficiency. Modern in every 
sense .. . its styling is based on experience not tradi- 
tion. New from top to bottom, from inside out... 
it embodies every innovation and improvement that 
we have envisioned during our fifty years of pioneer- 
ing in the paper cutter field. 

Visit our showrooms and see the Lawson “38” in 
action . . . comparisons will prove its superiority in 
safety, accuracy, speed as well as dependability and 
design. 


SHOWROOMS: 426 W. 33rd ST., NEW YORK 1,N. Y. 








. 
eee SESE «2 Omni 





Southeastern Printers Supply Co. 








THE LAWSON DRILL SLOTTER 


‘The new Lawson Multiple Head Drill Slotter is in a 


class by itself. Again starting from scratch . . . disre- 
garding existing accepted standards and performance 
limitations . . . injecting features learned from the 
trade—your ideas and ours—Lawson produces a really 
modern multiple head drill slotter. It drills and slots 
two or more holes in a 2” lift of paper (in the blink 
of an eye) in one simple operation. 

A companion model, the Lawson Multiple Head 
Round Hole Drilling Machine is now on display at 
the Lawson showrooms. See it in action—check the 
many advantages of this new Lawson champion. 





DISTRIBUTORS: 


Sears Limited —Toronto, Montreal, Winnipeg, Vancouver 


Atlanta, Ga. Denver, Colo. 
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A. E. Heinsohn Printing Machinery 
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COLOR PHOTOGRAPH BY LEON DE VOS 


Root out this Crimson Parasite! 


Rep tars stifles production, steals 
profits. Often it is nothing more or 
less than outmoded business forms— 
forms created for yesterday’s needs 
instead of today’s. 

Review your business forms with 
your printer. Redesign them for 
current operating conditions. Key 


them to present problems, policies 
and products. Then accept the advice 
of thousands: Put business forms on 
Howarp Bonn. It prints handsomely, 
produces clear carbons with type- 
writer, pencil or pen. Twelve colors 
—plus whitest white—facilitate color- 
identification and color-coordination. 


Exceptionally wide distribution 
through leading paper merchants 
means continued convenience. 

For letterheads, business forms, 
business printing of all kinds, How- 
ARD BonD continues to enhance its 
reputation as “The Nation’s Business 
Paper.” 


HOWARD PAPER MILLS, INC. * HOWARD PAPER COMPANY DIVISION, URBANA, OHIO 


WARD BOND 


“THE NATION’S BUSINESS PAPER” 
































COLOR PHOTOGRAPH BY LEON DE VOS 


U N i FO RM : TY Apply it to timing, power and the length of the stroke and it 
wins crew races. Apply it to papermaking and it becomes the deciding 
factor in the choice of a fine printing sheet. 

You find this uniformity of character in tub-sized Maxwell Offset. 
You lean on the assurance with which it enables you to predict results. 


It is just this element of certainty that puts Maxwell Offset first with 
printers and advertisers wherever uniformity of quality is important. 


HOWARD PAPER MILLS, INC. 
MAXWELL PAPER COMPANY DIVISION ¢ FRANKLIN, OHIO 


Maxwell Offset 


For uniformity—in finish, in strength, in ink consumption, in whiteness or color conformity 





Brandtjen & Kluge extends | 

best wishes to the Printing 

House Craftsmen Convening 
in Montreal 





e We have always maintained that a printing 
press, no matter how perfect mechanically, cannot 
alone produce good work. A printing press like 
any machine is an impersonal entity. A press can- 
not think. The thinking, so essential to the produc- 
tion of good work, is in the mind, hands, and heart 
of the skilled craftsmen who make presses talk. 
We have the greatest respect for the men who 
have elevated the printing industry to its present 
high place in the world today. We want them to 
know that we consider these efficient workmen 
largely responsible for the fine work that has been, 
is being, and will be turned out on Kluge equip- 
ment. Competent men, plus good machines, make 
good printing. Personal skill gets the job done! 


a a) re On 
& KLUGE, INC. 
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Today, it is no Through-The-Looking-Glass 
fantasy but stern fact that, even to hold 
their own, printers must speed up every 
operation possible. For, to survive in the 

face of rising costs over which you have no control, you must cut costs wherever 


you can, and one sure way is to reduce the time it is taking to do a given job. 


SPEED KING Quick Setting BLACKS will help you to accomplish that. SPEED 
KING BLACKS set very quickly and they can be backed up immediately, yet they 
will not dry out on the press during the day’s run. Furthermore, SPEED KING 
BLACKS assure high quality printing as well as saving of time, for they produce 


clear, sharp halftones and solids with excellent finish. 


We have prepared a folder for you giving complete information on SPEED KING 
BLACKS. Send for your free copy today. Meanwhile, remember that the sooner you 
start using SPEED KING BLACKS the sooner you will profit from their advantages 


... advantages born of 142 years’ experience in the manufacture of fine printing inks. 
g y Pp P g 


"Se. Joh ohnson__.. MPANY 


GOOD INKS SINCE 1804 


10th and Lombard Streets, Philadelphia, Pa. 


New York + Chicago « Boston « St. Louis > Cleveland + Detroit 


Baltimore ° Kansas City « Pittsburgh + Atlanta = Dallas 

















Please Mention THE INLAND PRINTER When Writing to Advertisers 




















How to Put Your Point Across 


No matter how well your point is 
put, it won’t score until someone jas 
read it. Strong opposition fills its 
path—indifference, inertia, interrup- 
tions. But a good letterhead sweeps 
your message through obstacles like 
these with a point-of-sale impact not 
to be denied. 

What makes one letterhead more 
effective than another? Try Correct 


Bond, and see. This fine rag-content 
bond dominates eyes and fingers so 
instantly, wears ink so brightly and 
design so aptly, that on letterheads of 
Correct Bond there is no stopping 
your letter short of the goal that you 
have set. 
HOWARD PAPER MILLS, INC. 


AETNA PAPER COMPANY DIVISION 
DAYTON, OHIO 


Prestige in Paper 


Correct Bond is a fine rag-con- 
tent, air-dried bond especially 
effective for all business use. 
Its printability and appearance 
are such that many good print- 
ers prefer it. Correct Bond is 
available through leading paper 
merchants everywhere. 


SS 


onrel Vand 








THE MODERN Aa, METHOD 


THAT UTILIZES DRY-ATOMIZED POWDER 


TESTED AND APPROVED by leading printing plants every- 
where. The Oxy-Dry method of preventing offset by the appli- 
cation of atomized dry powder is being successfully used by 
letterpress printers and lithographers; on high-speed rotary and 
sheet-fed presses, multi-color presses, for overprint varnish work, 
by carton and box makers, label printers and a host of other 
‘printers and converters. The Oxy-Dry system utilizes an edible 
anti-offset powder, not harmful to health, and of particular forma- 
tion that is electrically deposited directly upon freshly printed 


sheets in the press delivery. Write today for complete information. 





OXY-DRY SPRAYER CORPORATION 
323 East 38th Street, New York 16, N. Y. 


HTH 608 So. Dearborn Street, Chicago 5, Ill. 
a 329 Fremont Street, San Francisco 5, Calif. 
... the modern anti-offset method 
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Finest quality perforating at costs far lower than with any 
vertical or slot rotary perforator .... these are your immediate rewards when you install the 


Rosback Pony Rotary. 

With the Pony Rotary you get round-hole perforating at its best, each perforation cut com- 
pletely through without burr or ragged edge around the hole .... the kind of perforating 
that brings customers back for more work of the same high quality. 

And only with the Pony Rotary, because of the exclusive principle of its design, can you 
perforate (depending on thickness of stock) from 2 to 10 sheets at a single feed without sheets 
sticking together. Or average, as many users do, as much as 10 to 14 reams per hour, con- 
tinuous or strike work, single lines or multiple lines up to the maximum number of pairs of 


perforating heads on your machine. 


New equipment to cut costs is a wise investment now. Pony Rotary Perforators are being 
produced just as fast as we can obtain materials. Orders are being filled in rotation—for 
earliest possible delivery place your order with your Rosback dealer today. Or write us for 


latest bulletin and specifications. 


F. P. ROSBACK COMPANY « Benton Harbor, Mich. 
* 


WORLD’S LARGEST MANUFACTURERS OF PERFORATORS, STITCHERS AND PAPER PUNCHING AND DRILLING MACHINES 
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ZARKIN EQUIPMENT = 
BETTER PLATE-MAKING 


ZENITH WHIRLER 
with 
DOUBLE-HINGED COVER 


Maximum Accessibility 
* For large glass plates (over 80%, opening) 
° For offset press-plates (full view of coating) 
¢ Always within operator's reach 
* Reduced over-all height 





Easier Operation 
¢ Full floating counterbalance 
¢ Fingertip control 





Manufacturers of 


Zenith 
. Offset Presses Rebuilt 
* Grainers ¢ Whirlers c facilities 
¢ Vacuum Frames * Light Tables — ve ~ 
* Temperature Controlled Sinks machining, metal spraying 
and cylinder grinding 


Quality Products—Early Delivery 


LARKIN MACHINE CO., Inc. 
335 E. 27th St, New York 16, N. Y. Phone LExington 2-0052 
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BROCHURES 

CAR CARDS 

BOOK COVERS 
CATALOG COVERS 
WINDOW BOXES 
FOLDING CARTONS 
COUNTER AND 
WINDOW DISPLAYS 


fiers beautifies and 
protects everything printed! Moisture- 


proof, washable, grime-repellent — it’s 
‘tough flexibility adds long life to catalog 
covers, displays, menus and 1001 other 
items—helps sell extra printing. 


ARVEY CORPORATION 
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every CEP PRESS IS BUILT 
ror SERVICE AND WILL DELIVER IT 








Travel the print-shops from Alaska to Zanzibar, and you find 
C&P platens —hand-fed and automatic — turning out a variety 
of work that is positively amazing. This is to be expected, since 
more than 100,000 C&P presses have been produced for the 
printing industry in the U.S. A. and many foreign countries. 
Thousands of these presses have been in use for 30 or 40 years 
— but still produce profitable work for their owners. 


Today’s C&P equipment is manufactured to the same high 
quality standards with modern improvements that have given 
Chandler & Price presses their world-wide reputation. 


All of which proves the service you can expect—and get— 
from Chandler & Price presses. 


THE CHANDLER & PRICE COMPANY 


Cleveland, Ohio 


BUILDERS OF PRINTING MACHINERY FOR MORE THAN 60 YEARS 
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papers 


NATIONALLY DISTRIBUTED 


a W. H. Atkinson; Partin Paper Co.; Sloan Paper 
0. 

ARIZ.: Blake, Moffitt & Towne; Zellerbach. 

ARK.: Roach Paper Co. 

CAL.: Blake, Moffitt & Towne; Commercial Paper 
Corp.; General Paper Co.; Seaboard Paper Co.: 
Zellerbach. 

COLO.: Dixon & Co. 

CONN.: John Carter & Co.; Rourke-Eno Paper Co.; 
Storrs & Bement Co. 

D. of €.:R. P. Andrews; Barton, Duer & Koch; Stanford. 
FLA.: Capital Paper Co.; Central Paper Co.; Everglade 
Paper Co.; Jacksonville Paper Co.; Tampa Paper Co. 
GA.: Atlantic Paper Co.; Graham Paper Co.; Macon 
Paper Co.; Sloan Paper Co. 

IDA.: Blake, Moffitt & Towne; Zellerbach. 

ILL.: Berkshire Paper Co.; Bermingham & Prosser; 
Blunden-Lyon Paper Co.; Chicago Paper Co.; Dwight 
Bros. Paper Co.; LaSalle Paper Co.; Marquette Paper 
Corp.; Messinger Paper Co.; Midland Paper Co.; 
Swigart Paper Co.; James White. 

IND.: Central Ohio; Century Paper Co.; Crescent Paper 
Co.; Diem & Wing; Indiana Paper Co.; C. P. Lesh. 
IOWA: Bermingham & Prosser; Carpenter Paper Co. 
KAN.: Carpenter Paper Co. 

KY.: Louisville Paper Co. 

LA.: Alco Paper Co. 

ME.: C. M. Rice Paper Co.; C. H. Robinson. 

MD.: Antietam Paper Co.; Barton, Duer & Koch; 
Baxter Paper Co.; 0. F. H. Warner & Co. 

MASS.: Bulkley, Dunton & Co. Inc.; Butier-Dearden; 
Carter, Rice & Co.; John Carter & Co.; Century Paper 
Co.; Colonial Paper Co.; Paper House of N. E.; Storrs 
& Bement Co.; Whitney-Anderson. 

MICH.: Beecher, Peck & Lewis; Bermingham & Pros- 
ser; Carpenter Paper Co.; Grand Rapids Paper Co.; 
Seaman-Patrick; Union Paper & Twine. 

MINN.: John Boshart; General Paper Corp.; The John 
Leslie Paper Co. 

M0.: Acme Paper Co.; Bermingham & Prosser; Cen- 
tral States Paper Co.; K C. Paper House; Tobey 
Fine Papers, Inc.; Weber Paper Co.; Zellerbach. 
MONT.: Carpenter Paper Co.; The John Leslie Paper Co. 
NEB.: Carpenter Paper Co. 

N. J.: Bulkley, Dunton & Co., Inc.; Forest Paper Co.; 
Lathrop Paper Co.; Lewmar Paper Co.; J. E. Linde; 
Henry Lindenmeyr & Sons. 

NEW YORK CITY: H. P. Andrews; Beekman Paper 
& Card Co.; Bulkley, Dunton & Co., Inc. ; Canfield Paper 
Co.; M. M. Elish & Co., Inc.; Forest Paper Co.; J. &F.B 
Garrett; Green & Low; Lathrop Paper Co.; J. E. Linde; 
Henry Lindenmeyr & Sons; Marquardt & Co.; Merriam 
Paper Co.; Miller & Wright; A. W. Pohiman; Reinhold- 
Gould, Inc.; Schlosser Paper Corp.; Vernon Bros. & 
Co.; Walker-Goulard-Plehn; Willmann Paper Co. 

NEW YORK: Fine Papers Inc.; Franklin-Cowan; J. & 
F. B. Garrett; W. H. Smith. 

N. C.: Dillard Paper Co. 

OHIO: Alling & Cory Co.; Central Onio; Chatfield 
Paper Corp.; Cleveland Paper Co.; Diem & Wing; 
The Johnston Paper Co.; Ohio & Michigan Paper Co.; 
Scioto Paper Co.; Union Paper & Twine Co. 

OKLA.: Carpenter Paper Co.; Tulsa Paper Co. 

ORE.: Carter, Rice & Co. of Ore.; Fraser; Zellerbach. 
PA.: Alling & Cory Co.; Chatfield & Woods; A. Har- 
tung & Co.; Johnston, Keffer & Trout; Thos. W. Price 
Co.; Raymond & McNutt Co.; G. A. Rinn; Schuylkil 
Paper Co.; Whiting-Patterson Co.; Wilcox-Walter- 
Furlong; H. A. Whiteman & Co. 

R. 1.: John Carter & Co.; Narragansett Paper Co. 

S. C.: Dillard Paper Co. 

TENN.: Bond-Sanders Paper Co.; Clements Paper Co.; 
Southern Paper Co.; Southland Paper Co. 

TEX.; Carpenter Paper Co.; C. & G. Paper House; 
Clampitt Paper Co. 

UTAH: Carpenter Paper Co.; Zellerbach. 

VA.: Old Dominion Paper Co.; Cauthorne Paper Co.; 
Richmond Paper Co.; Dillard Paper Co.; B. W. Wilson. 
WASH.: Blake, Moffitt & Towne; Carter, Rice & Co. 
of Wash.; Zellerbach. 

WiS.: Bouer Paper Co.; Wisconsin Paper & Products 
Co.; Woelz Bros. 











Despite shortages of flaxseed, wood oil, castor beans, and 
containers, the U. S. paint industry is having the most color- 
ful boom in its history. Sales jumped from $453,000,000 in 
1940 to $728,000,000 in 1945, and are still rising. 

Paper, of course, is a big factor in the advertising and 
merchandising of paint... and “Paper Makers to America,” 
despite material shortages of its own, is doing an extraordi- 
nary job in helping to paint the.town red — and white and 
green and blue. 

As American industry expands, so does “Paper Makers 


@ and green 
and blue 


to America” expand in an unremitting drive to balance sup- 


ply and demand. Whatever you sell, therefore, and however 
you sell it, let informed Mead merchants the nation over be 
your source of supply for Mead Papers of the Mead, Dill & 
Collins, and Wheelwright lines — “the best buys in paper 
today.” 





* & & Mead offers a completely diversified line of papers in colors, 
substances, and surfaces for every printed use, including such 
famous grades as Mead Bond; Moistrite Bond and Offset; Process 
Plate; Wheelwright Bristols and Indexes; D & C Black « White; 
Printflex; Canterbury Text; and De & Se Tints. 


1846 - ONE HUNDRED YEARS OF PAPER MAKING « 1946 


ae is ee a. oe OO a Ot ae On, 


papers 


ESTABLISHED 1846 





“PAPER MAKERS TO AMERICA” 


" The Mead Sales Company, 230 Park Avenue, New York 17+Sales Offices: Mead, Dill & Collins, and Wheelwright Papers - Philadelphia- Boston - Chicago- Dayton 
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1,000,000 impressions 
and still going strong — 


1,000,000 impressions without changing the topsheet—that is the record 
set by “SPHEREKOTE” Tympan Cover on a recent test run. A large Eastern 
printer* installed a “SPHEREKOTE” 17C topsheet on a Cottrell 5-color press 
and deliberately set out to wear this topsheet to shreds. At the end of the 
tun, 1,000,000 impressions later, ““SPHEREKOTE” was still going strong, 
and good for hours more of running. In shop after shop... 


“SPHEREKOTE TYMPAN COVER 


. . . is proving its ability to give more impressions and 
better impressions per sheet; to save press time and press- 
man’s time. Its unique glass sphere coated surface is 
non-absorbent— wipes clean in a jiffy. Offsetting is elim- 
inated, even when heavy solids are run. Type and engrav- 
ings reproduce sharply and cleanly without “fuzziness” or 
smudging. A trial in your own shop will show you why 
‘“SPHEREKOTE” Tympan Cover is the pressroom pet 
wherever it is used. Write today for complete information. 


* Name of printer 
furnished upon 
request, 


i an 
Minnesota Mining & Manufacturing Company 
inn ; Aa 
e information on SPHEREKOTE 


cetaceans 


ae 


Nee en csassnn  O 


Firm—————_—— 


Ace. .<—$<$<—<— <r 


»» Tympan Cover. 


Please send me complet 





With “SPHEREKOTE” on your presses, short runs can be backed up 
as soon as they can be jogged. 


Press perforating can be done directly upon “SPHEREKOTE’'S” glass 
sphere coated surface, without weakening the backing. 


MADE IN U.S.A. BY 
MINNESOTA MINING & MFG. CO. 


THE 3M Compavv emma” 


SAINT PAUL 6, MINNESOTA 
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IN THE CHAIN OF 
LITHOGRAPHIC 
PRODUCTION 


FOR LITHOGRAPHY AND LETTERPRESS 
CRESCENT INKS ARE GOOD INKS. 








CRESCENT INK AND COLOR CO. 


464 N. Fifth Street Philadelphia 


For Items Not Advertised, Write THE INLAND PRINTER'S “Readers’ Service” 





seers 
Bio ease sc eA RY SRY 
PRAIRIE A gala Soli BC Cx toa 

psa Relais 
































saws ALWAYS USED 
UM FOLDERS ONLY 


They wri 44 
ite: “We w. 
ould be I 
our appreciati a than fair, if — 
i rips of integrity with which she set ft express 
SS ; 2 ma 
operation with a which you price them af yor goods 
ith which you service them.” and the extreme co- 


Miles Kimbal 

| Com 

Ki asap pany, Cr 

mball Building, Oshkosh Egat iaiai 
7 e ires 














Dear Mr. Baum: 


The new Folder which 


months ag9 
soon expect to move. 


| made 
| think it only fa 
ever bought fro 
new equipment. 


'd like to ad 
receive from YOU. 
had a couple of hours in 
Folder withi 
though they wer 


Most of us 
| would be less t 
which you make your 
cooperation with whic 


is a thoroughgoing 


a remark to one of o 
ir that | pass on to you: 
m Russell Baum and we W 


n the last five © 
e not an ac 


are quick on th 
han fair to you i 
goods, the 
h you servi 


ed, although you deliv 


ave just erect 
g now at the n 


we h 
honey. It’s runnin 


ill make more 


ew pla 


ney on eV 
han ever on this 


well the service 


them a servi 


ered it several 
nt into which we 





machine run that 
erything that we 


which we always 
finding that he 


d to this the fact that we like very 
We were impressed by the fact that your mechanic, 
Il on people who hadn't bought a Baum 
ce call even 


Oshkosh, went to ca 
. he was there to give 
assuring to US too. 


r six years - 
was re 


tive account. That, of course, 
e trigger when We have a letter 
£ | didn’t expr 
fairness with which 


ce them. 


ess my appreciation 
you price them, 


of complaint to write, but 
of the integrity with 
and the extreme 


Sincerely YOUrs: 
MILES KIMBALL COMPANY 


mball, President 



































(Signed) Miles Ki 












Note by REB 
i oeee Throu h B 
on effecting rigid e g oom Days, Depressi 
Values that 5 ge egg to enable us to Gaul php ate, wen anon lenge 
customers. And today, the ALL-BUCKLE Many-Pur signe pig: 
cittios souls ment ste -BUCKLE Many-Pu ver to our FRIEND 
models.” We are i 4 ustomers to “make more rpose, Many-Profit Baum A ‘ 
to- 
pr yl ea eed grateful for the conti money than ever on th u 
, m inuin ese ne 
while always using pn i have ee a decade, 
exclusively. ae prosperous 












RUSSELL ERNEST 


615 
CHESTNUT STREET, PHILADELPHIA 6, PA 











When Writin i 
g to Advertisers Please Mention THE INLA 
ND PRINTER 


RELIANCE 


ADJUSTABLE-SPEEDS 


From 


A-c. CIRCUITS = 


VxS is the simplest, most efficient and most 
economical means of providing “on the spot” 
adjustable-speeds for production and processing 
operations ... and it’s all-electric. SPEED CONTROL 


Besides an infinite range of stepless speed / 











changes, V*S offers unbelievably smooth accel- 
eration and deceleration—instantaneous starts 
and stops—and maintenance of proper tension 
for roll-fed materials. All V*xS functions can be 
controlled manually or automatically, from near- 
by or remote stations. 

For unlimited flexibility of machine operation— 
with savings that quickly pay for the installation 
—investigate V*xS today. Write for Bulletin 311. 











RELIANCE ELECTRIC & ENGINEERING CO. 
1101 Ivanhoe Road * Cleveland 10, Ohio 


Appleton, Wis. * Birmingham * Boston * Buffalo * Chicago © Cincinnati Conveniently-packaged, Space- 
Denver * Detroit * Gary * Grand Rapids * Greenville * Houston * Kansas City . : . - 
Knoxville * Los Angeles * Milwaukee * Minneapolis * New Orleans * New York gee! V«S Drives available = 
Philadelphia * Pittsburgh * Portland, Ore. © Rockford, Ill. © St. Louis Rotating or Electronic Systems 
San Francisco * Seattle * Syracuse * Tampa * Tulsa * Washington, D.C. or a combination of both. 

Sao Paulo, Brazil 


RELIANCE*¢,, MOTORS 
‘“Motor-Drive is More Than Power” 
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Rather than be President 
A mink would gladly die 
And go into a super coat 
For glamour girls to buy. 











QUALITY 


Everything has its mark of quality. With fur coats, it’s 
mink. With silver, it’s sterling. And with paper. . . well, 
to put it in terms of printers . . . it’s Atlantic Bond. 


Yes, stick with genuinely watermarked Atlantic Bond. For 
the old hands that turn out new carloads of Atlantic Bond 
day after day have but one ambition . . . and that is to 
make each sheet of Atlantic Bond a super-sheet, a sheet 
that printers can buy and use with the assuring feeling 

that here, indeed, is quality. 


MADE BY 


EASTERN CORPORATION 


BANGOR, MAINE 











ATLANTIC BOND : ATLANTIC ANTIQUE LAID 
ATLANTIC LEDGER 3 ATLANTIC MIMEO BOND 
ATLANTIC DUPLICATOR “f ATLANTIC MANIFOLD 
ATLANTIC COVER % ATLANTIC MANUSCRIPT COVER 
ATLANTIC VELLUM ATLANTIC DUROPAKE 
ATLANTIC LETTERHEAD BOX 
ATLANTIC BOND ENVELOPES 
ATLANTIC BOND CABINET STATIONERY 
ATLANTIC BOXED TYPEWRITER PAPER 
A complete line of dependable, standardized business papers 


EASTERN M 


The Millcraft Paper Co. 

W.H. Smith Paper Corp. 

Alexandria, La Louisiana Paper Co. 

Atlanta Sloan Paper Co. 

Baltimore Paper Co. 

Baltimore } Henry D. Mentzel & Co. 

The Mudge Paper Co. 

Baton Rouge -Louisiana Paper Co. 

Birmingham Sloan Paper Co. 
John Carter & Co. 
Century Paper Co. 
Cook-Vivian Company 
Von Olker-Snell Paper Co. 
Bridgeport Lott-Merlin, Inc. 
Bristol, Va Dillard Paper Co. 
Franklin-Cowan Paper Co. 
Charlotte, N. C Dillard Paper Co. 
Chattanooga, Tenn Sloan Paper Co. 
Carpenter Paper Company 
Chicago La Salle Paper Company 
Reliable Paper Co. 
Cincinnati The Johnston Paper Co. 
Cleveland The Millcraft Paper Co. 
Columbus Sterling Paper Co. 
Olmsted-Kirk Company 
Dixon & Company 
Pratt Paper Company 
Chope-Stevens Paper Co. 
Fort Wayne The Millcraft Paper Co. 
Fort Worth Olmsted-Kirk Company 
KSRPEDEDOTO NING. 4 s:5.00:0:00510<5010s 0 eieieieine's Dillard Paper Co. 
Greenville, S.C..... mia bislemsaliciesieeaia .---Dillard Paper Co. 
John Carter & Co. 
Hartford Henry Lindenmeyr & Sons 
PARNER soi issensuscssococesasehomesene L. S. Bosworth Co. 
: : Indiana Paper Company 
Indianapolis } MacCollum Paper Company 
Jackson, Miss Townsend Paper Co. 
Jacksonville, Fla Graham-Jones Paper Co. 
Jamestown, N. Y The Millcraft Paper Co. 
Kansas City Bermingham & Prosser Co. 
Little Rock Arkansas Paper Company 
Los Angeles Carpenter Paper Company 
Louisville The Rowland Paper Co. 
Manchester, N. H C. H. Robinson Co. 
Memphis, Tenn Woodson & Bozeman, Inc. 
Milwaukee Wisconsin Paper & Products Co. 
Minneapolis Carpenter Paper Company 
Monroe, La Louisiana Paper Company 
DIE R CP sic ocr sinss se om ees oeeeeeees Muskogee Paper Co. 


Boston 


VOLUME BOND te VOLUME BOND ENVELOPES 
An inexpensive, dependable watermarked 
Eastern Mill Brand Paper 
* “* + 
MANIFEST BOND , MANIFEST MIMEO BOND 
MANIFEST LEDGER ir MANIFEST DUPLICATOR 
MANIFEST BOND ENVELOPES 
The leading Mill Brand Line in the Economy Group 
The above Brand names are registered trademarks 


Nashville.........Bond-Sanders Paper Co. 

INGRV AEG i6:010:sie/<'ee0sisieieloins Central Paper Co. 

New Haven... Whitney- Anderson Paper Co. 

New Orleans Alco Paper Co., Inc. 

Berman Paper Corp.. 

easels ...Forest Paper Company 

New York Majestic Paper Corp. 

Milton Paper Co. 

A. W. Pohlman Paper Co. 

Carpenter Paper Company 

Field Paper Co. 

; . Molten Paper Company 
Philadelphia The J. L. N. Smythe Co. 
Pittsburgh General Paper and Cordage Co. 
Portland, Me C. H. Robinson Co. 
BOrtlanG OLE. 6:< 6600.9 6:0\000's010 Carter, Rice & Co. of Oregon 
COMA EN CORR al ae xinicie'-is:019 sioielesceioee Narragansett Paper Co. 
Richmond Virginia Paper Co. 
RGRBENO OAV 55 5:0 cio: '0;sinre elev siaresejoioieiwore eiate Dillard Paper Co. 
Rochester Genesee Valley Paper Co. 
Shaughnessy-Kniep-Hawe Paper Co. 

staieiojele eieiovetereiclelorsisieoialdielovers Carpenter Paper Company 

San Antonio Shiner-Sien Paper Co. 
SRM E OI si ciclere'cis.clcisleieisioisleiclieis ,--Carpenter Paper Company 
San Francisco Carpenter Paper Company 
EALEIG a ciclers!s cielererereisiaisieiaieiele Carter, Rice & Co. of Washington 
Shreveport Louisiana Paper Co. 
Springfield, Mass Whitney-Anderson Paper Co. 
Stator CON a} 6 .ci.c «0:5 cieieisteressroreloioaiers ....-Lott-Merlin, Inc. 
Graham-Jones Paper Co. 

MGKAPICATIN, ATIC.) 1010/0 cicieie'v sivieisie'e sipiclecrete Louisiana Paper Co. 
Toledo . The Millcraft Paper Co. 
Trenton Central Paper Co. 
UII 5c ,c/0\e'c aiwinie/aio.01s\s ete sieie nlareieierclorsroaied Tulsa Paper Company 
Waco, Texas Olmsted-Kirk Company 
Washingtons). CG, o<oc.ecccceesicccc Virginia Paper Company 
VACIRAC 8 oie core seco sie onto siaicieceeemieire ....-Southwest Paper Co. 
Worcester Butler-Dearden Paper Service 
WAGER oc 1s s'e'a10ers'eis sisjsioiniae cinioisie ioe The Mudge Paper Co. 





Monterrey, N. L., Mexico Carpenter Paper Company 
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EASTERN CORPORATION DISTRICT SALES OFFICES 
Boston Washington Atlanta 
New York Chicago Dallas 
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new Aiznle 29 


tomorrow’s LETTERPRESS...in a class by itself 





| ERE is a high speed, fully automatic letter- 


press, built for tomorrow's jobs... And Miehle 29 
performance goes beyond the conservatively rated 
4500 impressions per hour. It is fastest where the 
most time is generally lost—in makeready, adjust- 
ments and changeovers. 


Wherever profits depend on productive press 
time, the 29 has all the features to turn out a wide 
variety of fine printing on tight schedules... The 
kind of schedules that need no allowances for tedious 
adjustments or time out after the run has started. 


Complete data on the new Miehle 29—its many 
exclusive features and profit-making possibilities—is 
yours for the asking. Your Miehle Representative 
will be glad to tell you about this revolutionary new 
press... Or we will send a detailed, fully illustrated 
bulletin direct upon request. 


MIEHLE PRINTING PRESS & MFG. CO. 
2011 Hastings Street (14th and Damen) 
Chicago 8, Illinois 


condensed 
specifications 
Miehle 29 


Speed Range 
2500 to 4500 I. P. H. 


Sheet Size 
Minimum 
Maximum 


81% x 11 
22 x 28 


Printing Surface 
Locked in Chase 2014 x 26 
Locked on Bed 2014x27 


Capacity of Feeder 
34” pile 


Capacity of Delivery 
34” pile 


Approximate Weight 
(net, including electrical 
equipment) 10,260 Ibs. 
MOTORED BY KIMBLE 
4 MIEy 


LETTERPRESS 
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AMONG PRINTERS AND LITHOGRAPHERS TODAY... || 
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Exceptional performance is news. And news gets 
around. That’s why more and more printers and ae 


lithographers every day are swinging over to 

AMERICAN ROLLERS. They want the extra service LITHOGRAPH 
and the on-the-job dependability these rollers 

are reputed to give. And they'll get both! For fal 


AMERICAN ROLLERS are scientifically built for the 

job. Their service-ability is factory-predetermined. SYNTH ETIC RUBBER 
And there’s no guesswork about presswork when 

they’re on duty. On letterpress . . . on lithography 


. . unbiased tests prove they’re peerless in pro- 
duction of consistent quality. 


American SYNTHETIC RUBBER Rollers are similarly 
famed. They’re exactly round, and stay round. 
Heat, cold, humidity, doesn’t affect them. Set easily, 
need less squeeze, and stay set better. Remarkable 
affinity for ink. Splendid distributing ability. Order 
a set... and see. 


MANUFACTURERS OF 
SYNTHETIC 
RUBBER ROLLERS 
COMPOSITION ROLLERS 
LITHOGRAPH ROLLERS 
MAKE READY PASTE 
PADDING GLUE 


AMERICAN ROLLER COMPANY 


1342 NORTH HALSTED STREET . . . .° CHICAGO 22, ILLINOIS 
225 NORTH NEW JERSEY STREET . +. . . . INDIANAPOLIS 4, INDIANA 
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The improved No. 4 Vander- 
cook Proof Press with Power 
Ink Distribution is ideal for pro- 
ducing high quality proofs for 
all purposes, including photo- 
graphic reproduction. Form size 
14”x18”"; sheet size 1434”x20”, 


The model reproduced here is 
equipped with Split Vibrator, 
extra Side Guide and Patent 
Base for laboratory use by ink 


and paper manufacturers. 


ANDERCOOK 
PRTMNKERERON EQUIPMENT 


VANDERCOOK & SONS, INC. 


Main Office and Plant—900 N. Kilpatrick Ave., Chicago 51, Illinois 
Chicago Display Room— 1st Fl. Transportation Bldg., 630 S. Dearborn 
Eastern Branch — 216 East 45th Street, New York 17, New York 
Canada—Sears Limited, Montreal, Toronto, Winnipeg, Vancouver 








Sede —— MODERN HEADQUARTERS FOR NON-FERROUS METALS 


RESEARCH —Research is routine in modern 
smelters such as operated by Federated. Long 
ago, Federated recognized that research is the 
mother of progress. The services, the experi- 
ence, the accumulated knowledge of many sci- 
entists and specialists are at the disposal of 
every Federated plant throughout the country. 
Their daily work is directed to discovering new 
refining methods, more accurate analytical 
methods, testing of products, and the improve- 
ment of Federated quality. Here’s brains at 
work for you—your silent partners—helping 
to put quality into your products. The spectro- 
graph illustrated is only one of many scientific 
instruments used by our research department. 


FEDERATED METALS DIVISION 
American Smelting and Refining Company 
120 Broadway, New York 5, N. Y. 


Nation-wide service with offices in principal cities 
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LEAD PRODUCTS - 


SOLDER - 
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TYPE METAL 


¢ ZINC DUST 
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Yes, any way you look at this | 
Cottrell-Claybourn 2-color rotary press 
it means profits whether your shop 
is large or small. 

Its operating speed ranges up to 
5500 sheets an hour and combines speed 
register and superior ink distribution 
at lower costs. 

It is outstanding for the 
printing of booklets, labels 


Tate Me} dal-Yamee) (o) am Zola a 


C. B. COTTRELL & SONS CO. 
Westerly, Rhode Island 

New: York: 25 E. 26th St. * Chicago: Daily News 

Bldg., 400 W. Madison St. * Claybourn Division: 

3713 N. Humboldt Ave., Milwaukee, Wis. * Smyth- 

Horne, Ltd., 13 Bedford Row, London W.C. 1, Eng. 





R91 YEARS OF GROWING WITH THE PRINTING INDUSTRY 


















































HERE at Detroit Sulphite, we cook the pure Mitscherlich 
sulphite slowly and thoroughly . . . preserve the lony 
fibres of the pulp which impart exceptional strength, 
toughness and durability to Detroit Embossed Cover. That 
is why this popular cover is so ideally suited and used 
for printed pieces which must withstand long, hard usage. 


Detroit Embossed Cover possesses striking beauty, too... 
in its wide range of clear, sparkling colors and its richly 
embossed leather-like texture. For over a quarter of a 
century Detroit Embossed has been known as a good 
cover sheet. Its popularity has steadily increased with 
each passing year until today it has become a first choice 


of printers and advertisers alike. 


DETROIT SULPHITE 


PULP AND PAPER COMPANY 


DETROIT 17 MICHIGAN 
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Main Office and Factory: 611 West 129th Street, New York City 


Albany Birmingham Charlotte Cleveland Dayton Havana Kalamazoo Los Angeles Mexico City Nashville New Orleans San Francisco 
Baltimore Boston Chicago Dallas Detroit) Jacksonville Kansas City Manila Miami New Haven Philadelphia Seattle 
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Control and Roescarch ave basic tuncians in the 
Lowis Roberts organization. 


Our own laboratories and resources are supplemented by membership 


in the Vational Printing Ink Research Institute 
at Lehigh University. 


Precibion Offset Inks 


Branches and Distributors in 20 Cities 
































Power Plants of Production 


Users unanimously agree that all Biue 
Streak Linotypes are power plants of pro- 
duction. They pronounce them “the best 
ever, which is high praise. 

The ease with which text and display 
sizes are keyboarded reduces hand com- 
position to an absolute minimum. 

The instant availability of a large as- 


sortment of faces and the simplicity of 
shifting and changing magazines, plus 
their great flexibility, make the Blue 
Streak line truly great producers. 

Their popularity among operators is 
due to the easy operation and the many 
practical and dependable features with 
which they have become familiar. 


LINOTYPE » 29 RYERSON STREET: BROOKLYN 5, N.Y. 
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Painted for Jones & Laughlin Steél 
Corporation by Orison MacPherson 


* O thou beneficent art and mystery, whose mission is to carry enlightenment to all 
people from age to age, make us, thy craftsmen, worthy of thee and of all the craftsmen 
who in times past have glorified thee. Let thy light shine upon our lives and our vocation. 
May no word or deed of ours, or any of our handiwork, bring dishonor upon thee; but 
rather may we uphold thy dignity at all times and in all places, and in brotherly love 
and helpfulness advance thy fame, to the end that all men may be persuaded to acknowledge 
thee as mightiest among the Arts and Crafts. So let it be. 


—HENRY LEWIS BULLEN 














SPECIAL CRAFTSMEN’S CONVENTION 
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ISSUE e SEPTEMBER, 1946 


How to Run Our Businesses During the 
Years Ahead: P.I.A. Convention Theme 


@ WHAT PROMISES to be the best-at- 
tended printers meeting in many 
years will be held in Atlantic City 
when nearly a thousand delegates to 
the Printing Industry of America’s 
sixtieth annual convention meet on 
the famous “boardwalk” September 
9, 10, 11, and 12. 

Sessions will cover the general eco- 
nomic outlook, marketing and sales, 
personnel, management-labor rela- 
tions, and the other vital problems of 
printing management. The 1946 con- 
vention theme is “How Do We Run 
Our Businesses in the Next Two or 
Three Years?” The answers will be 
sought to these questions: (1) What 
are business and industrial relations 
conditions likely to be, generally and 
specifically, in the printing business? 
(2) What new manufacturing equip- 
ment and processes are available to 
meet the future? (3) How can we 
solve certain industry-wide problems, 
such as industrial relations and the 
continuance of paper shortage, by working together? 

Highlighting the meeting will be concurrent ses- 
sions of the Union Employers Section and the Master 
Printers Section. With nation-wide interest now cen- 
tered on the extreme demands being made by some 
printing trades unions, a high spot of the convention 
will be a round-table discussion in which inter- 
national officials of printing trades unions will talk 
over current trade union demands with employing 
printers. Presiding over this session will be Edgar 
L. Warren, director of the United States Concilia- 
tion Service. Another feature of the management- 
labor relations program will be an address by Paul 
M. Herzog, chairman of the National Labor Relations 
Board, at a joint dinner of the Union Employers and 
Master Printers Sections. 


JAMES F. NEWCOMB 


Mr. Newcomb was unanimously elected 
first president of Printing Industry of 
America, Incorporated, at its first con- 
vention following the merger of United 
Typothetae of America and numerous 
other groups in Pittsburgh in 1945 


James F. Newcomb, president of 
Printing Industry of America, will be 
the keynote speaker on opening day. 
He will review the experience of the 
printing industry during the past 
year, and is expected to challenge the 
graphic arts with the many oppor- 
tunities to it for progress. 

The convention program is compre- 
hensive and well-rounded, covering 
such phases of management as open 
shop operation, management methods 
and costs, industrial research to in- 
crease efficiency, and public relations. 

Opening the convention will be the 
session on printing marketing. J. C. 
Capt, director of the Bureau of Cen- 
sus, will offer an address on “The Eco- 
nomic Shape of the Industry” in 
which he will analyze the results of 
a recent special census of the com- 
mercial printing industry. An analy- 
sis of printing markets will be made 
by Edward McSweeney in his address 
“Where Will We Sell Our Printing?” 
W. K. Jackson, president of the Chamber of Com- 
merce of the United States, will present his views on 
the general business outlook. 

PIA Secretary Oscar Whitehouse will present his 
report on “The Probable Trend of Labor Negotia- 
tions in the Industry During the Coming Years.” 

The latest developments in printing equipment will 
be covered in a session in which Lex Claybourne, 
consulting engineer, will present developments in 
letterpress; Walter Soderstrom, secretary of the Na- 
tional Photo Lithographers Association, will discuss 
lithography; George T. Bailey, of the Photogravure 
and Color Company, New York City, will talk on 
gravure; and Wade Griswold, executive secretary of 
Lithographic Technical Foundation, will tell of the 
research being conducted in the field of lithography. 
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Offset and Combination Plant Owners should hnow how 


Letterpress Process Color Plates Are 


Converted to Lithographic Reproduction 
By Glenn C. Compton 


NEW YORK EDITOR 


@ LITHOGRAPHERS and combination 
plant owners seeking to expand 
their markets should look into the 
possibilities of lithographic color 
conversion—the production of full 
color lithography from letterpress 
process plates. 

Letterpress color is converted to 
lithography by obtaining good black 
proofs or transparent positives of 
the four process plates. These proofs 
or transparencies become the litho- 
graphic copy. The success of conver- 
sion depends upon the degree to 
which the dot structure and tonal 
values of the original plates are pre- 
served. How this is accomplished 
and some of the difficulties involved 
will be discussed later in the article. 
First let us examine some of the 
practical applications of the process, 
with emphasis upon its advantages 
to the advertiser which the litho- 
graphic salesman will want to bring 
out when suggesting conversion to 
his customers. 


Only Original Plates Needed 

Starting with a set of four-color 
photoengravings used in publication 
advertising, the advertiser through 
lithographic conversion can use the 
original color subject—the same size, 
reduced, or enlarged—in a wide 
variety of supporting promotional 
literature like catalogs, pamphlets, 
price lists, direct mail brochures, 
window and counter displays, and 
envelope stuffers. The advertiser 
can build up an entire campaign 
around one set of original plates 
without reverting to the art or pho- 
tography which was used as copy 
for these plates. 

Suppose a manufacturer wants to 
merchandise to his dealers an ad- 
vertising campaign which consisted 
of a series of full color ads in the 
Saturday Evening Post. By reduction 
through lithographic conversion as 
many as four of these ads can be 
reproduced in their original colors 
on one page of a brochure, with 
room left on the page for additional 
copy, if it is wanted. 

The process is not confined to re- 
producing the entire subject. It is 
selective. The original may be “ex- 
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ploded”—parts lifted from the whole 
and used same size, reduced, or en- 
larged, against new backgrounds. A 
piece of merchandise which is a 
small unit of the original advertise- 
ment may be separated from the 
rest and used as a package stuffer, 
as shown in one of the accompany- 
ing illustrations. By using the step 
and repeat method it can be printed 
many up on one sheet. 


Various Pieces Can Be Ganged 

The use of step and repeat in the 
above instance suggests other ap- 
plications of photocomposition in 
conjunction with lithographic con- 
version. The subject or subjects ob- 
tained from the set of original plates 
can be positioned by the photocom- 
posing machine, without loss of reg- 
ister, so that several different pieces 
of the supporting literature—stuffer, 
broadside, booklet, folder—can be 
ganged up for the printing process 
on one press sheet. 

Conversion is applicable not alone 
to letterpress plates used in publica- 
tion advertising. It can be used in 
conjunction with other letterpress 
printing, enabling the operator of 
the combination plant to augment 
his service while saving money for 
the customer. The printer may be 
planning a lithographed catalog, for 
example. Previously he produced one 
by letterpress for the same client (or 
another printer did). The process 
plates are still available. The new 
catalog is being prepared mostly 
from original art or photography, 
but several of the illustrations from 
the letterpress catalog could be used 
again. The new catalog may be dif- 
ferent in size and style, but by litho- 
graphic conversion of the original 
plates the old illustrations can be 
reduced or enlarged, cropped or re- 
shaped, or supplied with new back- 
grounds to fit the new catalog. 

Flexibility of conversion extends 
in another direction. The original 
letterpress plates were prepared for 
printing on coated stock only, but 
the conversion to lithography makes 
possible the printing of the same 


full color subject on a wide range of 
papers. This suggests an application 
to export advertising. A letterpress 
catalog on heavy coated paper for 
domestic distribution may be con- 
verted to lithography on lightweight 
paper to save space and costs when 
shipping to distant points. 

From these few examples it is ap- 
parent that the practical applica- 
tion of lithographic color conversion 
is limited only by the imagination 
and ingenuity of those who study 
its possibilities. 

Economy as well as flexibility is a 
strong selling point for litho con- 
version. The high cost of preparing 
process plates is spread over an en- 
tire advertising campaign. Expenses 
of original art and photography, 
color separation, and of the process 
platemaking does not have to be re- 
peated, no matter how many con- 
versions are made from the original 
set of plates. All the lithographer 
has to do is get a faithful copy of 
the dot structure, the tonal values 
that have been put into the process 
plates. There’s the rub. As Mortimer 
Snerd says to Edgar Bergen, “It 
ain’t easy.” 


Dots Must Be Sharp 

Several methods have been used 
to secure facsimiles of the process 
plates for use as copy in lithogra- 
phic color conversion. One way is to 
chalk the engravings and photo- 
graph them. Another is to pull black 
reproduction proofs of the four 
plates. No matter what method is 
used, it is absolutely essential that 
the dot impressions be sharp and 
opaque, else the dot structure of the 
original will be distorted and the 
final lithographed result will be un- 
satisfactory in quality. 

Best results to date seem to have 
been obtained with the transparent 
positives on cellophane. These are 
made on Model 4T or 219T Vander- 
cook proving presses which, to pro- 
vide opacity, print in register on 
both sides of the sheet. Multiple im- 
pressions of the plate are made on a 
rubber blanket and offset on one 
side of the cellophane sheet, and 
then the other side is printed direct 
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from the plate. The sheet is then 
dusted with lampblack, talcum, or 
bronze powder to insure its having 
complete opacity. 

Only a highly skilled and experi- 
enced craftsman taking infinite 
pains can get a transparent impres- 
sion suitable for lithographic color 
conversion of process plates. The 
National Process Company, of New 
York City, uses this method in com- 
bination with deep etch lithography 
and merchandises it under the trade 
name of “Napconversion.” Where 
the conversion is same size, no cam- 
era is needed. The transparency 
serves as the positive for contact 
printing on the plate in deep etch 
lithography. 


One-impression Technique 

Albert Bourges, a photoengraving 
consultant and the president of the 
Transparent Printing Corporation, 
New York City, has developed a one- 
impression technique for transpar- 
encies which he claims is superior to 
the multiple-impression method. He 
contends that multiple impressions 
spread rather than sharpen the dot, 
that the thin cellophane sheets are 
too hard to handle, and that the 
ink will smear or rub off. 

In the Bourges method the proc- 
ess plates are “inked” with a film of 
transparent adhesive and a kiss im- 
pression is made on a sheet of rigid, 
transparent acetate. The sheet is 
then dusted with an opaque powder. 
Highlights can be put into the proof 
by removing dots with a stylus, and 
lines can be drawn in by making 
use Of a special pencil. 

Bourges transparencies can be 
pulled on a Vandercook, Hacker, or 
Claybourn proving press, on an off- 
set proving press, or even a regular 
offset press. Mr. Bourges’ company 
is equipped to provide only a limited 
quantity of the proofs, or he will 
teach lithographers how to use his 
method. 

Still another technique for ob- 
taining facsimiles of process plates 
for use as lithographic copy has 
been developed by a lithographic 
platemaker, John G. Mark & Son, 
New York City. This company pulls 
proofs on a special translucent pa- 
per manufactured for the purpose, 
then uses double lighting—trans- 
mitted as well as reflected—when 
shooting the negative. The addition 
of transmitted light, through the 
translucent sheet from the back, 
gives a truer rendering of the high- 
lights and the shadow tones of the 
original than when only reflected 
light is used, the inventor says. This 
procedure also avoids the difficulty 
sometimes encountered in the cello- 
phane transparency method when 













































Plates for a full-color ad in the Saturday Evening Post are put to work in the production of 
supporting promotional literature. Spotlighted at lower left is the original ad in the magazine. 
At right is a window display card, enlarged by lithographic conversion of the letterpress process 
plates used in the magazine. Upper left is same size reproduction by lithography for a dealer 


promotion brochure. Upper right is the subject r 


d by ion for package stuffers. These 





were printed many up on one sheet by step and repeat. Photo courtesy the National Process Company 


fine particles of dusting powder ad- 
here to the non-image areas or to 
the edges of the dots. 

The greatest difficulty in litho- 
graphic conversion occurs, of course, 
when the original subject is reduced, 
which results in a finer screen pat- 
tern. Unless a perfect proof or trans- 
parency is pulled, the screen pattern 
in the lithographic plate fills in with 
consequent loss of detail. The Na- 
tional Process Company has reduced 
120-line plates by as much as one- 
third with satisfactory results, and 
experimentally has gone beyond 
that. Since one-third reduction of 
120-line gives the screen equivalent 
of approximately 160-line, the con- 
verted reproduction may be even 
better in quality than the original, 
if all the steps in the conversion 
process are properly handled. There 





is no particular problem in enlarge- 
ment, because the screen equivalent 
is coarser. 

It is not the purpose of this article 
to discuss the relative merits of the 
various methods by which reproduc- 
tion proofs or transparent positives 
are obtained from letterpress proc- 
ess plates. This is merely a review 
of the efforts that have been and 
are being made to get facsimiles 
that are sharp and opaque enough 
to insure high fidelity to the original 
in lithographic conversion. Great 
skill and care are required by any 
method, but the effort is worth while 
because of the new uses the process 
opens up for lithography. 

The printer or lithographer who 
wants to build some business for 
lithographic conversion must do an 
educational job with his customers 
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and prospects. A great many adver- 
tisers already know about the proc- 
ess and its possibilities through the 
promotional work of companies like 
the National Process Company, 
which introduced its “Napconver- 
sion” shortly before the war, and 
Edward Stern & Company of Phila- 
delphia. W. D. Molitor, director of 
sales for Stern, has given illustrated 
lectures on color conversion at con- 
ventions of direct mail users, and 
last year wrote a series of articles on 
the subject which were published in 
Printers’ Ink. His efforts have pub- 
licized benefits of the process. 

W. H. Elliott, the sales promotion 
manager of National Process, uses a 
portfolio of samples to show an ad- 
vertiser how he can build an entire 
advertising campaign around a set 
of process plates. The illustrations 
which appear with this article were 
selected and photographed from 
some of the material used in the 
National Process portfolio. 

The time to promote and to sell 
lithographic color conversion to the 
customer is during the planning 
stage of an advertising campaign, 
before art and plates have been pre- 
pared for publication advertising. 
By anticipating the various pieces of 
dealer and consumer printed pro- 
motion which will be used to sup- 
port magazine advertising, art or 
photography can be prepared with a 
view to breaking it up for use in 
booklets, brochures, pamphlets, and 
package stuffers. If it is known in 
advance that the letterpress plates 
will be converted, it may be advis- 
able to use a slightly coarser screen 
so that reduction by conversion will 
be more feasible. 

Color conversion will broaden the 
market for the lithographer or com- 
bination plant operator if he will 
sell its advantages to the customer, 
and if he or his platemaker can lick 
the problems associated with get- 
ting good proofs or transparent im- 
pressions from the original color 
plates. Success or failure of the con- 
version rests in this step. 





WHAT IS A CUSTOMER? 


A Customer is the most important 
person ever in this office... in 
person or by mail. 

A Customer is not dependent on 
us ... we are dependent on him. 

A Customer is not an interruption 
of our work .. . he is the purpose 
of it. We are not doing him a favor 
by serving him .. . he is doing us a 
favor by giving us the opportunity 
to do so. 

A Customer is not an outsider to 
our business .. . he is a part of it. 
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A Customer is not a cold statistic 

. he is a flesh-and-blood human 
being with feelings and emotions 
like your own, and with prejudices. 
A Customer is not someone to ar- 
gue or match wits with. Nobody 


Reprint Method—An Eastern firm 
with long experience in lithographic 
platemaking is developing a system 
of lithographic conversion by which 
it will be possible to proof entire 
forms, letterpress or offset, and file 
the proofs for later reprinting by 
lithography. Entire books, maga- 
zines, or other printed material can 
be reprinted from these file proofs, 
long after the standing forms, type 
pages, litho plates, or litho strip-ups 
have been discarded. Storage space 
is reduced to a minimum. Because 
the entire form is proofed, the lay- 
out of the original is preserved and, 
in the case of color, all register. The 
process involves the use of a special 
kind of proofing paper, and a spe- 
cial photographic technique for fac- 
simile reproduction of all highlights 
and shadow tones. 
Ozachrome—A new product designed 
to give quickly and inexpensively a 
set of color proofs from separation 
positives before printing plates— 
letterpress, offset, or gravure—are 
made. The four color positives are 
printed on sensitized sheets of film 
—Ozachrome yellow, red, blue, and 
black. The printed films, which are 
clear acetate sheets with transpar- 
ent colors, are placed one over the 
other in register to “reconstruct” 
the colors of the original subject. 
The assembled films give an excel- 
lent check on color separation, but 
do not give an exact “pre-proof” of 
color in the printing plates because 
the dyes in the Ozachrome films do 
not match process inks. Progress is 
being made in solving this difficulty. 
Ozachrome is being used success- 
fully for small quantities of store 
and counter displays, for the color 
prints in sales books, and for mak- 
ing composite color overlays for 1n- 
sertion in instruction, sales, and 


x Products and processes still in an experimental 


stage of development are announced in this 
department. When they become commercially 
practicable and are ready for the market, they 
will be fully described in THE INLAND PRINTER 


has ever been known to win out in 
an argument with a Customer. 

A Customer is a person who brings 
us his wants. It is our job to handle 
them profitably to him and to our- 
selves.—Paul T. Babson. 








engineering manuals. It is an out- 
growth of Ozalid, the “black-and- 
white blueprint” process of the 
Ozalid Division of General Aniline 
and Film Corporation. 

Ink from Corn—After five years of 
research Time, Incorporated, has 
reached the experimental produc- 
tion stage with a new black ink 
made from a corn derivative. The 
ink is quicker drying with less heat, 
gives greater contrast in pictures, 
dries with a higher finish than 
present inks, and performs satisfac- 
torily on fast magazine presses. 
Casein Substitute—That versatile veg- 
etable, the soybean, may have an 
application in the paper industry if 
a patent just granted is exploited 
commercially. Patent No. 2,397,307 
has been granted to Merrill A. 
Youtz, of Cincinnati, Ohio, for his 
method of treating soybeans to 
make them usable for a wide vari- 
ety of paper coatings, sizings, and 
glues. At present, milk casein is 
/widely employed for these purposes. 
Previous proposals to use soybeans 
have bogged down in part because 
of the expense and the impossibility 
of forming soybean proteins with a 
color sufficiently light for trade use. 
The new invention, it is claimed, 
gives adequate decolorization. 

Fast Color Film—A new technique for 
producing color negative film to 
give it a speed comparable to av- 
erage black and white film has been 
developed by research scientists of 
the General Aniline and Film Cor- 
poration. Availability of the new 
fast color film will depend upon ex- 
perimental work being conducted. 
Test exposures under varying con- 
ditions have been highly satisfac- 
tory, but full exploration of the 


possibilities of the new film is in- 


its initial phase. 
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Grave Shortage of Apprentice Compositors 
Is Revealed by Study of I. T. U. Statistics 


73,000 Additional Employes Are Needed by the Printing Industry in the United 


States According to James F. Newcomb, President of Printing Industry of America 


@ SHORTAGE OF Manpower and need 
for recruitment of apprentices will 
probably be discussed by many at- 
tending forthcoming conventions 

of Printing Industry of America 
at Atlantic City, September 9 to 
11; at the International Trade 
Composition Association at At- 
lantic City, September 19-21; and 
also at the Association of Printing 
House Craftsmen to be held at 
Montreal, September 8 to 11. 

Usually at similar conventions 
in the past, resolutions have been 
adopted calling upon committees 
negotiating contracts with labor 
unions to liberalize the allowable 
ratio of apprentices to journey- 
men which now ranges in the 
typographical unions from one 
apprentice to four journeymen, 
to the ratio of one apprentice to 
ten journeymen. 

It is evident that employing 
printers who have been adopting 
such resolutions for liberalizing 
the ratios have not studied the 
statistical reports from the In- 
ternational Typographical Union 
which indicate that employers do 
not want any more apprentices 
than an average ranging from 
one apprentice to eighty-three 
journeymen down to the average 
for the whole organization of one 
apprentice to twenty journey- 
men. The total membership con- 
sists of 4,175 apprentices and 
80,177 journeymen. 

Instead of lamenting that the 
ratio is not more liberal it is 
probable that when the employ- 
ers will have studied the ratios 
as worked out herewith by THE 
INLAND PRINTER, cOvering repre- 
sentative cities in the United 
States, they will adopt resolu- 
tions inquiring why these self- 
same employers have not done 
something to study the appren- 
ticeship problems in their re- 
spective cities, and then taken 
the steps woefully needed to cor- 
rect the situations. 

In one of the recent releases 
from the Printing Industry of 


America, President James F. New- 
comb was quoted as having said 
that there is a national manpower 





if RECORDS OF 53 CITIES 
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Records of 53 cities listed herewith indicate 
ratio of apprentices to journeymen compositors 
as figured by THE INLAND PRINTER, based 
upon statistics of the International Typograph- 


ical Union. 








LOCAL MEMBERSHIP MEMBERSHIP 

UNION APPRENTICES JOURNEYMEN RATIO 
yi \ ene ae | er 557. . . 1to32 
Atlaaie. .. se x ee tet 523. . . 1to18 
Baltimore ..... (| eee 7m. . . ttol7 
Birmingham 1 eae 282. . . 1to15 
pO eae eee W's 6h: 2173. . . 1to26 
MUMOM. 2 ws Cre 637 . Itolt 
Cheyenne ..... None : ME en Sh Folens 
CS wae... . SE: .. ftom 
Cincinnati ..... ce 822. . . 1to19 
Cleveland. ..... GE. oe es 988. . . 1to19 
Columbus ..... [ae 468. . . 1tol5 
OO nea |. eee we 339. . . 1to2l 
Mpeem iw kt MSs “as -ae % 472. . . 1to20 
J a ey er ae Me i 5. . . ttok7 
Des Moines 3 ; a ee 332. . . 10047 
Detsoie. . 2... «i es oy es 1470. . . 1to026 
Grand Rapids ... 17..... 596... . Eto8l 
Pe eae aera Bo as se 420. . . 1to23 
Indianapolis .... 4..... 645. . . 1tol4 
Mamene@ttiy ..... 4... ss 647. . . 1to15 
Los Angeles (| ae eae 1501. . . 1to23 
Louisville ..... ae 340. . . 1to15 
Memphis .....  ) eae ey ae 235. . . ito2t 
pe See ee ee oe 391. . . 1to48 
Milwaukee ..... . ee: 6 See 641. . . 1to20 
Minneapolis .... 50..... 730. . . 1to14 
Nashville. ..... NG oes ox 196. . . 1to15 
New Haven. ... . SOs) 8 ee 329. . . 1to12 
New York City ... 25 ..... 8961. . . 1to38 
Oklahoma City... 15..... 218. . . ltol4 
Gree 2g ks as | ae 202. . . 1to40 
Philadelphia .... 8 ..... 1882. . . 1to22 
Pittsburgh ..... ae 720. . . 1to16 
Postlan@...... . eee ae 128. . . 1to16 
Providence ..... |. Paes? 216. . . 1to21 
Rochester ..... |) Saeueeee ar 377. . . ito# 
ee 236. . . 1to32 
Salt Lake City ... 10..... 109. . . Itoll 
Sam Prancieco ... SS..... 1435. . . 1to 26 
MMGOI os 5 4 BRE ee 664. . . 1to30 
Springfield ..... Sees ers 163. . . 1to54 
Si Peee ws ks ) 581. . . 1to18 
Se. Boule... 6. ss WE a sacs) 500 £6 1258. . . 1to83 
Syemeuse ...... 1) re 287. . . 1to024 
CO eee OS: ely en 253. . . 1t028 
RU ok ee , ee nae... . btew 
Weaeelimgeem .... M@..ces 3164. . . 1to33 
WHO ee aes ( eee ee 199. . 1to50 

CANADIAN UNIONS 
Hamilton. ..... Gee 5 esas 130. . . 1to14 
Montreal. ..... OM. a See. . . Baers 
Ce Ms «ees 307. . . ltoll 
oo ar Wl ee 42 1260. . . lito 8 
Winnipeg ..... (| ere 323 « Fee $ 


shortage in the industry amounting 

to a total of 75,000 persons. 
From all over the country reports 
indicate that war veterans seek- 
ing to enter the printing trades 
in apprenticeships have not been 
given enough opportunities be- 
cause, seemingly, the ratios of 
apprentices to journeymen would 
not permit such entry of new 
apprentices and labor unions are 
said to have quietly refused them 
an admission into apprenticeship 
relationship. 

Speakers at one or more of the 
forthcoming conventions might 
wish to delve into the subject, 
get the facts, draw conclusions, 
and then make recommenda- 
tions. THE INLAND PRINTER is pub- 
lishing some of the facts. The 
problem remains for the employ- 
ers to solve. 

St. Louis seems to be the worst 
city in the United States with 
reference to apprentices in the 
composing room. The record of 
the International Typographical 
Union states that there are 1,258 
journeymen in that city and 
only 15 apprentices which figures 
one apprentice to 83 journeymen. 

New York City with its mem- 
bership of 8,961 journeymen—the 
largest union in the ITU—has 
but 235 apprentices, a ratio of 
one apprentice to every thirty- 
eight journeymen. 

Washington, D. C., having a 
membership of 3,164 journeymen, 
lists ninety-four apprentices— 
one apprentice to thirty-four 
journeymen. 

Detroit, with a membership of 
1,470 journeymen, has fifty-six 
apprentices, which is a ratio of 
one apprentice to twenty-six 
journeymen. 

Chicago, which also is suffer- 
ing from the manpower shortage 
and is now involved in an out- 
standing conflict of views con- 
cerning negotiations with the 
union which is demanding $3.02 
an hour basic wages for com- 
positors, and other increases of 





pay rate, vacations, sick-leave, and 
other items which will raise basic 
pay to about $3.70 an hour, shows 
a ratio of one apprentice to every 
twenty-two journeymen. The total 
membership is 5,129 journeymen 
and 233 apprentices. 

In the far West, the employing 
printers have not done any better 
in solving their apprentice problem. 
At least ratios are not better. In 
Seattle, the journeymen number 664 
and apprentices twenty-two, ratio 
of one to thirty; in San Francisco, 
the record is 1,435 journeymen and 


fifty-five apprentices, ratio of one to 
twenty-six; in Los Angeles, the 
membership is 1,501 journeymen 
and sixty-five apprentices, a ratio 
of one to twenty-three. 

In the South, Atlanta has 523 
journeymen and twenty-eight ap- 
prentices, a ratio of one apprentice 
to eighteen journeymen; in Nash- 
ville, the record shows 196 journey- 
men and thirteen apprentices, ratio 
of one apprentice to fifteen jour- 
neymen; in Memphis, 235 and 
eleven, a ratio of one apprentice to 
twenty-one journeymen; in Hous- 





ton, 420 and eighteen, a ratio of 
one apprentice to twenty-three 


journeymen; in Dallas, 339 and 
sixteen, a ratio of one apprentice 
to twenty-one journeymen; and in 
Miami, Florida, 391 and eight, a 
ratio of one apprentice to forty- 
nine journeymen. 

In Canada, the employers seem to 
take their apprenticeship problem 
more seriously than they do in the 
States, for the ratios are Montreal, 
one to nine; in Toronto, one to 
eight; and in Winnipeg the ratio 
of one to eight is also maintained. 


Franklin Association Distributes Protests Against Demands of Union 


PROTESTS against the demands for 85 to 
110 per cent increase in the wage costs 
made by Chicago Typographical Union 
Number 16 are being published by the 
Franklin Association of Chicago for dis- 
tribution among users of printing who 
are also being called into group meet- 
ings and being advised that unless the 
union changes its demands by October 
4, “there may be an interruption in the 
service of your printer to you.” 

It is confidently expected that in view 
of Woodruff Randolph’s strike policy, as 
outlined in THE INLAND PRINTER 
(July issue, pages 31 and 32) the Inter- 
national Typographical Union will in- 
sist upon agreement of its demands in 
Chicago, and approve the strike-vote 
which Number 16 will be instructed to 
deliver. Thus Chicago will again be 
used as a “guinea pig” by the ITU to 
test its extreme strike policy, so the 
speakers stated at a press conference 
held in Chicago on August 15 which was 


under the auspices of the Franklin As- 
sociation of Chicago. 

Scores of meetings of printers and 
various groups of customers have been 
held in Chicago during the past month 
by the Franklin Association upon the 
basis that the excessive demands of 
the union are of interest to them be- 
cause printing establishments are part 
of the manufacturing departments of 
publishers’ businesses, and also those of 
mail order houses and other buyers of 
printing. This new idea is being ex- 
pounded by C. L. MacKinnon, newly 
appointed general manager of the Asso- 
ciation. He said that last year’s “ter- 
rible beating” administered to the print- 
ing industry in Chicago was due to the 
failure on the part of the industry to 
recognize from the beginning that a 
strike would be called by the union. He 
is now saying to all printers and their 
customers that in order to avoid a pos- 
sible strike by means of conciliation and 


mediation through negotiations, prep- 
arations must be made for a strike. He 
also indicated that the demands made 
by Chicago’s compositors “may set the 
pattern for the second round of nation- 
wide wage increase demands.” 

“We must resist the demands of 
Number 16” said Mr. MacKinnon. “In 
the first round of the general wage in- 
creases after the war, the national wage 
increase pattern was 15 to 18% cents 
an hour. For the steel industry, 18% 
cents; automobile industry, 18% cents; 
meat packing, 16 cents; farm machin- 
ery, 18 cents; and lumber, 15 cents. 
The members of Chicago Typographical 
Union, however, received from the Chi- 
cago printing industry an increase of 27 
cents hourly since the war’s end.” 

In his communications (issued by the 
thousands) to printers and their cus- 
tomers, Mr. MacKinnon has listed the 
demands for consideration in the pres- 
ent negotiations as follows: 








NEW UNION DEMANDS 











ITEM PRESENT SCALE 

Wages $1.8114 an hour straight time $3.02 an hour, straight time 
Vacations Two weeks with pay Four weeks with pay 

- Time and one-half ($2.7214) after | Double time ($6.04 an hour) after 714 
Overtime 714, hours; double time ($3.63) after | hours; triple time ($9.06 an hour), 


1014 hours 


after 1014 hours 





Paid Holidays 


Three 


Six 





Holiday Work 


Double time ($3.63 an hour) 


Triple time ($9.06 an hour) 

















Sick Leave None 15 days (3 weeks with pay) 
One week for each 6 months of ser- 
Severance Pay None vice ; 30 week maximum 
Wage Reopening One year Every 30 days 
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Your,Foundation of Selling Will Grow 
Bigger and Remain While Other Selling 


Methods Will Melt Away and Disappear 


Printing Salesmen Will Benefit by Reading Herbert Ahrendt’s 


“THE SNOWBALL PLAN OF IDEAS” 


@ WE GENERALLY AGREE that a print- 
ing salesman must have personality, 
poise, knowledge, tact, neatness, de- 
pendability, honesty, perseverance, 
dignity, and sociability to be a suc- 
cess, but we believe that one of the 
most important things to possess, 
acquire, or develop is Brains plus 
IMAGINATION. 

We shall dwell upon this topic 
and shall suggest many ideas which 
can be used just to keep the ball 
a-rolling. So that you will remem- 
ber we shall call this “The Snowball 
Plan.” When -winter comes around 
and snow covers the ground did you 
ever notice how the children, when 
first starting out to make a snow- 
man, take a small ball of snow and 
push it along until it becomes big- 
ger and bigger and then becomes 
so big that they can’t push it any 
more? This becomes the main back- 
bone of the smiling snowman with 
a pipe in his mouth and a broom- 
stick in his arms. The sturdy fellow 
remains until all the snow around 
him is melted. He started out as just 
a little snowball. By utilizing “A 
Snowball Plan of Ideas” your foun- 
dation of selling will grow bigger 
and bigger and will remain while 
other methods of selling will melt 
away and disappear. 

Here are a number of ideas and 
suggestions for a start. It is up to 
you to add to them and start push- 
ing the ball around: 

A concern which had many sales- 
men was called upon by a printing 
salesman who suggested a catalog 
business card with sixteen pages 
containing illustrations and de- 
scriptions of their many products 
instead of the usual engraved single 
card which had no selling value 
whatsoever. The increase in sales 
which resulted endeared this sales- 
man to the manufacturer. 


A salesman calling on a prospect 
asked for samples of the many 
forms which were in use by a pros- 
pective client. By pasting them up 
on a large sheet which could be run 
advantageously on one of his larger 
presses he showed how the firm 
could save money by buying a year’s 
supply at a time. 

A company wanted to inject a bit 
of color in their halftone illustra- 
tions. So an enterprising printing 
salesman showed how by the use of 
duo-tone ink an unusual result 
could be obtained. He also suggested 
that two halftones be made, the 
black with the screen’at 45 degrees 
and the red plate at 75 degrees, so 
the little red dots will print in the 
white spaces between the black dots 
to create an unusual effect. 

An ambitious printing salesman 
should always look for the unusual. 
How many folders and circulars 
could be created for unusual atten- 
tion value just by the addition of a 
clever die cut-out or fold. The paper 
houses will soon be getting out some 
wonderful suggestions which they 
used to send out quite regularly be- 
fore the war. It is up to the sales- 
man to start making a collection. A 
large 9 by 12 kraft envelope is ideal, 
with the contents jotted down on 
the outside for ready reference. Dif- 
ferent lines of businesses can be 
separated and cross indexed. 


* * * * * 


* * 
rize Wianer! 


This article was awarded first prize in 
the second annual McCoy Award by the 
Associated Printing Salesmen for ideas 
to promote the sale of printing. Mr. 
Ahrendt is acting head of Ahrendt, Inc., 
New York printers, and is a member of 
the New York Craftsmen’s Club. 


A salesman we know has made 
a hobby of taking company letter- 
heads, redesigning them, and then 
submitting them for approval as an 
entry to other business. 

Even the lowly envelope corner 
card can be improved in most cases, 
and can be offered as a suggestion, 
Just for fun, take particular notice 
of the envelopes which come to you 
in your daily mail and see how or- 
dinary and uninteresting they are. 
Write to the people who specialize 
in stock cuts and start with the il- 
lustration. Type selected in keeping, 
to match, can be easily added. The 
vase, the pyramid and the inverted 
pyramid, and the balance off-center 
mass method should be tried out. An 
additional color always improves a 
letterhead or envelope if the color is 
used judiciously. 

Just a simple little thing like add- 
ing a cobweb or spider design glass- 
ine over a catalog cover can take it 
out of the commonplace if sug- 
gested by an alert printing sales- 
man. Besides being attractive, it 
serves a useful purpose by keeping 
the cover clean and neat. Color 
printing thereon or even a circular 
or triangular cut-out where the title 
or trademark could show through 
would help to get the reader’s at- 
tention and curiosity. 

An idea-minded salesman, after 
printing a letterhead and multi- 
graphing a letter for an insurance 
company, stacked them up, and ap- 
plied a blow-torch to all four sides. 
The inquiries doubled with a happy 
result all around. 

At one time perfumed business 
cards imported from France were 
quite the rage for millinery, gown, 
and beauty shops. A blotter sprayed 
with cologne or perfume could be 
easily sold to a florist or a perfume 
company. We suggest this because 
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doing the unusual even if the idea 
is ancient will pay dividends. The 
vogue for old fashioned types just 
now in direct mail, magazines, and 
in the newspapers will bear this out. 

A salesman who was asked how 
cheaply he could make up some let- 
terheads pulled out a bunch of sam- 
ples printed on newsprint, following 
this up with specimens printed on 
a good crisp quality paper. Needless 
to say, the customer was soon taken 
off the price angle and a nice order 
for good letterheads resulted. 

Many salesmen are now being 
confronted with the big problem of 
paper shortages and it is difficult 
for the customer to believe that he 
can’t get what he wants in all cases. 
Some paper houses are getting out 
stock inventories each month and 
even though a lot of it is sold before 
the list even reaches the printer it 
is a good idea to keep in touch with 
your paper house at frequent inter- 
vals, in turn advising your clients as 
to what stocks are available. 

As most paper houses do not have 
direct contact with a consumer this 
information would be appreciated. 
Much grief can be avoided if the 
client knows he shouldn’t specify a 
paper which cannot be delivered. 
An order can sometimes be secured 
by starting with the paper which is 
available. Every customer likes to 
know that you are thinking about 
him and his interests and cannot 
help but feel flattered by your at- 
tention and real aid. 

If a client gets out a small four- 
page house organ, suggest the idea 
which is now being used by an en- 
terprising and economy-minded pa- 
per manufacturer. It is printed in 
the form of a French fold and when 
opened out a timely motto with an 
illustration and attractive border 
spreads out for hanging on the wall. 
This house organ is one that never 
gets thrown away. 

In this day of changing prices, 
when new pages were sent out to 
replace old ones in a loose-leaf price 
list, a manufacturer discovered that 
either they weren’t put in or the old 
ones weren’t taken out due to the 
similarity. The printing salesman 
suggested that in the future all 
changes should be printed on ca- 
nary colored stock so that the cus- 
tomers would become accustomed to 
associating the color with changes 
and would be more careful to see 
that all changes were properly in- 
serted when received. 

A large manufacturer was using a 
catalog and price list with self 
cover. He complained to the print- 
ing salesman that after very much 
handling the cover became greatly 
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AD GETS RESULTS (?) 

A young man we know, just out of 
the Army and sorely in need of a 
dwelling, ran an ad in the New York 
Times not long ago. It pulled two 
answers: one from the Herald Trib- 
une and one from the Sun, both to 
ask if he wouldn’t advertise in those 
papers, too, please.—Tide. 
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soiled. The printing salesman sug- 
gested that a russet-colored cover 
paper be used to overcome the 
grime of thumbing. The result was 
that the order for the next catalog 
included a beautiful colored cover, 
which increased the price of the job 
and additional commission for the 
salesman, and a Satisfied customer. 

A salesman called on a large ga- 
rage owner, but was told that no 
printing was needed. The salesman 
didn’t put on his hat to leave but 
suggested that being near Income 
Tax time that it would be a good 
idea for him to go over his books 
and mail a statement to each in- 
dividual car owner showing how 
much he spent in one year. It was 
the salesman’s understanding that 
it was permissible to make deduc- 
tions for the expense of motor car 
maintenance when the car was used 
for purposes of business. With the 
statement, the salesman suggested 
a blotter, with a letter expressing 
appreciation for the customer’s pa- 
tronage. Needless to say, the sales- 
man walked out with orders for 
statements, envelopes, letterheads, 
and blotters instead of going out 
empty-handed. 


Have Prices of Specimens 


When gathering up specimens to 
be shown to a client refer back to 
the job ticket in the office and jot 
down the quantity and the price on 
each one. This would give your pros- 
pective client a general idea as to 
what a similar job would cost him. 
Sometimes the customer may be 
interested in a particular mailing 
piece, but in the interval between 
the estimate and the call-back his 
interest might cease. 

We have seen catalogs and price 
lists on small items like envelopes, 
letterheads, business cards, blotters, 
et cetera, and some salesmen who 
don’t even know too much about 
printing have been successful on 
cold canvas with such a scheme. In 
Chicago, a million dollar concern 
sells all its printing by this method 
and in Buffalo a large firm sells 
four-color folders and booklets by 
this method. Take a leaf out of their 
success book. 


A lot of direct mail ideas start out 
by just an illustration. If one were 
to call in a model and a photog- 
rapher to illustrate a booklet or a 
folder, the cost would be prohibi- 
tive. Underwood and Underwood, 
Ewing Galloway, Armstrong Rob- 
erts, and other large photographic 
studios have thousands of illustra- 
tions available at moderate cost. 
The salesman of creative printing 
should become acquainted with this 
service and might be able to secure 
a miniature catalog from them to 
show to his clients to arouse their 
interest in a design. A bit of copy 
can be offered, and sometimes a 
large order can be secured instead 
of the usual “We don’t need any 
printing today.” 

A printing salesman who is really 
“on the ball” thought of a clever 
idea to tell his customers about a 
new line-casting machine which 
was added to his composing room. 
He had slugs cast with the name of 
the person he was to call on. After 
announcing the addition he handed 
the client the slug. We would like 
to wager that this has never been 
thrown away. 

We shall always remember the 
day when we made our first visit 
to a printing plant. A compositor 
with a red nose and a long mus- 
tache set our name up in a stick. 
Some people may be familiar with 
a line-casting machine but have 
never seen a Slug, let alone with 
their name on it. Try this stunt 
even though you have always had 
a machine. 

A salesman should consider his 
clients as a gilt-edge security which 
pays off dividends each year. He 
should be their friend and counselor 
and should be ready at all times to 
serve their smallest need. He should 
be attentive to every detail of an or- 
der and should be familiar with all 
the processes in the trade. Regular 
attendance at association, salesmen, 
and craftsmen meetings should be a 
must. Sometimes it seems like a 
waste of time, but just one germ of 
an idea picked up at these gather- 
ings will make going regularly well 
worth your while. 

Just one extra point. It is all right 
to have many ideas in your mind 
but it won’t do you any good if you 
don’t put them in practice. As a 
practical suggestion, always carry 
around a few sheets of blank 814 by 
11-inch paper, folded twice in your 
pocket. When an idea comes to 
mind jot it down immediately so it 
won’t get away from you. 

These little sheets of paper may 
represent real money for you some 
time in the future. 


THE INLAND PRINTER for September, 1946 











: 












@ When little or no heat is re- 
quired, and the relative humidity 
frequently soars above the 50 per 
cent ‘mark, removal of the exposed 
deep-etch coating sometimes pre- 
sents quite a problem. This is es- 
pecially true when a series of ex- 
posures may cause hours to elapse 
between the time the plate is coated 
and the removal of the stencil. In 
such cases the reduction of the 
exposure time may be undesirable 
and, as stated in the preceeding ar- 
ticle, the use of clearing solutions to 
soften the stencil should be avoided 
if possible. The alternative given 
was to carry a heavier coating; but 
the author has been unable to find 
any published information regard- 
ing a method of doing this and keep 
the same ratio of gum to ammo- 
nium dichromate. 

Bulletin Number 14 of the Litho- 
graphic Technical Foundation sug- 
gests that the coating should be 
made according to this formula: 


By Charles 9. King 


In order to make heavier coating 
solutions while still maintaining 
the same relationship between the 
amount of ammonium dichromate 
and dry gum, the following table 
may be used: 






Of fect 


Solutions for Deep-Etch Platemaking 


tion and considerably more of the 
gum will dissolve. In this manner 
solutions as high as 19 to 20° Baume 
may be made; but it should never 
be necessary to use that high a 
density for deep-etch coating. 





Density of gum solution 


Volume of gum solution to be used in above formula 





Oz. per 1 qt. Ammonium 


C.C. per 1000 c.c. Ammonium 











amcanaaindeaan Dichromate Solution Dichromate Solution 
14.0 92 1/2 2900 
45 89 1/8 2800 
15.0 86 3/8 2700 
UP ee) 83 1/2 2600 
16.0 81 2500 











At times operators have trouble 
getting gum solutions as heavy as 
14° Baume when using the method 
suggested in the first article of this 
series—suspending the gum in a 
cheesecloth bag. When such diffi- 
culty is encountered, the mass of 




















Solution A 
Gum Arabic solution having a density of 13.5° Baume 
Solution B 
Ammonium dichromate, photo grade 200 grams or6 3/4 avoir. oz. 
Ammonium hydroxide, 28 per cent l4h ee 4 1/2 liq. oz. 
Water sufficient to make 1000 c.c. ] quart 
Solution C 
Lithosol brilliant blue E dye 10 grams 1 avoir. oz. 
Distilled water 122 <¢.c. 12 liq. oz. 
Deep-Etch Coating Ready for Use 
Solution A 3000 c.c. Z quarts 
Solution B 1000 c.c. 1 quart 
Solution C (if colored coating is de- 
sired) 30° ee, ] liq. oz. 








(Note English and metric weights 
and measures are not interchange- 
able. One or the other system must 
be used throughout.) 


gum may be removed from the bag 
and the cloth thoroughly washed in 
warm water. The gum and the bag 
may then be returned to-the solu- 





No discussion of the deep-etch 
process would be complete without 
attention to the operation com- 
monly known as “gumming” or as 
“summing in” a plate immediately 
after the etching. Much practice is 
required to become skilled in this 
art, and far too many fail to realize 
the importance of this seemingly 
simple step. As has been mentioned 
in other articles of this series the 
proper depth of etching and the use 
of a good developing ink may make 
the difference between a properly 
and an improperly gummed plate. 
Conditions of temperature and hu- 
midity also have an effect. (It is ex- 
tremely difficult to do a good job of 
gumming in hot humid weather ina 
plate room which is not air con- 
ditioned.) Whether it be a faulty 
technique, poor quality materials, 
or weather conditions, the result is 
the same. Gum is permitted to dry 
on top of the developing ink and 
this gum makes these areas non- 
receptive to ink. 

Just what change takes place in 
the physical properties of the gum 
and ink is not known; but the re- 
sulting mixture cannot be dissolved 
by the usual solvents for ink, nor 
will water remove it. It is often 
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possible to remove enough of it to 
get a somewhat satisfactory print 
by washing the plate out several 
times with water and an ink sol- 
vent both at the same time. Even 
with this mixture hard rubbing or 
scouring is often necessary. Al- 
though this method of removal may 
be the only way some plates can be 
saved its practice cannot be recom- 
mended. It tends to make non-work 
areas more receptive to the grease. 
The excessively hard rubbing nec- 
essary removes the protective film 
of gum from the peaks of the grain 
and they more readily take ink. The 
pressman will say that the plate is 
sensitive. 

Dusting the plate with French 
chaik or tale following the applica- 
tion of the developing ink seems to 
increase the tendency of gum to 
adhere to the ink. For ease in re- 
moving the stencil and for prevent- 
ing the piling and smearing of ink 
during the scrubbing off of the ex- 
posed coating, dusting is desirable. 
Furthermore, if it is necessary to 
make an albumin “set-in” or add 
other work by the deep-etch process 
it is necessary to dust the plate in 
order to get a uniform film when 
recoating. To take care of this con- 
dition in making set-ins some op- 
erators find it expedient to roll the 
plate up heavy before dusting. 


Don't Blame Operator 


Rolling up of all plates prior to 
gumming is the rule in some plants. 
It is claimed that much of the 
trouble from gum is eliminated by 
this method. Either the rolling up 
ink has a greater ability to repel 
the gum than the developing ink 
has, or the heavier film permits the 
solvent to undercut and remove the 
ink under the ink-gum mixture. 

As soon as possible after the gum 
has been fanned dry, the plate 
should be washed out with turpen- 
tine or Lithotine. If any parts of the 
image areas appear to have ink re- 
maining in them, it is a sure indica- 
tion that gum is capping the devel- 
oping ink in these areas, and they 
will not print. A close examination 
should be made at this point. Fre- 
quently it is only the quarter tints 
and finer which do not wash out 
clean, while at other times streaks 
of the unremoved ink will appear. 
There are certain conditions which 
will prevent the removal of any ink. 
The work areas remain just as 
black as they were before the plate 
was washed out. 

Although it may be caused by an 
inferior technique in gumming, this 
latter condition is usually attrib- 
utable to an unsatisfactory devel- 
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oping ink. Tests should be made to 
see if better materials are available 
before condemning the operator. 
However, when streaks appear it is 
definitely a matter of unsatisfac- 
tory gumming procedure. It may be 
that the gum used is too viscous 
and a thinner solution is necessary. 
Many plants which are not air con- 
ditioned use solutions containing 
less gum during the summer. This 
helps eliminate some of the trouble, 
but too thin a solution may make it 
difficult for the pressman to remove 
the asphaltum which is applied im- 
mediately following the washing 
out operation. When ink remains 
in fine tints only it may be caused 
by etching too deeply. 


Powdered Gum Solutions 


From the foregoing it can be seen 
that although the operation known 
as gumming a plate is as old as 
lithography itself, Senefelder was 
unable to make a commercial proc- 
ess out of his “stone writing” with- 
out the use of gum arabic. The use 
of developing inks has introduced 
problems which were not as appar- 
ent with the rolled-up hand-trans- 
fer plate. Several questions may 
properly be asked at this point. 
Exactly what is the function of the 
gum arabic? What properties does 
it have that make it the basis for 
most etches or desensitizing mix- 
tures? Can any other materials be 
used in place of it? What about the 
substitutes which are now on the 
market? 

The peculiar properties which 
make gum arabic so suitable have 
been investigated, but as yet no 
completely satisfactory explanation 
has been found. Some have claimed 
that there actually exists a mate- 
rial called arabic acid which reacts 
with the surface of the plate and 
forms a salt with the metal (either 
zinc or aluminum) that is respon- 
sible for the desensitizing action. 
Another explanation is that a por- 
tion of the gum is absorbed on the 
surface of the plate in such a 
manner that it can not be removed 
by washing. 

The writer from his experience 
with the material and observation 
of the action of other comparable 
materials has found that neither 
theory completely accounts for the 
behavior of solutions containing 
gum arabic. In the section of the 
article relating to the preparation 
of gum solutions for use in making 
deep-etch coating solutions, it was 
stated that when powdered gum 
was used, the solution had a lower 
viscosity than when sorts or lumps 
were used, although the density 





(the Baume reading) was the same. 
These powdered gum solutions are 
very cloudy, while those made from 
sorts are practically transparent. 

When the cloudy solutions are 
filtered through a pressure filter, 
with the use of a filter aid, there is 
a definite drop in the density of the 
solution, but the viscosity changes 
very little. To the author’s knowlege 
no attempt under extremely accu- 
rate conditions has been made to de- 
termine whether filtered gums from 
both sources have the same vis- 
cosity when they have the same 
density. Furthermore, clear filtered 
solutions when evaporated to dry- 
ness at room temperatures or under 
moderate heat become cloudy as 
the water evaporates. When redis- 
solved, the viscosity of the result- 
ing solution is lower than that of 
the original solution at the same 
density. From the foregoing, it 
seems possible that, normally, a 
solution of gum arabic is a mixture 
of soluble and insoluble matter dis- 
persed in water. The cloud or insol- 
uble portion is the result of the oxi- 
dation of the soluble matter. This 
last statement can be verified 
through the use of oxidizing agents 
other than the dichromates. When 
some strong agents are used, clouds 
of large curds are formed which 
rapidly settle to the bottom of the 
container. Others cause the whole 
mass to gel. 


Reactions of Etches 


Since etches frequently contain 
oxidizing agents it is possible that 
much more of the insoluble matter 
is formed through their use than 
when gum is used alone. Further- 
more, most of them have some 
action of the metal which would at 
least present a clean surface upon 
which the precipitate could be ad- 
sorbed. However, when a plate is 
gummed in normally nothing but a 
solution of gum itself is generally 
used. In this case the film which is 
formed cannot be entirely removed 
by washing after it has been dried 
down. It could logically be assumed 
that in drying the gum reacts with 
the air and a considerable portion 
of it is converted to the insoluble 
form which attaches itself to the 
grain of the plate by adsorption or 
by some mechanical means. 

This is further confirmed by the 
work done in conjunction with the 
water process for removal of the 
deep-etching solution, as covered 
in the LTF Research Bulletin 14. 
Previous to the publication of this 
work it had been assumed that it 
was necessary only for a solution of 
gum to come in contact with a 


THE INLAND PRINTER for September, 1946 








oi oh Sot DARE oP at TTT ra < 





freshly counter-etched surface in 
order to desensitize it. The success- 
ful operation of this method proved 
the fallacy of this belief; and dur- 
ing the course of the investigation 
it was found that it was necessary 
to permit the gum to dry upon an 
area in order to cause it to become 
ink-repellent. 

Here, also, may be a possible ex- 
planation for the trouble previously 
considered, dried gum on top of the 
ink. The dry insoluble gum is de- 
scribed in Bulletin 14 as closely re- 
sembling cellulose. Perhaps these 
tiny particles actually blot up the 
developing ink in much the same 
manner as cotton, blotting paper, or 
other cellulosic materials do. This 
would explain the necessity for 
scouring off the mixture from the 
plate when developing ink is used 
in order to get to the lacquer base, 
and, since the film of ink on a 
rolled up plate is much heavier, why 
the gum cannot as completely ab- 
sorb it in order to more easily re- 
move it. 

In a preceding paragraph it was 
stated that etches frequently con- 
tain oxidizing agents which convert 
the gum to the insoluble state. This 
is not true of all etches. Some con- 
tain materials which, due to prop- 
erties other than their ability to 
oxidize, precipitate gum from solu- 
tion. These materials do not actu- 
ally convert the gum to another 
form as in the case of oxidation but 
merely remove it from solution. 

_A gum solution will usually toler- 
ate a small amount of these chemi- 
cals. When they are permitted to 
dry down on the plate the concen- 
tration increases to such a point 
that it causes the gum to become 
insoluble in that concentrated a 
mixture. Resolution is blocked by 
the proximity of the insolubilizing 
material. This action is sometimes 
considered to be a tanning action 
and is what takes place when such 
materials as tannic acid, chrome 
alum, and other such etching mate- 
rials are used. 


Unsatisfactory Substitutes 


Substitutes for gum arabic must 
have this same ability to become in- 
soluble but still become wet with 
water. In addition, they must be- 
come swollen and form gel-like 
substances when wet. They must 
also adhere to the surface of the 
metal. European countries which 
were shut off from their supply of 
gum during the war used dextrine 
successfully. It reacts with chromic 
acid dichromate solutions in a 
manner similar to gum. However, it 
did not make a satisfactory sub- 


stitute for gum in deep-etch coat- 
ing solutions. According to some 
Russian sources, in fact, it was con- 
sidered even better than gum when 
used in plate and fountain etches. 


Experiments with Cellulose 


Most of the searches for substi- 
tutes in this country have looked to 
products of cellulose or starch or 
other natural gums as the basic 
starting material. Originally the 
only thought was to find a domestic 
product which would closely resem- 
ble gum arabic. As a result, gums 
from many different trees were 
tried and some of them worked 
well. Among those which met with 
limited success were larch gum, 
mesquite gum, and cherry gum. All 
of these were natural products and 
subject to the same variables as 
gum arabic. All required a preserva- 
tive to keep them from spoiling and 
none was as good as the original. 

As early as 1938 the writer began 
experiments with methyl cellulose, 
one of the first of the water-soluble 
cellulose derivatives on the market 
in commercial quantities at a price 
within reason. What he found to be 
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Before Steel 


. .. is the title of our frontispiece illus- 
tration. It appeared in several national 
publications in an advertisement of 
Jones & Laughlin Steel Corporation, 
Pittsburgh, Pennsylvania. 

Copy in the advertisement tells the 
use printers make of steel—and the 
speed and precision that the workability 
and durability of steel have made pos- 
sible—from the typewriters upon which 
copy is turned out, through the type- 
setting machines, to the presses, large 
or small. 

Prepared by Bond & Starr, Incor- 
porated, Pittsburgh, the advertisement 
is one of a series which depicts the im- 
portant part steel has played in building 
various industries. The original painting 
was by Orison MacPherson. 
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true concerning methyl cellulose as 
a substitute for gum seems to be 
true of most of the other water- 
soluble cellulose products. It is im- 
possible to make solutions which 
contain a high percentage of solids. 
A 14° Baume solution of gum arabic 
contains about 28 per cent of dry 
gum whereas, even using an es- 
pecially prepared low viscosity ma- 
terial, a 10 per cent solution was 
a gel. As a result, the dried film is 
very thin compared with the gum 
film. 

Another important property of 
these cellulose products is that 
when used with no other materials 
added to the water solution their 
dried films may be completely re- 
dissolved. -A_ sensitized plate to 
which a film of this synthetic gum 
had been applied, dried, and washed 
off had not been desensitized per- 
manently. When dry it was ca- 
pable of taking ink as it had been 
before it had been gummed in. The 
addition of phosphoric acid and 
other reagents make it possible to 
permanently insolubilize a portion 
of the film. Then it can be used as 
an etch or desensitizing agent. 

There are some reasons which fa- 
vor the use of such materials. Being 
synthetic, their quality can be con- 
trolled and a more uniform product 
is assured. The material does not 
have as great a tendency toward 
spoilage during storage of the pre- 
pared solution. Usually these mate- 
rials come in a form in which they 
can be easily handled and easily 
dissolved in water. However, the 
greatest advantage comes from the 
elimination or reduction of capping 
the developing ink with the gum. 
Whether this is due entirely to the 
fact that there is no insoluble 
matter formed over these areas, or 
because the solution contains so 
much less solids than the gum ara- 
bic solutions usually employed, is 
not known. (The lowest density 
gum arabic solution known to be 
used for gumming is 8° Baume and 
this contains about 16 per cent by 
weight of gum, whereas solutions 
containing less than 5 per cent of 
the synthetic must be used.) 


Danger of Asphaltum 


When the exceptionally thin gum 
arabic solutions are used there is 
danger of difficulty in removing the 
asphaltum when the plate goes to 
press. This danger, although pres- 
ent, does not seem to be as great 
when the synthetic gums are used. 
They swell considerably more than 
the natural gum and release the as- 
phaltum more easily. Nevertheless, 
(Concluded in third column nezt page.) 
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A COUNTRY SAGE 
MIND 


SPEAKS HIS 


He halted his plowing long enough to 
give me his views on the state of the 
nation. “The trouble with you city 
fellers is that you’re too far away from 
nature—includin’ human nature,” he 
said, biting into a plug of tobacco. 
“You're too close to machines. Me, I stay 
away from ’em much as I can. Don’t even 
use a tractor. Fer one thing, I can’t 
afford one. Fer another, a horse is better 
fer the soil. 

“Now take this OPA and all the hulla- 
baloo about it,” the old man went on. “I 
ain’t sayin’ it’s a good thing, an’ I ain’t 
sayin’ it’s bad. All I’m sayin’ is that you 
city folks trust too much in man-made 
laws. They won’t never do what you 
expect of ’em. 

“You folks has got so far away from 
nature, you think food comes in cans. 
You don’t know anything about. food 
except its price. When you have to pay 
a few cents more for this or that, all you 
can think of is to try and beat your boss 
out of higher wages,while you go screamin’ 
to Washington to get lower prices. 

“You’re always hollerin’ for ‘security.’ 
But if you got out in the country, you’d 
know their ain’t any such thing. Some- 
times crops is good, an’ sometimes they 
ain’t. That’s the only thing you can really 
count on. 

“Another thing you city folks has for- 
gotten—or maybe never knew—is that 
nothin’ comes up except what you plant 
—leavin’ out weeds, of course. 

“That’s just my way of sayin’ that if 
you’re goin’ to eat, you gotta dig. From 
what I read in the newspapers, you folks 
down in the city have got hold of some 
crazy idea that the less you sweat, the 
more you'll have. I been tillin’ this soil 
for a long time and I ain’t never seen it 
come out thataway.” 


The old man shook his head. “The 
worst thing about all this foolishness, 
son, is that it tends to spread. Even out 
here, where most of the people still have 
a little sense left, you find this notion 
that you can get something for nothing. 
Take Willie Hanshaw, over to town. He 
never wasn’t good for much; but now he 
ain’t good for nothin’. Even before he got 
these new-fangled ideas in his head, he 
never did more than he had to without 
his boss catchin’ on. But he was slick 
about it. Now he comes right out an’ 
says anybody who works hard is a sucker. 

“Well, that’ll be about enough jawin’ 
for today. Firs’ thing you know, I’ll be 
as much of a loafer as Willie Henshaw. 
Only thing that keeps me goin’ is—I know 
what’ll happen to me if I don’t work. 
Willie Henshaw ain’t got that much sense 
—an’ neither have you folks down to the 
city.” 

Reflecting on the old man’s words, I 
find that a good deal of what he said is 
true. Country people, and those in small 
towns have an attitude toward price 
control that is quite different from that 
of city people. 

One reason is that fewer of them work 
for wages. The man who is in business 
for himself is impatient of controls and 
restraints. All he asks is outlet for his 
energy. Rightly or wrongly, he sees such 
things as OPA as attempts to crib and 
confine him. 

Politically, he seems to be reverting to 
his normal and _ instinctive hostility 
toward what he thinks of as boss-ruled 
cities. His wrath is rising. A small mer- 
chant put it this way. “One of these 
days,” he said, “we'll take care of 
Truman an’ folks like John L. Lewis an’ 
all the other Communists that are tryin’ 
to ruin the country.” 





—Courtesy of Howard Vincent O’Brien, Chicago Daily News 

















these gums form such viscous solu- 
tions that they must be used at 
these very low concentrations. It is 
therefore imperative when such 
materials are purchased that the 
lowest viscosity material available 
should be ordered. 

The cellulosic gums are generally 
three to five times as expensive as 
gum arabic but since less concen- 
trated solutions are required the 
difference is negligible. However, 
prior to the war this difference was 
considerably greater, but even at 
that time to a plant experiencing 
trouble with gum streaks it was well 
worth the difference. 

In this, as in the preceding ar- 
ticles in the series, the author is at- 
tempting to make available to the 
deep-etch platemaker information 
which has been found to be valu- 
able in preventing trouble and cur- 
ing it when it does occur. Much of it 
has been published over a period of 
years in the various trade papers 
both domestic and foreign, and 
some is purely conjecture on the 
part of the author. This conjecture, 
however, is based both on labora- 
tory tests and on practical experi- 
ence in a number of plants. In spite 
of this it is possible that it may not 
correspond with the experience of 
others. 


Changes in Formulation 


In addition, the postwar shortages 
have made it necessary for some 
suppliers to make substitutions or 
changes in formulation which will 
cause troubles for which it is impos- 
sible to account quickly. The writer 
himself has only recently been the 
victim of such a change. For over 
ten years he has consistently used 
a certain dyestuff for coloring the 
coating. Suddenly he found it im- 
possible to make coating that was 
free from white specks, pin holes, 
and small bare spots in the coated 
plate. The very last thing to be 
suspected was the dye, since it was 
still called the same name as pre- 
viously, but correspondence with 
the manufacturer proved that a 
change had been made and it was 
no longer suitable for gum coating. 

* * 
MAKING A QUOTA 

Once there was a man who put 
on a big spurt to catch his train— 
but missed it. A bystander who 
had seen his final brave and nearly 
successful effort said, “Well, if you 
had just run a little faster you 
would have made it.” 

“No,” the man replied, “it wasn’t 
the case of running faster, but of 
starting to run a little sooner.”— 
C. J. Keller, Nalaco 
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NATIONAL RETAIL HARDWARE ASSOCIATION 





a Page or Pagett 


% A showing of printed pieces designed by Glenn M. Pagett of the Typo- 
graphic Service Company, Indianapolis, Indiana. Not sensational . . . just good, 
solid, modern layout and typography. Although not apparent in the one-color 
reproductions, good choice of colors, in both the stock and printing inks, was 
an important factor in the attractiveness and effectiveness of the originals. 
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INTERNATIONAL 

ASSOCIATION OF 

PRINTING HOUSE 
CRAFTSMEN 


SEPTEMBER 9-10-11 
MONTREAL 


Sunday, September 8 


10:00 a.m. to 10:00 p.m... ds Registration 
10:00am... . . . International Board meeting 
8:30 p.m. to 10 00 . Social and entertainment program 


Monday, September 9 


8:00 a.m. to5:00 p.m... . . . Registration 
9:00 a.m. Convention session, convention chairman presiding 
Invocation . . THE REVEREND JoHN WEIR Foote, VC 
Address of welcome . . . . . Government official 
Address of welcome . . . . _ Montreal Club president 
Response to addresses of welcome : 
: W. H. Grirrin, first vice- -e-president 
Introduction of International president 
‘ Montreal Club president 
PRESIDENT BRADLEY assumes the chair and introduces 
International officers 
Roll Call of clubs. . . . . . International secretary 
Appointment of convention committees : 
‘ ‘ International president 
Credentials, Finance, Resolutions. Officers’ Reports, 
Constitution and By-Laws, Nominating 


11:00 a.m. . Presentation of resolutions and amendments 
Report of International president . . H. Guy BrabLey 
Report of Credentials committee 
1290 moon . . . . « «+ « « « « » Sporn 
2:30 p.m. Typographic Clinic 

Chairman, WiLBERT HAMILTON, Ottawa, Ontario 
(a) “Type Faces” . . . . Speaker to be announced 


(b) “Type Usage” . 
Howarp Kina, Maple Press, York, " Pennsylvania 
(c) “Type Design” . 
PauLA.BENNETT ,Mergenthaler Linotype Corporation, 
Brooklyn 
Photomechanical Processes Clinic 
Chairman, Joun A. McLean, Government Printing Office, 
Washington 
(a) “Type Usage” i 
Howarp N. KinG 
(b) ““‘Photocomposing”’ . 
F. W. C. FRENcH, Lanston Monotype Machine 
Company, Philadelphia 
(c) ““Photomechanical Developments” . 
Ernest E. Jones, Graphic Arts Corporation of Ohio 
5:00 p.m. . . . . . . . Adjournment 
6:30 p.m. to 9 00 p.m. i as Club management dinner 
Chairman, GrRADIE Oakes, The International 
Association of Printing House Craftsmen, Chicago 
Discussion Leaders: HERMAN W. VERSEPUT, PERRY LONG 


Tuesday, September 10 


8:00a.m.to5:00p.m. . . . . Registration 

9:30 a.m. . Convention session, International president 
H. Guy Brab ey presiding 

Roll call 


Report of Finance committee 

Report of Officers’ Reports committee 

Report of Constitution and By-laws committee 
Unfinished business 











ion 
ing 
am 


ion 
ing 
VC 
ial 
nt 


nt 


ia 





San Francisco resolution 
New business 
Final time for presentation of resolutions and amendments 
11:30 a.m. i ep) tae eee Adjournment 
1:30 p.m. Paper Clinic 
Chairman, A. P. Jewett, Provincial Paper Ltd., Toronto 
(a) ‘“‘New Developments in Printing Papers”. 
R. I. Drake, Champion Paper & Fibre Company, 
Hamilton, Ohio 
(b) ““Printability of Paper”. 

Wiitiiam R. Maut, Mead Corporation, "New York 
Plant Building and Modernizing Clinic 
Chairman, M. Georce Martin, Production Manager, 
Louisville Courier-Journal and Times, Louisville 
(a) “Printing Plant Building” sn ih Oy toes is 

Rosert W. Dickerson, Maier and Walsh and 
Dickerson, Cleveland 
(b) “Plant Modernizing”’ 
A. C. ARNESEN, Engineering Department, American 
Type Founders, Incorporated, Elizabeth, New Jersey 
3:30 p.m. , Adjournment 
4:15 p.m. Sightseeing tour for delegates and ladies 
6:30 p.m. to9:30p.m. . 
District dinner, if wanted: buffet supper ‘and music ‘at 
chalet 


11:00 p.m. Nominating committee meeting 


Wednesday, September Il 
8:00 a.m. to 12:00 noon 4 Registration 
9:30 a.m. Job Analysis and Training Clinic 
Chairman, ALLAN Rostnson, principal of 
Mergenthaler High School, Baltimore 
(a) ““Job Analysis” 
Epwarp NyYMARK, Maclean-Hunter Publishing Cor- 
poration, Toronto 
(b) *‘Job Training”’ 
Wane E. GRIswoLp, executive manager, Litho- 
graphic Technical Foundation, New York 
Printing Ink Clinic 
Chairman, CHARLES CoNQUERGOOD, Canada Printing Ink 
Company, Toronto 
(a) “Printing Ink Dopes and Trouble Shooting”’ 
G. L. Ertxson, technical director, Braden-Sutphin 
Ink Company, ‘Cleveland 
(b) “‘Progress in Ink Making” . 
AntHony Matn, president, Sinclair and Valentine 
Company, New York 
12:00 moon . .... . 
2:00 p.m... 
Convention session, International president 
H. Guy Brab ey, presiding 
Report of resolutions committee 
Unfinished business 
Nomination and election of officers 
Summation by A. METCALFE 
Choice of next convention city 
3:30 p.m. Adjournment. Singing of “‘“Auld Lang Syne”’ 
6:30 p.m. . . ‘ Banquet 
Awarding of Inter national Bulletin contest trophies 
Installation of new International officers by Ertc O’CoNNoR 
Presentation of past officers jewels by OLIVER WATSON 
Announcements by incoming president 


Adjournment 
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Add to the enjoyment of your stay 
in Montreal by visiting some of 
the principal points of interest 
in this 300-year-old city in the 
heart of French-Canada. 


of 


THE LOOKOUT, perched atop Mount 
Royal to the north of the city, 


affords a breath-taking view of 


the romantic metropolis. Ascent 
is by horse-drawn carriage, since 
no motor vehicles are allowed. 


ofe 


ST. JAMES Cathedral is a replica 
of St. Peter’s of Rome, built to 
one-third scale. It is located on 
Dominion Square in the heart of the 


city. 
ofe 


THE CROSS on the Mountain, a 100- 
foot illuminated structure, com- 
memorates the day in 1643 when 
Maisonneuve, founder of Montreal, 
carried a huge wooden cross from 
the banks of the St. Lawrence to the 


mountain top. 


CANADA’S Art Centre houses ex- 
hibits of the Royal Canadian Acad- 
emy and paintings of the French and 
Dutch schools. 


NOTRE-DAME de Montreal, built by 
New York architect 0’Donnell, was 
completed in 1829. In the belfry 
hangs “Le Gros Bourdon,” largest 
bell in America. 


oe 


MONTREAL is the site of McGill 
University, one of the world’s 
leading medical schools. 


—Canadian Pacific Railway 





Never Query Anything Without An 
Intelligible Explanation of Reason 


For Doing So- 2y Edward NV. Teall 


@ THEODORE DEVINNE once put a 
bookful of printshop philosophy 
into few words, when writing about 
querying as a proofroom art. He 
said: 

A broader knowledge of the fre- 
quency of faults in writing should lead 
to a better appreciation of the services 
of the proof-reader; but this knowledge 
is rarely acquired out of [outside of?] 
a printing-house. The undisciplined 
writer who believes that he is careful 
and exact often resents the suggestion 
that he can be indebted to the proof- 
reader for help of any kind. The too- 
rapid and over-confident writer, who 
may have been provoked by too many 
queries from the reader (for there are 
amateurs who can be as irritating as 
mosquitoes), may peremptorily order 
that his copy be followed in every par- 
ticular. Not a comma or a capital must 
be changed. Writers like these put the 
reader in an unpleasant position. To 
query a supposed error is an offense to 
the writer; to pass an indefensible error 
is to offend the employer and incur dis- 
credit as a competent reader. Yet the 
positive order to follow copy may lead 
to unhappy results when the author 
cannot see the proof of his writing. 

This extract is from a quotation 
of DeVinne in “Text, Type, and 
Style,” by George B. Ives. Mr. De- 
Vinne was King of Them All, in the 
World of Print; and in spite of all 
the changes since his time, his writ- 
ings are still valid. Mr. Ives himself 
was (as it should interest Proof- 
roomers to know) a very high- 
skilled “editorial proofreader” for 
the Riverside Press, 1903-1917, and 
later for the Harvard University 
Press. From 1917 to 1923 he was 
assistant to the editor of Atlantic 
Monthly. His well known volume 
“Text, Type, and Style,” published 
in 1921, is subtitled “A Compendium 
of Atlantic Usage.” This subtitle 
indicates with swift frankness the 
nature and scope of the offering. 
The book is about half-and-half 
punctuation and grammar, and not 
at all a mechanical manual. 

In an early chapter, “Proof-Read- 
ers and Proof-Reading,” Mr. Ives 
acknowledges that some readers 
are stupid, pig-headed, or eager to 
show how much they know; but he 
adds that if some authors were not 
themselves guilty of these or similar 
faults, they would welcome the 


62 


proofreader’s queries instead of re- 
senting them. Of course he empha- 
sizes the fact that queries should 
be intelligent in their conception, 
intelligible in the manner of their 
presentation; there must be point 
to the query, and the reader should 
always state clearly what he thinks 
is wrong and how he believes the 
asserted error should be corrected. 
Mr. Ives says: “A reader should 
never query anything without an 
intelligible explanation of the rea- 
son for doing so.” (Italics are his.) 

In Mr. Ives’s Atlantic days the 
first reading was mechanical, catch- 
ing typos, and the final reading was 
more editorial. The practice of to- 
day reverses that procedure: the 
first reader is critical, and the final 
reader checks up. We get, there- 
fore, more queries on the first-stage 
galleys, and fewer in the page 
proofs. By the time the paging is 
done, it is assumed, all challenges 
as to style and text have been made 
and met. 

This statement, simple and ele- 
mentary as it is, has importance for 
the proofreader, because it distrib- 
utes the emphasis on phases of 
the work, first to final. It does not 
estimate degrees of importance, 
but it does reflect differences in the 
nature of responsibilities. 

It is important, also, in its possi- 
bilities of help to authors. If they 
will bear these facts in mind they 
are more likely to endorse Charles 
Dickens’s grateful acknowledgment, 
quoted by Mr. Ives, that “I have 
never gone through the sheets of 
any book I have written . . . with- 
out having set down in black and 
white some unquestionable indica- 
tion that I had been closely fol- 
lowed in my work by a patient and 
trained mind, and not merely by a 
skillful eye.” 

Finally, these facts “mean some- 
thing” to the publisher or employer, 
because he and the worker have 
common interest in the success of 
the business as a money-maker, and 
the more each side understands the 
other’s problems, the more easily 
the production will go—the more 
profit will show on the books and 
the more safe will be a place on the 
payroll. If this seems too idealistic, 


not sufficiently tough—well, a little 
old-fashioned idealism might make 
it easier to effect the desired re- 
adjustments. (Yes, that’s the Teall 
neck sticking out.) 

Authors make mistakes. Editors 
make mistakes. The proofreader 
who can spot the mistakes and aid 
in their correction is valuable. But 
the reader must remember that the 
author has established for himself 
and his ideas a standing on which 
the publisher is willing to bet. To 
put the finger on a wrong date is 
to render a real service. To chal- 
lenge an opinion is not so good. 
Permit me to quote some extremely 
enlightening lines from the Ives 
book that show how these matters 
work out in actual experience: 

A reader of very pronounced reli- 
gious views was given, to read, a volume- 
of sermons by a minister of a denom- 
ination very far removed from that to 
which the reader belonged. The con- 
sequence was that ‘the proofs were 
laden with controversial arguments 
upon various points of doctrine, while 
typographical errors went unheeded. 
It was the first book that had been 
given to that reader, and... it was 
decided that it should be the last. 

As Mr. Ives remarks, “This was 
an extreme—indeed, a unique case.” 
Extreme, yes; unique, no. Of those 
three sentences, the one in the mid- 
dle carries the load. When the 
proofreader gets too editorially crit- 
ical, he (or she) is almost sure to 
fall down on his (or her) own spe- 
cialty and pass the errors in the 
type whose detection and correc- 
tion is the reader’s first duty. 

* * * 

I put those stars there twenty- 
four hours ago. I knew the thing 
would boil down to a few words, so 
I let it simmer in my mind—and it 
reduces to this: MIND YOUR OWN 
BUSINESS. 

* * 


Showmanship in Banking 

Banks are applying showmanship 
and advertising to their scheme of 
business. A few of the outstanding 
examples are: 

A Meadville, Pennsylvania, bank 
puts the new FDR dime on a mail- 
ing card carrying one of the dimes 
and this message: “This is a free 
sample of our merchandise. If you 
need more you can get it here... 
at low bank interest.” 

A Baton Rouge banker serves cof- 
fee every day to the depositors as a 
prominent part of his bank’s public 
relations program. 

To build good-will with the left- 
handed public, a Fort Wayne, In- 
diana, bank has specially designed 
left-handed check books containing 
the stubs on the right—Banking 
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Pemy Fe. Long 


1919-1921 


* At the J. Horace McFarland plant in 
Harrisburg, Pennsylvania, Perry R. Long 
learned his trade as pressman. Believing 
that greater opportunities are in the larger 
cities, he went to Philadelphia, where he 
eventually became a pressman with the 
Curtis Publishing Company during the 
period of its rapid growth. He soon was 
a pressroom foreman and finally was in 
charge of all presswork. While working there he served two years as 
president of the Philadelphia Printing Pressmen’s Union Number 4. 
It was in 1917 that Perry Long became a member of the Philadelphia 
Club of Printing House Craftsmen, serving the following year as chair- 
man of its service committee. When the organizing convention of the 
International Association met in Philadelphia in September, 1919, to 
establish the present organization, he was elected International president. 
He served two terms, with organizing new clubs the main work of his 
administration, twenty clubs joining the original eight. It was during 
his term of office that the first Graphic Arts Educational Exhibition 
was held in Chicago in 1921. In 1926 he became chairman of the 
educational commission, vigorously promoting educational activities. 
After heading the color production department of the American Weekly 
in New York City for over ten years, he jumped across the continent 
to become vice-president and manager of the Bryan-Brandenburg Com- 
pany, Los Angeles photoengraver and electrotyper. He is as active in 
the Los Angeles Club as he was in the New York Club. Mr. Long 
helped inaugurate observance of Printing Week. His current hobby 
is promoting book auctions in local clubs. A contributor to the print- 
ing trade journals, he also has addressed many Craftsmen’s clubs. 
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Sohn I Dewiny 


1922-1923 


* The distinction of having been the only 
president who after going out of office was 
later elected again belongs to John J. De- 
viny. John was a charter member of the 
Washington Club, and has continued as 
one of its most energetic members. He has 
served it in many capacities including two 
terms as president. He did a commendable 
job as chairman of the convention commit- 
tee when his club entertained the first Inter- 
national convention in 1920. In Boston in 
1922, John was elected International presi- 
dent and was again elected in 1926. John 
also was the first International treasurer. While president he stressed 
the importance of trade education and worked closely with the educa- 
tional commission. The position of representative-at-large was created by 
him to bring the International and the local clubs into closer contact. 
At the New York City convention in 1927 John outlined the sound 
financial policy still retained, providing that all money received from 
Graphic Arts Expositions be spent only for educational purposes. Hav- 
ing been born in the District of Columbia and having lived there all 
his life, he is the only ex-president who never has been able to vote in 
a national presidential election. John learned to be a plate printer at 
the Bureau of Engraving and Printing where eventually he was ap- 
pointed assistant director. From 1928 to 1935 he was affliated with the 
United Typotheta of America. During the NRA he was national direc- 
tor of the commercial printers’ code authority. In 1936 he joined the 
Social Security Board, later becoming assistant director of the Bureau 
of Old Age and Survivors’ Insurance. In ’41 he became Deputy Printer, 
which office he now holds. John is always in demand as a toastmaster 
and speaker. Many local clubs have enjoyed his interesting addresses 








Wiltiam F<. Goodheart 


1921-1922 


* The second president of the Interna- 
tional Association was Chicago’s William 
R. Goodheart, who was elected in his home 
city in 1921. It was a fitting recognition 
of Bill’s successful handling of the first 
Graphic Arts Educational Exhibition held 
in connection with the second convention 
of the International that he should be ele- 
vated to the highest office in the organiza- 
tion. Previously he had served terms as both second and first vice- 
president of the association. He served the Chicago Club as its president 
prior to his election on the International board, as well as having filled 
other offices and doing much committee work. Bill Goodheart was the 
original promoter of the exhibitions which have proved to be so popular 
and have been so valuable educationally to the printing industry of the 
United States and Canada. His conception of a graphie arts exhibition 
was that all printing equipment exhibited and offered for sale should be 
in operation on live work. His plan has been carried out at all sub- 
sequent exhibitions. The dividing of the local Craftsmen clubs into 
geographical districts was inaugurated by William Goodheart. It was a 
sound plan and has progressively developed until now some of the dis- 
trict conferences take on the proportions of national conventions. Bill’s 
experience was obtained at the University of Chicago Press, The Cuneo 
Printing Company, Reuben H. Donnelley Corporation, and Stromberg 
& Allen Company. Then he established his own printing and publish- 
ing business, Goodheart-Wilcox Company, in Chicago. After his retire- 
ment from the industry he spent several years in California before his 
death in August, 1933. His widow, Mrs. Julia Goodheart, continues 
attending the conventions of the International whenever possible. 

















flawey ft. Weber 


1923-1924 


* At the Buffalo convention in 1923, 
Harvey H. Weber was honored in his 
own city by his election as International 
president. In 1921 he had been chosen as 
first vice-president. Harvey, who is one of 
the deceased presidents, was a charter 
member of the Buffalo Club. He served 
as president during its first two years. 
Elected International treasurer, a post he 
held with distinction until 1934, Harvey 
returned to the International board in 
1925. Few International presidents have 
been as active after leaving the board as 
was Harvey H. Weber. In 1935 he became the official International 
historian and remained in that capacity until his death in 1943. He 
made a valuable contribution to the Craftsmen’s movement by his 
compilation of the Manual of Craftsmanship which was published in 
1930, revised and published again in 1932. During Harvey’s term as 
president, the third Graphic Arts Exposition was held in Milwaukee. 
The Capetown, South Africa Club, the first one beyond the North 
American continent, was organized during his administration. He was a 
great believer in trade education and did much to foster association 
educational activities. He was perhaps the only Craftsman who pre- 
served a complete set of the Craftsmen’s Bulletin, now Share Your 
Knowledge Review. He also had a complete collection of bound volumes 
of THe INLAND PRINTER from its first year to its sixtieth. Harvey 
learned composition at Williamsville, New York. He was employed by 
a number of Buffalo printing firms, finally becoming superintendent of 
Baker-Jones-Hausauer Printing Company. He was a frequent visitor to 
the neighbor clubs of Rochester and Toronto. Harvey served as a direc- 
tor of the Graphic Arts Expositions, Incorporated. 
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Wiliam aA Feenbel 


1924-1925 


* At the Buffalo convention in 1923, 
William A. Renkel was elected first vice- 
president of the International Association, 
and the following year at Milwaukee he 
became president. During Bill’s term of of- 
fice, plans were matured for the future 
conduct of the Educational Graphic Arts 
Exposition. The Graphic Arts Exposition 
Joint Conference Board was formed and 
incorporated. It was made up of representatives from the International 
Association and the manufacturers of printing machinery, along with 
several outstanding leaders in the printing industry. Bill Renkel was its 
first president. This organization put the exposition on a sound basis 
and was responsible for its success. Bill learned his Craftsmanship from 
pioneers of the New York Club, the first club to organize back in 1909. 
It was ten years old when the International was born. He was an inter- 
ested member of his local club, acting in many capacities prior to being 
elected the president in 1922. He served a second term. Bill was one of 
the leaders who influenced the holding of the Fourth Educational 
Graphic Arts Exposition in New York City in 1927, together with the 
Eighth Annual Convention of the International Association. Through 
his efforts, along with other organization leaders, international conven- 
tions of five other printing trade groups were held in New York City 
at the time of the exposition. Starting as an office boy, Bill came up 
through the office. He was first employed by the American Lithograph 
Company. At the Federal Printing Company he learned production 
methods under Charles Heale, originator of the slogan “Share Your 
Knowledge.” In 1919 Bill became general manager of The Sterling 
Press and he remained there until his death in 1934. 


7 €. Guegengach 


1927-1929 


* In 1927, when the Eighth Annual Con. 
vention of the International Association 
was held in New York City in connection 
with the Fourth Educational Graphic Arts 
Exposition, it was fitting that A. E. Gieg- 
engack be selected as International presi- 
dent, for he was successfully managing the 
exposition that made pfinting exposition 
history. During the year before he had 
been first vice-president. Gus joined the 
New York Club in 1920, and there set 
a record in service. He was vice-president 
three years and the president four years. 
As International president he served two terms. Gus learned his 
trade as a compositor in New York City. Before joining the U. S. 
Army in 1918 he worked as a journeyman compositor in several im- 
portant New York plants. After six months in France, he was trans- 
ferred to the Stars and Stripes in Paris, reaching the rank of regimental 
sergeant major. Returning from the Army, Gus accepted the foreman- 
ship of the composing room of the famous DeVinne Press. Later he 
was half owner and eventually full owner of the Burkhart Linotyping 
Company. Before being appointed Public Printer in 1934, he was a 
partner in the firm of Whittaker-Giegengack-Trapp. He holds member- 
ships in the New York, Washington, Boston, and Cincinnati Craftsmen 
clubs. Deeply interested in its expositions, Gus has been president of 
the National Graphic Arts Expositions, Incorporated, for a number of 
years. Space would not permit the recording of all his activities, writ- 
ings, addresses, and organization affiliations. Gus has held the post of 
Public Printer longer than any of his predecessors. During his incum- 
bency the amounts of equipment installed and work executed have 
broken all records and are regularly making new ones. 
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Geonge 74. Faber 


1925-1926 


* Charter member of two local clubs, 
George A. Faber was elected International 
president in Milwaukee in 1925. He was 
a native New Yorker. At an early age he 
learned his trade as a compositor, and 
then finished up as a linotype operator. 
In 1907 he went from New York to Mil- 
waukee to work for the Myer-Rotier Print- 
ing Company as their first linotype oper- 
ator. About 1912 he left Milwaukee to become affiliated with the J. W. 
Clement Company of Buffalo. Later he returned to the Meyer-Rotier 
firm in Milwaukee to take charge of their machine composition depart- 
ment. George’s first contact with the Craftsmen organization was his 
affiliation with the Buffalo Club in 1920 as a charter member. He also 
was one of the charter members of the Milwaukee Club when it was 
organized in 1921. George served the Milwaukee Club in several 
capacities and became its president in 1923. It was that club which 
selected him for the big job of managing the Third Educational 
Graphic Arts Exposition held in its city in 1925 in connection with 
the Fifth Convention of the International Association. After the ex- 
position business was cleared up, he opened up a business of his 
own in Milwaukee, operating it for about eight years. Later he went 
to Chicago where he was afhliated with the Stearns Company. While 
working in Chicago he placed his membership in the Chicago Club. 
In 1936 he took charge of the Kenosha (Wisconsin) News printing 
plant and remained with this firm until his death in 1945. A confirmed 
and active Craftsman, Faber was in attendance at all of the early Inter- 
national conventions. The Craftsmen’s Movement has been enriched by 
having the interest of men of Faber’s calibre. 


PH ORuh 


* One of the changes made when the 
Ninth Annual Convention of the Interna- 
tional Association was held in Detroit in 
1928 was the amending of the Interna- 
tional by-laws to create the office of third 
vice-president. The first craftsman elected 
to that office was P. H. O'Keefe. His 
ability as an organization executive at- 
tracted the attention of the delegates to 
the Detroit Convention when they ob- 
served the able manner in which the 
convention committee functioned under 
his chairmanship. The following year at 
the Toronto Convention of 1929, Harry, as he was known to all 
his friends, made an unprecedented jump over the offices of the 
second and first vice-presidents to be elected International president. 
In 1924 he had become a member of the Detroit Club. He learned 
his trade in that city as a compositor and after filling several im- 
portant positions as foreman and superintendent in commercial print- 
ing plants in Detroit, he became affiliated with the Detroit Typesetting 
Company, where he was superintendent and part owner at the time of 
his death in 1943. He served his local club in many capacities and 
became its president in 1927, being chosen for a second term in 1928. 
In 1932, when the depression was bearing hard on the printing industry 
in Detroit and the members of the Detroit Club felt the need of an 
able leader to guide them in those trying days, they turned to P. H. 
O'Keefe and once again elected him president. That was his third year 
as head of his local club. The successful manner in which the group 
survived that depression was a tribute to his sound judgment and 
leadership and served as an inspiring example to other clubs which were 
encountering difficulties in those dark days. 
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Olver Watson 


1930-1931 


* When the tenth International conven- 
tion was held in Toronto in 1929, the 
visiting delegates observed in Oliver Wat- 
son the qualities of leadership that are 
needed for International office and so they 
elected him second vice-president. At the 
next convention, in Los Angeles, he was 
chosen as International president. It was 
in 1924 that Oliver Watson became af- 
filiated with the Toronto Club. He has continuously remained to the 
present time one of its most loyal and active members. Ollie, as they 
all call him in Toronto, was elected secretary of his club in 1927 and 
the following year he became the president. He was born in Deseronto, 
Ontario. His apprenticeship in the graphic arts was served in the 
composing room. Out of the forty-seven years that he has spent in the 
printing industry Ollie has been an executive for forty of them. During 
the last nineteen years he has been affiliated with Brigdens Limited, in 
Toronto, as assistant manager of the printing division for eight years, 
and as manager for eleven years. Brigden Limited is one of the leading 
commercial printing plants in Toronto. Directing the production in the 
printing division of this plant is more than a full-time job. Despite the 
demands of his work, however, Ollie has always found some time to 
devote to the upbuilding of the Toronto Club and the International 
Association. Immediately after giving up the presidency he accepted 
an appointment on the research commission and helped in its work until 
1940. During his spare time Ollie follows his hobbies of reading and 
gardening. He is also a member of the Canadian Lithographers’ 
Association, and of the Toronto Graphic Arts Association. He belongs 
to the Toronto Horticultural Society and has served as its president. 


Jhomas €. (onals 


1933-1935 


* When delegates to the twelfth annual 
convention, held in Chicago in 1933, 
elected Thomas E. Cordis International 
president, they gave him the honor of be- 
ing the first Pacific Coast Craftsman to fill 
that office. For two years previous Tom 
had been on the International board as 
first vice-president. The presidency was no 
small job in the midst of the depression, 
but Tom was equal to the cccasion. He 
served as president and in many other ca- 
pacities in the San Francisco Club. An 
Arizonan, Tom learned his trade as a 
compositor at Tucson. He made continuous progress in the industry, 
finally reaching his present place as partner in the trade composition 
house of Haley & Cordis in San Francisco. During his administration 
the editing and printing of Share Your Knowledge Review was brought 
to San Francisco. Haywood Hunt was appointed editor and Frank Mc- 
Caffrey of Seattle, assistant editor. They made an outstanding improve- 
ment in the printing and editorial content of the official publication 
which was helpful in the first International drive for increased mem- 
bership. Tom appointed Philip McAteer of Boston to run the cam- 
paign which added over 1,000 new members to local clubs. De Witt 
Patterson of Chicago headed the educational commission. After months 
of preparation Patterson made available to the local clubs fifteen TVO 
exhibits made up of pictures, demonstration pieces, and technical papers 
which could be read before the local clubs along with the exhibit ma- 
terial. This project made a new high in the educational work of the 
International Association. The activities successfully promoted during 
Tom’s administration helped the International not only to weather the 
depression but to emerge a stronger organization. 
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1931-1933 











* Soon after the Chicago Club of Print- 
ing House Craftsmen was organized in 
1911, Frederick John Hagen was invited 
to join. The entire membership of the 
three clubs in existence then barely reached 
a total of 200. Thus Fred became an im- 
portant factor in development of the move- 
ment, an opportunity he welcomed and 
made the most of. After various responsi- 
bilities in the local club, in 1930 he became president of it for two terms. 
He had stepped in line for the presidency of the International in 1929 
by being selected as third vice-president. At the Los Angeles convention 
in 1930 he advanced to first vice-presidency, and the next year he be- 
came president, being chosen for his second term in 1932. His Crafts- 
men activity continued after his terms of office until his death in January 
of this year. For twelve years he was chairman of the sickness and 
welfare committee, a duty Fred did not take lightly. At the age of 
fourteen Fred went to work as an errand boy for the Henry O. Shepard 
Company, then a leading printshop of Chicago and publisher of THE 
INLAND PRINTER. He started his production work feeding a 
Gordon press, turning down the composing room because it lacked 
physical action. Other jobs claimed him until about the turn of the 
century when he joined the personnel of the Workman Manufacturing 
Company which specialized in loose-leaf ledger forms. He became 
superintendent of the plant and then a vice-president. Less than a 
month before his death the Chicago Craftsmen held a “Fred Hagen, 
Sr.” night when creation of a scholarship in his name was announced 
for the printing department of the Carnegie Institute of Technology. So 
the scholarship turned into a memorial for a memorable Craftsman. 


























Sohn &. (funy 


1935-1936 


* That native New Englander John B. 
Curry (he is always hailed as “Jack” by 
Craftsmen) headed the International Asso- 
ciation for one term in 1935-1936. It was 
during his administration that the research 
commission was established. He inaugu- 
rated the enlargement of the educational 
commission so that it included representa- 
tives from every branch of the graphic 
arts. His association with the movement 
began in 1921 when he joined the Boston Fj 
Club. This local club chose him first as 
a member of its board of directors, as vice- 
president, and then as the president. He was elected second vice-presi- 
dent of the International Association in St. Louis in 1931, and first 
vice-president in Chicago in 1933. At the Cincinnati convention in 1935 
he became the president. Jack is still very activelv interested in affairs 
of the Craftsmen. He has written many articles for the trad¢ publica- 
tions and has spoken before many meetings of printers. It was in the 
composing room that Jack made his start. After serving in the Navy 
during World War I he became affiliated with the Machine Composi- 
tion Company of Boston in 1920, and is now its vice-president and 
treasurer. From being the head of the firm’s Monotype department he 
progressed to superintendent, sales and advertising manager, vice-presi- 
dent, and then his present position. A believer in the value of belonging 
to groups concerned with printing, Jack is a member of the Advertising 
Club of Boston, the American Institute of Graphic Arts, Boston Book- 
builders, Society of Printers of Boston, and Massachusetts Graphic Arts 
Incorporated. He has been the able editor of both the New England 
Compositor and The Trade Compositor. He belongs to the American 
Legion. His son John Jr. also became a sailor during the recent war. 


¥ 














@#?eeeee8&e#e? 6 8 @ @ @ 





(lank Fe. Long 


1936-1938 


Clark R. Long who became International 
president at the Minneapolis convention in 
1936. His place of employment, the Bu- 
reau of Engraving and Printing, has the 
distinction of being the only plant that 
has furnished two International presidents 
—Clark Long and John J. Deviny. Fur- 
ther, this city is the only one housing three 
ex-International presidents—Long, Deviny, and A. E. Giegengack. Few 
International presidents had as much experience on the International 
board as Clark. He spent two years each in the offices of third and 
second vice-president, one year as first vice-president, and two years as 
president. His administration was a very active one due to the starting 
of the Craftsmen’s research commission, together with the technical 
digest section of the Share Your Knowledge Review. Pennsylvania-born, 
he started out in Washington, where he learned the business of printing 
money at the Bureau of Engraving and Printing. After a period of 
years of hard work and diligent application in supervising details, he 
steadily progressed until he reached his present position as associate 
director of the Bureau. He has made many addresses before local clubs 
and other psypting organizations from coast to coast. In the Washington 
Club Clark Long had been vice-president and president for three years. 
Clark has maintained a continuing interest in the International Asso- 
ciation and its local clubs even though he has retired from the board. 
He is an honorary member of Graphic Arts of Washington, and a 
director of the Graphic Arts Expositions, Incorporated. The graphic 
arts and its organizations have occupied his time to the exclusion of 
outside groups. Clark has made many addresses to groups of printers. 


Frank Me(affey 


1940-1942 


* The West Coast supplied Craftsmen 
with an International president for the sec- 
ond time when the convention at San Fran- 
cisco, in 1940, elected Frank McCaffrey 
to head the association. He was re-elected 
for his second term at the Baltimore con- 
vention in 1941. Frank has rendered a 
great deal of valuable service to the Inter- 
national organization. He served two terms 
in each of the three vice-president posts. 
As co-editor of Share Your Knowledge 
Review he wrote a number of biographical 
sketches of prominent craftsmen. One drive 
for new members was headed by him and he has assisted in others. Like 
many western printers, Frank was born in the East, at Pittsburgh, Penn- 
sylvania. He learned his trade as compositor at Spokane, Washington, 
in the Shaw & Borden Company plant. For several years he was a barn- 
storming printer in the Northwest. Finally he arrived in Seattle and 
went to work as a journeyman in the Lumbermen’s Printing Company, 
eventually becoming superintendent of the plant. Since 1919 Frank has 
had his own printing plant. the Acme Press of Seattle. His press enjoys 
an enviable reputation for fine printing. When Frank attended the first 
meeting of the San Francisco Club, he decided that he would become a 
Craftsman at the first opportunity. That chance came in 1925 when 
the Seattle Club was organized. He became a charter member and has 
done much work for the club, including taking over the duties of presi- 
dent. When the Pacific Coast Society of Printing House Craftsmen was 
organized, he became its original first vice-president. He belongs to 
.the Seattle Master Printers. Frank is a past delegate to Central Labor 
Council from Seattle Typographical Union and is a former city coun- 
cilman. He is an enthusiastic amateur photographer and painter. 





* The Nation’s Capital is the home of 
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John M. Callahan 


1938-1940 





* The Cincinnati Craftsmen furnished the 
International with a Craftsman who had 
rendered his local club much service when 
they gave John M. Callahan to the associa- 
tion as its president at the convention in 
Boston in 1938 and again in New York 
City in 1939. John joined the Cincinnati 
Club as a charter member when it was 
organized in 1918. Learning his capacity 
for work and his dependability in action, his associates in the club kept 
him almost constantly in action. In addition to serving on many com- 
mittees he was treasurer of the club for ten years and president for three. 
On the International board he first served as third vice-president, being 
elected to the office in his home city in 1935. The following year in 
Minneapolis he became the first vice-president. John was born in Cin- 
cinnati. Most of his life as a printer.has been spent with the U. S. 
Printing and Lithograph Company. He is experienced and has worked 
in many capacities prior to reaching his present important position as 
division manager and secretary of the company. In the first World War 
John served his country thirteen months overseas. During his Interna- 
tional administration he pushed organization work in the South, succeed- 
ing in placing charters in Atlanta and Nashville. John is an organization 
man. He has been active in many fields and is always ready to help 
others. In 1934 he was commissioned a Kentucky Colonel. Principal 
organizations to which he is attached include Catholic Order of Forest- 
ers; vice-president of the Orpheum Federal Savings & Loan Association 
of Cincinnati; president of Dad’s Club, St. Xavier High School; presi- 
dent of Associated Irish Organization. It may be counted on that his 
participation in group affairs is always active and faithful. 


Cue O Conner 


1942-1943 


* When the convention at Grand Rapids 
in 1942 elected Eric O’Connor of Mont- 
real as International president, it was the 
second time that Canada supplied a cap- 
able Craftsman to fill this important post. 
As head of the International board Eric 
promoted educational activities and took a 
keen interest in helping the clubs increase 
their membership. His first election to that 
board occurred at the Boston convention 
when he was named third vice-president. 
Successively he filled the posts of second 
and first vice-presidents. Eric has taken 
his Craftsmanship seriously from the time he first joined a club. Early 
in his career as a printing plant executive he became a member of the 
Montreal Club. Noting his helpful spirit, his fellow Craftsmen soon 
put him to work in the local club. He served as a member of its board 
of governors, recording secretary, chairman of the speakers committee, 
and president. While Eric was president of the Montreal Club he took 
great pride in assisting in the organization of a club in his old home 
town of Ottawa. He has described Craftsmanship as “a religion through 
which we can discover a fuller life in our daily work in the graphic 
arts.” Eric learned his trade as an offset pressman in the plant of the 
Bank Note Company in Ottawa. Later he was employed by the Mor- 
timer Company in the same city. The next move for Eric was to Mont- 
real, where he was affiliated with the Federated Press until last year 
when he became the owner of the Benallack Press in Montreal. As a 
soldier he saw considerable service in World War I, and was wounded 
twice while in action. Eric’s new plant produces both offset and letter- 
press printing. He is affiliated with a number of other trade and fra- 
ternal organizations in Montreal. 
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rawey Glover 


1943-1944 


* W. Harvey Glover served a full ap- 
prenticeship on the International board. 
After he was elected third vice-president 
at the San Francisco convention, nothwith- 
standing his presence across the continent 
in New York City instead of being in San 
Francisco, he moved up through the vice- 
presidencies to the top. Organization work 
was not new to Harvey. In New York City 
he had served as president of his club for two years. On the roster of 
committees his name was invariably there. The Lithograph Club of 
New York has always claimed Harvey as one of its own. Several years 
ago he was its president. Born a Canadian in Ontario, he came to the 
United States early in life and made his place in the lithographic field. 
Not long after becoming a lithographic journeyman, he filled the posi- 
tion of superintendent of the Tudor Press in Boston. He joined the 
Boston Club in 1918. He next traveled to New York City to become 
manager of the offset division of the Wynkoop, Halenback Crawford 
Company. In 1927 he became affiliated with the Sweeney Lithograph 
Company of Belleville, New Jersey, progressing until he became the 
president of the company several years ago. During his International 
administration the association conducted the convention at Memphis in 
a successful and profitable manner. Harvey inaugurated many activities 
and personally went to Havana, Cuba, to organize a local club in that 
country. Traveling over twenty thousand miles and visiting twenty-two 
clubs during his term, he made a record not likely to be broken soon. 
His organization activities have been confined to the graphic arts. His 
only son is following in his father’s inky footsteps returning to printing 
after having served in the Army for several years in Africa and India. 


* H. Guy Bradley, who is 
incumbent president of the 
International Association of 
Printing House Craftsmex:, 
was elected to that office 
at the abbreviated wartime 
business meeting held in 
Columbus, Ohio, in August 
last year. It was the first time the Association gathered for an 
annual meeting when the number of delegates and visitors was 
necessarily restricted because of transportation limitations im- 
posed by the war. Even with such a start Guy (who first saw 
light of day in Fort Smith, Arkansas) has accomplished much 
during his term. He came to the office with a background of 
experience gained from his service of one year in each of the 
three vice-presidencies of the International Association. In his 
local club, Indianapolis, which he joined in 1935 as a charter 








Walter f. Schule | 


1944-1945 


* The first International president to be 
supplied by a club in the deep South was 
Walter F. Schultz of Dallas, Texas. Wal- 
ter has long been an active Craftsman in 
the Dallas Club, having filled every elec- 
tive office in it as well as served on several 
committees. He was first elected to the 
International board as third vice-president 
at the Baltimore convention in 1941, pro- 
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gtessing to the presidency of the International at the Memphis conven- 


tion in 1944. He headed the education commission for two terms and 
was in charge of a new membership drive just prior to becoming presi- 
dent. While head of the association Walter inaugurated the publicity 
commission headed by Leslie Ferris, which did an outstanding and 
effective job in the promotion of Printing Week. A membership gain 
of over a thousand during his term brought the total number of mem- 
bers to over seven thousand. Walter paid visits to more than nineteen 
clubs, including a tour of all those in Canada. Born in Bloomington, 
Illinois, Walter began the study of printing in a trade school. His first 
employment in the South was with the Egan Printing Company of 
Dallas. He worked as foreman of the composing room of the South- 
west Printing Company in Dallas and later filled the same position with 
the Farm and Ranch Publishing Company, where he continued to 
progress until he is now production editor in charge of editorial produc- 
tion, layout, and design. For a number of years he has been a contribut- 
ing editor to The American Printer. Walter has always been deeply 
interested in the educational activities of the International Association. 
His helpful interest in neighboring clubs of Dallas could be referred 
to as his hobby. He has been a member of the Texas State Guard. 


He. Guy Bradley INCUMBENT PRESIDENT OF THE 


INTERNATIONAL ASSOCIATION OF PRINTING HOUSE CRAFTSMEN 


member, he had been first vice-president, second vice-president, 


and president. During his present administration “The Crafts- 
men’s Manual” was revised and republished. Guy’s policy has 
been to promote better relations among the organizations of the 


printing industry. He set up a committee which has had the 
responsibility of studying the advisability of establishing per- 
manent headquarters for the International Association. In the 
event that this is done, the office of executive secretary will 
become a full-time, paid job. This question will be decided at the 
Montreal convention. In his printing experience Guy acquired 
a broad knowledge of the various branches of the art, specializ- 
ing in presswork in his early years. His many activities included 
purchasing, cost finding, and estimating. In moving up the 
ladder he held many positions of importance before reaching 
his present one as manager of the printing department of Eli 


Lilly and Company of Indianapolis. Despite unsettled condi- 


tions in the industry, Guy’s administration has been effective. 





The original material contained in the nineteen preceding biographical 


sketches of past International presidents was prepared by Perry R. Long 
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At this year’s convention 
the International Club of 
Printing House Craftsmen 
bids a welcome fo its three 
lively ‘‘baby”’ clubs—Mi- 
ami, Florida; Santa Bar- 
bara, California; and 
Wichita, Kansas. The first 
presidents of these new 
clubs are pictured in this 
row. Although Miami, 
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Santa Barbara, and Wich- — 
ita received their charters -_ 
only this summer, the en- ; te. 
ergy and enthusiasm with ‘ a 
which they are starting 
out indicates that the 
“babies” will be strong. 
«al 
ROBERT E. GROVE H. PAUL BANKSTON SELMAR O. WAKE G. W. MYERLEY 
ANTA BARBARA WICHITA 
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CALIFORNIA CRAFTSMAN 
WINS A TOP STATE POST 


By Grnank McCaffrey 


California’s New State Printer, in Making Highest Score in 
Competitive Test, Proves that Ambition and Ability Have 
to be Backed Up with Unending Preparation and Hard Work 


e It was long been interesting to me 
to watch Opportunity pass out the 
lucky chips. Of course one should 
quickly qualify his idea of what is 
luck. To some men it is getting 
something for nothing, or a lot for 
a little. To a true sportsman luck 
means holding that edge of winning 
percentage when the scoring is close. 

Out in California recently a con- 
test was held to select a new State 
Printer. The contest brought out 
two realistic facts worth noting in 
these troubled days of New Utopia. 
First, evidently the bigger the job 
the fewer the contenders; only twen- 
ty-five applicants grabbed for the 
chance to get this top spot when 
the sheets were passed out for the 
written examination. And the sec- 
ond realistic fact to note is that you 
still have to back ambition and abil- 
ity with unending preparation and 
hard work. 

That is the old formula wrapped 
up in the success stories, and it is 
still the surest way to get to the top. 
That was the formula Paul E. Gal- 
lagher, of San Francisco, had long 
used which finally got him the win- 
ning score of 97.97 in the official 
examinations, and Number One on 
the eligible list. Governor Warren 
appointed Gallagher to the high po- 
sition, and on June 15, Paul took 
over One of the major printing pro- 
duction jobs in the country. In a re- 
cent note he said: “... just analyzed 
four books that we have to produce 
and I find they will tie up two 46 by 
70 2-color presses 24 hours a day for 
a solid year—and these four books 
are only a drop in the bucket of the 
total picture... .’ That is merely a 
detail in the size of his new job! 

California’s new state printer was 
born in San Francisco in 1899, and 
literally born into the printing busi- 
ness because his father was a press- 
man. As a youngster Paul worked in 
his father’s shop after school hours. 
Printing had a strong pull on the 
boy and from the age of thirteen 
for five long years he put in full 
time at his father’s plant, quitting 


to join the Army Ordnance Depart- 
ment in World War I. From 1919 un- 
til 1935 he worked in some of the 
outstanding plants of San Fran- 
cisco, progressing from journeyman 
to superintendent. For the next 
seven years he managed the Los 
Angeles branch of the Mergenthaler 
Linotype Company, returning to San 
Francisco in 1942 to the position of 
superintendent and partner in the 
Hoper Printing Company from which 
he resigned to take charge of Cali- 
fornia’s impressive state plant in 
Sacramento. 

A casual flashback of Gallagher’s 
progress shows he was amply pre- 
pared to meet the state’s technical 
requirement of at least five years’ 
experience as superintendent or as 
business manager or comparable 
position of responsibility in printing 
or publishing. The educational tests 
or qualification for his new position 
required record of graduation from 
college, or equivalent educational 
experience measured against college 
training year for year. Gallagher is 
a modest individual, but a persist- 
ent student in and out of the print- 
ing industry. He did not pass the 
state’s tough examination with the 
high score of 97.97 without having 
exercised an insatiable curiosity and 
capacity for absorbing specific and 
general knowledge. 

Along with his youthful labor in 
the printshop he was able to con- 
tinue his school work, graduating 
from the Washington Junior High 
School in Berkeley, California. Even 
after going into his father’s shop 
on a full time basis he continued 
school work in South Berkeley’s Lin- 
coln Evening School, majoring in 
such commercial subjects as book- 
keeping and cost accounting. The 
record shows him a graduate of the 
distinguished Alexander Hamilton 
Institute’s home study course in 
business administration, and also of 
the original ITU course of instruc- 
tion in printing. 

And you may be sure that Paul 
has been, from his earliest print- 


PAUL E. GALLAGHER, California’s new State 
Printer, as he looked doing duty on San Fran- 
cisco’s famed waterfront ... during the re- 
cent war he served twenty-seven months with 
the San Francisco Volunteer Port Security Force, 
U. S. Coast Guard Reserve. Don’t let the 
“tough old sea dog” countenance frighten you; 
Gallagher is really a very friendly compositor 


shop days, a conscientious student 
of THE INLAND PRINTER and other 
printing trade journals. Since join- 
ing the San Francisco Club of Print- 
ing House Craftsmen at the invita- 
tion of C. M. Doan in 1924, Paul has 
continued to be a loyal and active 
member of that great International 
movement dedicated to the educa- 
tional advancement of alert shop 
executives of the printing industry. 

The incentive to report this ad- 
vancement and good fortune of a 
fellow Craftsman is two-fold. First, 
Gallagher is a good friend of mine 
and it is a real pleasure to give him 
a complimentary pat on the back 
for his courage and his willingness 
to assume greater responsibilities, 
especially when the seeming urge of 
the times is to get by with the 
“Jeastest” of effort and to duck the 
realities that prod us with the fact 
that what is needed right now is a 
new grip and determination to get 
our economic machine back on the 
road of common sense. 

And second, each of us can profit 
by checking our individual inven- 
tories of past experience and pres- 
ent effort to see how we might fare 
if we attempted the written tests 
and were measured for the other 
qualifications required by the state 
of California as eligibility to carry 
the insignia of state printer! Not 
much use of Opportunity knocking 
at our door if we can only greet her 
with lame regrets and an empty 
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head. But let’s be of good hope and 
see what the job involves: 
“California State Printer . . . Under 
administrative direction of the Director 
of Finance, to determine administra- 
tive policy and to plan, organize, direct, 
and coordinate the business manage- 
ment, public relations, and general op- 
erations of the Bureau of Printing, in- 
cluding formulating major policies and 
facilitating and controlling the execu- 
tion of policy; passing upon adminis- 
trative problems in the direction and 
codrdination of the business manage- 
ment and general operations of the 
Bureau; consulting with the Assistant 
State Printer in determining the neces- 
sity and advisability of major pur- 
chases, repairs, replacements, and the 
rearrangements of equipment in the 
printing plant, and in determining the 


relative merits of either producing ma- 
jor printing jobs in the State plant or 
placing orders with outside plants; con- 
ferring with departmental representa- 
tives on the legality, necessity, and the 
urgency of printing requests, and on 
complaints and adjustments; organizing 
and directing production planning and 
cost accounting in the State Printing 
Plant; establishing general policies for, 
and giving the general direction to, 
the activities of the documents unit, 
including the printing, collection, and 
distribution of legislative bills and other 
printed matter, supervising the making 
of reports and surveys, dictating corre- 
spondence and doing such other work 
as may be required.” 

That is a first rate recipe of ex- 
perience that should be attainable 
by any conscientious printshop ex- 
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Drying Glue by Infra-red Cuts Expenses and 
Reduces Handling Time ¢ 44 Paul H. Krupp 


@ GLUE DRYING is one of the many pos- 
sible applications for infra-red in the 
graphic arts. 

Saving of time, as well as other ad- 
vantages of the infra-red process are 
being demonstrated daily at the Na- 





tional Publishing Company, Philadel- 
phia, makers of fine Bibles. 

At the Philadelphia establishment the 
infra-red is used to dry speedily the 
animal glue applied to the bound edges. 
The infra-red tunnel, suspended from 
the ceiling, usually dries the glue in five 
minutes. In summer, or on “muggy” 
days, ten minutes is required. Before 
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installing the infra-red equipment: at 
least thirty minutes was required to dry 
the glue; and in the summer when the 
humidity was high, as much as twenty- 
four to thirty hours drying time was 
frequently found to be necessary. 


The accompanying photographs help 
explain the installation and how it op- 
erates. Number 1 shows an over-all view 
of the tunnel and the automatic con- 
veying equipment. The conveyor moves 
from left to right. The loading and glu- 
ing operation starts at the operator's 
station, shown at the right in the pic- 
ture. After loading on the trays the 


ecutive who aspires to be one of the 
top-notchers in the near new era 
of ruggedly competitive and broadly 
mechanized American printing. 

Paul E. Gallagher has long been a 
ready “sharer of his knowledge.” He 
served the progressive San Fran- 
cisco Craftsmen’s club as director, 
secretary, On numerous committee 
assignments, two years as president; 
and several terms as an Officer in 
the Pacific Society. He has also been 
active in local and International 
Supply Salesmen’s Guild affairs, and 
has been a member of San Fran- 
cisco Typographical Union Number 
21 for the past twenty-seven years. 
He is a long time member of the 
Masonic fraternity. 


conveyor rises at a 40-degree angle and 
travels in the overhead position for one 
minute to drying zone entrance. 

The drying zone itself is twenty-two 
feet long. Photo Number 2 shows a 


» small section of the tunnel with the en- 


closure removed. The enclosure, made 
fof asbestos board, serves to carry the 
moisture-laden air from the tunnel by 
means of an exhaust fan. 

The dark colored lamps shown in the 
second picture are ordinary infra-red 
lamps, but ruby glass is used instead of 
clear glass. The ruby glass reduces the 
brightness of the lamp to an almost 
negligible factor. In this case the ruby 
lamps were used in short sections of 
both ends of the tunnel to eliminate 
glare from eyes of workers nearby. 

Before installing the infra-red equip- 
ment, large table area was necessary 











Above: 375-watt infra-red lamps are 
located 4 inches from the glued book 
backs. Drying zone is enclosed with 
asbestos board. An exhaust fan helps 
remove moisture-laden air saturated 
by evaporation of water from glue 


Left: Over-all view of the glue-drying 
installation. Suspended track saves 
floor space. Conveyor has 45 degree 
drop to lower trays to the work 
table for loading and unloading 


Photographs through courtesy of the 
Fostoria Pressed Steel Corporation 


for stacking the books during the dry- 
ing period. Now the books are glued, 
placed on the trays, automatically car- 
ried through the drying zone and back 
to the unloading station. All of the 
work is handled by two operators. From 
eighteen to ninety books per minute are 
completed, depending on size. Several 
small books may be on each tray. 
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FRENCH WEDDING INVITATIONS 

We are forwarding to you a sample of 
invitation. We would like you to tell us 
where we can purchase them. 

It would be a pleasure to help you 
but it is not probable that the blind- 
embossed, die-cut, and scored card- 
board folder that is finally printed 
on as an invitation is made in the 
United States. Veteran stationers 
say they have not seen one like it in 
the past half century but that it re- 
minds them of similar pieces they 
had seen in Paris. 

The piece can be produced as well 
and cheaply here as on the other 
side if the output would warrant 
making the blind embossing die. If 
there is a wide demand for it, you 
could make them yourself. 


STEEL DIE PRINTING 

Thank you very much for helping us 
regarding the numbering machine lub- 
ricant. We are writing the makers. It is 
strange that we did not spot this since 
we scrutinize your magazine thorough- 
ly. The advertisements are of very val- 
uable help. We are wondering whether 
you can help us regarding die stamp- 
ing. We specialize in the production of 
letter headings in England, a large pro- 
portion of which are stamped in relief 
from engraved steel dies. The machines 
we use are the Waite presses which are 
in almost universal use in this country. 
They are hand-fed and the prints are 
placed out to dry on special boards. 
The methed of printing has changed 
little in the past twenty years and we 
are wondering whether there is any 
better method in your country. Is it 
possible for you to let us know how 
these are produced on your side, if pos- 
sible with a leaflet showing the ma- 
chines in use. Attached herewith are 
a number of specimens of our work. 

The specimens are highly credit- 
able. The bond papers compare fa- 
vorably with the average here but 
are not quite as good as our best. 
The engraving work on your sam- 
ples is on a par with our best. The 
inks and presswork are up to our 
average but not quite as good as 
our best. 

Prior to 1900 the steel die press in 
almost universal use in this country, 


™ PRESSROOM 


BY EUGENE ST. JOHN 


Questions on pressroom problems will also be answered by mail if accompanied by 
a stamped envelope. Answers will be kept confidential if you so desire and declare 


and still popular, was the Carver. At 
the turn of the century the Waite 
Inverted was introduced from Eng- 
land and the Modern was invented 
and produced in Illinois. These three 
divide the field. Some prefer one 
and some the other. It is common to 
find all three in one shop. 

For short runs hand feeding is 
still practiced but drying is hastened 
by placing the printed sheet on a 
conveyor belt which will carry it 
through an electrically heated oven. 
Moderate heat answers since the 
ink for this process is largely com- 
posed of fast drying gloss varnish. 
The sheets may be delivered into 
a box to float down on a pile of 
warm air, a device by which jogging 
is eliminated. 

For the long runs common in this 
country the presses are fitted with 
automatic roll feeders designed also 
to cut the sheets to length before 
they go on the extension delivery 
through the heated tunnel on to the 
pile without jogging. These tunnels 
are of the type used in thermo- 
graphic (raised letter) printing to 
toast the crested ink. 

We note all the samples produced 
for various customers that you sent 
to us bear your firm’s private water- 
mark. In this country it is not the 
practice for printers to use their 
private watermark on stationery 
printed for customers. It is quite 
common here to arrange to have the 
paper mill place a private water- 
mark of the customer on his paper 
at a cost negligible for a firm which 
uses a ton or more of a bond paper 
in a year. Perhaps you can land 
some of your big prospects with this 
idea which appeals to many large 
concerns. 


CHECK IMPRINTING PRESS 

I am interested in a check imprinting 
press, imprinting the checks three-on 
and numbered. 

There are two models, one im- 
prints three-on, the other five-on 
checks and numbers at a high rate 
of speed. 


SPRAY GUN TO SOFTEN PAPER 

We have had a question asked us for 
which we thought perhaps you might 
have the answer. It is a mechanical 
problem to soften the sheet of paper by 
the application of water immediately 
prior to its insertion into the press. The 
solution would seem to be the use of an 
ordinary spray gun to distribute a mist 
of water on the individual sheets just 
before they are picked up by the auto- 
matic gripper. Do you think the spray 
guns now available could do this job, or 
be converted to such a purpose? 

Undoubtedly, sprays can be used 
but our best advice is to consult the 
spray gun manufacturers, sending 
sample of paper together with com- 
plete specifications of all require- 
ments. In the case of some papers 
and some jobs softening the paper 
might serve one useful purpose but 
at the same time might cause other 
trouble(s). 


HOT EMBOSSING COMPOUND 

We are in search of a makeready 
compound or paste used in connection 
with hot embossing. Can you furnish 
manufacturers’ names? 

These embossing compounds are 
sold by the printers’ suppliers. 
For hot embossing a compound 
made of alabaster (a massive form 
of gypsum), not as hard as the ala- 
baster of the ancients, chemically 
known as hydrous calcium sulphate, 
and an adhesive-like dextrine, is 
commonly used. Waterglass ‘liquid 
glass), chemically termed sodium 
Silicate, is preferred by many em- 
bossers as the liquid component be- 
cause it becomes very hard and 
tough as is seen in its use as an ad- 
hesive On cartons. 

The compound in a moist or paste 
form is spread on a piece of tag 
board previously glued on to the 
platen. It is helpful to use two pieces 
of onion skin tissue, about .0015 inch 
thick, the kind that is smooth on 
one side and rough On the reverse, 
in makeready. 

Enough compound is spread over 
an inked print of the female die 
on the tag board to cover it a little 
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past its edges and about a pica 
thick. The two sheets of tissue, 
smooth side up, are laid on the 
putty-like compound and at first a 
moderately strong impression is 
pulled. The top tissue is removed 
and the surplus compound around 
the edges of the force or male die is 
cut away with a sharp overlay knife. 

If necessary, advance the platen, 
place a fresh top tissue over the die, 
pull a stronger impression, and 
again cut away surplus compound 
and so on if necessary until all pos- 
sible detail of female die is brought 
out. The first tissue is to remain on 
the die. Let compound set for a 
half hour. 

Finally all blanks in the image 
that are not to emboss or iron out 
the stock are cut away with sharp 
overlay knife after which the die is 
allowed to harden when the gauges 
are set and register obtained. If the 
base of female die is electrically 
heated, turn on the current a quar- 
ter-hour before starting the run. 
For greater luster some embossers 
at start of run tip a sheet of very 
thin foil on female die and press it 
into the die where it remains dur- 
ing the run. 


COLOR CARDS 

We understand that there is a color 
card process which produces up to 72 
colors in one impression but have heard, 
however, that this process is not eco- 
nomical for printing quantities of five 
to ten thousand—that 50,000 is the 
practical minimum. Are there similar 
printing processes in use today which 
could print small color cards with fewer 
colors, in quantities of five to ten thou- 
sand as an economical procedure? 

The process you describe has to do 
with printing the colored chips 
which afterward can be inexpen- 
sively affixed to the color card folder 
only by means of a color card ma- 
chine which economically handles 
large or small jobs. For production 
of chips on a comparatively small 
scale it is practicable to spray or 
paint large sheets by hand and cut 
these into chips on a paper cutter, 
or a web of paper may be fed from 
a roll through a pan of paint. 


PRINTING ON ACETATE 

We have one customer who wants a 
design printed in five colors on the 
smooth side of acetate. Please send the 
name of some concern that can help 
us in this connection. 

Any of your local printers may 
undertake the job if it is not so big 
as to require specialized equipment, 
since the sheet is heavy enough to 
feed without trouble. If a small job, 
it is only necessary for the printer 
to get ink and his advice on printing 
it on acetate from his inkmaker. 
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THREAD SPOOL LABELS 

In the past few years we have ad- 
vanced in the field of die-cut labels and 
recently one of our salesmen has run 
into the requirement by one of our cus- 
tomers of a round label of about %4-inch 
to %-inch in diameter. As the quantity 
will be very large they must be cut 
automatically. While we have one auto- 
matic machine that will die-cut labels 
at 250,000 an hour, it will not take care 
of a iabel this small. And it appears 
that a label this size would almost have 
to come up through top of die and pos- 
sibly feed right into a wrapper. 

The latest improved hollow dies 
will meet requirements—on ma- 
chines that handle them. 


UNKNOWN CAUSE OF TROUBLE 
Would you let us have your views on 
the following problem? Shortly before 
the war we purchased a job cylinder 
press of European make. It gave con- 
siderable trouble in feeding and the 
register was terrible. We made drastic 
changes in the feeding mechanism, put 
on new tumble style grippers, added 
many improved features on the feed- 





board, and ended with an extension pile 
delivery. We feel quite proud of the re- 
sults as the machine works very well 
with excellent register. However, there 
is one annoying trait that we do not 
seem to be able to cope with. When 
printing a halftone eight or more inches, 
lengthwise of the bed, two parallel marks 
about the size of a lead pencil, one inch 
apart, appear. We have ruled out the 
rollers after we hand-inked the form 
crosswise. Engravings were tested for 
type high and bearers checked for type 
high, all gears in original position as 
they were clearly marked at the factory. 
The grippers and mechanism stationary 
at this point. The register rack has been 
tested in every conceivable position, also 
the buffers. 

In order to ascertain whether the 
cause of the trouble is in the press 
and its makeready or the plate and 
its makeready, move the plate a few 
inches either toward the gripper 
edge or the opposite edge of the 
form. Next pull an impression. If 
the marks on the plate are in the 
same positions relative to the edges 
of the plate parallel to the marks 
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as in the original sample, it is ob- 
vious that the cause of the trouble 
is not in the press but in the plate, 
its mount or its makeready. But if 
the marks have moved on the plate 
in the second print a distance cor- 
responding to that which the plate 
was moved, the cause of the trouble 
is in the press or its makeready. 

In the case of the plate, it could 
be mounted on a warped wood base, 
brads could be loose, and the plate 
rocking under impression. If the 
form is taxing the capacity of the 
press, the cylinder may be over- 
packed. This would show in tails on 
the halftone dots pointing toward 
the back edge of impression. A pos- 
sible corrective would be to reduce 
excess packing on cylinder by halv- 
ing it and placing one half under all 
of the form. This would relieve gear 
trouble if there is any. 


PRINTING ON PLASTIC RODS 


We are in search of someone who 
can print on round colored piastic rods 
which will vary in diameter from 3/32- 
inch to 3/16-inch and in length from 
12 inches to 15 inches. The printing 
will consist of a regular graduated ruler 
scale and must be printed on the sur- 
face (not engraved or etched). Quan- 
tities have not been determined at the 
present time. However, we have reason 
to believe they will be very large pro- 
vided we are able to locate a proper 
and reasonable source for imprinting. 

This is a problem for the manu- 
facturers of machines for printing 
on rolling surfaces. They will sup- 
ply names of firms equipped for this 
work, which is similar to printing 
on round pencils. 


“FILLING” 

Our problem has been trying to pre- 
vent the halftones from “filling” in the 
darker areas, as on the front page of 
enclosed folder. The inside was run a 
bit under color to avoid filling. The 
four-color job as a whole looked much 
better than sample because we brushed 
out the form every two hundred im- 
pressions. Our rollers are good and were 
set to a three-sixteenth ribbon on the 
ink plate. The process blue and halftone 
black are good inks ground very fine. 
The engraver claims the plates are not 
at fault. Both forms are large for the 
press but we used the extra vibrator 
roller on both jobs. Would a worn gear 
on the distributor roller rack on this old 
press cause a “play” in the form rollers? 

The trouble is caused by insuf- 
ficient cut overlaying. Each of the 
varied tones from highlight to near 
solid in the halftone plates requires 
an overlay of varied caliper cor- 
responding to the increase in den- 
sity of tone. It may be necessary 
to cut the highlights out of the cut 
overlay base sheet. Many prefer to 
use a mechanical cut overlay not 





* Starting as soon as sufficient ma- 
terial is available, THE INLAND 
PRINTER will publish a new depart- 
ment which should prove of consid- 


erable practical value . . . in actual 
dollars and hours saved . . . toevery 
printer-reader. 
* This department will illustrate and 
explain some clever production angle 
. . anywhere along the line from 
the design to the finished printed 
piece . . . which has resulted in a 
worthwhile saving over the cost in 
time or money of ordinary production 
methods. 
% Perhaps you have just such a job 
in production right now. Or possibly 
you have produced that kind of a job 
in recent months. If you have, sending 
a copy of it to THE INLAND PRINTER, 





together with your description of the 
production angle which effected the 
unusual saving, may be worth $25 to 
you. For $25 is what THE INLAND 
PRINTER will pay for every idea which 
we print in this department. Besides 
this, your firm will of course be given 
due credit for the idea. The only re- 
quirements are that the job be a nice 
job of printing, and one on the pro- 
duction of which, by clever handling, 
an appreciable amount of time or 
money was saved. 

% If that sounds like a good deal, let's 
hear from you soon. You may be 
money ahead, we'll appreciate your 
co-operation, and the many printer- 
readers of THE INLAND PRINTER who 
can make use of the ideas will be truly 
grateful. 


Send a sample of the time- or money-saving job 
and an explanation of the production angle to 


THE INLAND PRINTER, 309 West Jackson Boulevard, Chicago 





only to save time but also because 
it gives a better chance to bring out 
all the printing value of the plate. 
It will be necessary to bevel or skive 
the edges of the overlay in the lights 
of the process blue plate to prevent 
them printing heavy instead of fad- 
ing as they should. 


AUTOMATIC TAG PRINTING PRESS 
Before the war we had a distasteful 
job we were able to do by straining. 
Now we can’t resume this job because 
the help isn’t in sight. Once a week a 
customer brought us 20M No. 8 ship- 
ping tags printed and already addressed 
to their mailing list on the face, to be 
mailed out that same day as third-class 
matter. On the back of the tags we had 
to print market changes. These single 
tags were hand fed and two men could 
make the mails but there aren’t the 
two men now. Is there a small press 
that handles single tags automatically? 
If so, we can pick up other accounts. 
It is hardly practicable to handle 
Single tags automatically because 
of feeding trouble and hazard of a 
smashed form but tags are regu- 
larly printed on automatic platen 
presses, 10 by 15 and up, in gangs 


of four, by feeding the end of the 
sheet opposite the eyelets to the 
bottom gauges. The tags in the 
gangs may be easily separated after 
the printing. 

If you can locate enough work, 
you might install an eyeletting 
and patching machine when these 
would be the final operations prior 
to mailing. Or if you can find ways 
to utilize special fast tag-making 
and printing machines, these are 
available. 


PLAYING CARD PRODUCTION 

We expect to print a large quantity of 
playing cards. Do you have a plan or 
system of gathering which we may use 
to do this work? We would appreciate 
anything you may suggest. And may we 
tell you how much we enjoy and learn 
from your enlightening publication? 

The production of playing cards 
is highly specialized and, on a very 
large scale, centered in a few plants. 
If you are not forced to compete in 
price, consult your paper dealer 
about special playing card stock, 
which obviously must print, varnish, 
and wear well. Next consult your 
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inkmaker about playing card ink 
and varnish. Since all cards must 
look alike, you will understand that 
uniformity must be maintained not 
only in the printing but also in the 
cutting, round-cornering, edge gild- 
ing, and so on. There are not many 
printing specialties where uniform- 
ity is so important as in playing 
cards. A gathering machine will fa- 
cilitate production and the new hol- 
low-die die cutting machines are 
made to order, you might say, for 
the dieing and round-cornering of 
playing cards. 


ROLLER WASHING MACHINES 

Will you please furnish us with the 
names and addresses of manufacturers 
of roller washing machines? Our presses 
are flatbed cylinders. 

These machines may be made for 
the longest rollers in the plant and 
will wash the shorter rollers also. 
The roller washer does a better job 
than the press assistant and is eco- 
nomical in time, rags and detergent 
(kerosene) which is considered the 
most satisfactory wash. 


FLOCK 

Flock, remembered by many old- 
time printers, lately has been com- 
ing into its own as “ammunition for 
the imagination.” Generally known 
as paper coated with a strongly ad- 
hesive, varnish-like bronze powder 
size on the surface of which is 
shaken or blown finely powdered 
cotton, rayon, silk, or wool and com- 
monly called velours, this is only 
part of the story. 

A printer writes, “As a Montreal 
printer and subscriber of THE IN- 
LAND PRINTER these many years, Iam 
writing for information. I want to 
produce flocks by the yard. Is there 
any machine made by any company 
that can help me? At this time Iam 
using quite a lot of flock with print- 
ing and have had good results.” 

There are two general divisions of 
flock, printing and coating. It is 
made in an infinite variety of colors 
and in cuts and fibers producing ac- 
curate simulations of suede leather, 
velvet, velour, and other rich ef- 
fects. It may be applied not only to 
inexpensive base paper, cardboard, 


or fabric but to any surface through 
the medium of the proper adhesive. 
Ordinarily uninteresting materials 
gain startling beauty through flock. 
As the minute fibers mass together 
and anchor on the adhesive, the fin- 
ish takes on the luxury appearance 
and natural feel of a deep-piled 
fabric. 

Flocks excel in the art of make- 
believe and depending upon the 
type, fiber length, color and combi- 
nation selected, felt, suede, velour, 
fabrics, and many other materials 
may be simulated. 

Flocks are easily applied. Methods 
in use include agitating, masking, 
screening, sifting, and spraying. 
Novel tones may be obtained by us- 
ing an adhesive of different color 
than the flock while excellent 
matches are secured with an adhe- 
sive of a color approximating that 
of the flock. f 

The many colors and pastel shades 
possible with flock and the effect of 
pile must be seen and felt to be 
properly evaluated as a decoration 
of many uses and effects. 











| Hhawing trouble with stock wrinkling? 





Wrinkies on sheets of paper printed 
by letterpress may be caused by a num- 
ber of things such as makeup and style 
of form, a wave in the stock, stock 
either too wet or too dry on the outer 
edge making the stock baggy. Such 
stock does not lie flat, and wrinkles and 
bad register result. Short grained stock 
is particularly troublesome. 

Sometimes on a particular style of 
makeup it may be possible to remove 
a small wrinkle in some spots of the 
printed sheet by raising a gripper in 
line with the wrinkle. This should be 
done with caution. In the case of a 
register form this procedure definitely 
is not recommended. 

Some inks, when too heavy, or those 
that pull too much, can be the cause of 
a beautiful wrinkle. 

It may be found that the form needs 
more underlay, with less on the cylin- 
der and less impression. The feed board 
should be lined up with the cylinder. 
Guide rests should be down as close as 
possible. Makeready must be the best, 
the less on the cylinder in case of wrin- 
kles the better. Put the makeready 
where it belongs. Underlay as much as 
is necessary; this helps take the pull or 








Ink that is too-heavy or too-tacky 
can cause a very beautiful wrinkle 


drag off of the form. In hand feeding 
use a hump such as a long stick under 
the lift placed back 12 to 18 inches. 
This will straighten the sheet at the 
gripper end, help eliminate slurs and 
wrinkles, and obtain a better register 
when the stock is bad. 

Here are some devices pressmen have 
been using with success in getting rid 
of wrinkles due to bad stock and style 
of makeup: Start with a few pieces of 
cardboard pasted in the open margins 


and one at the end grippers between 
the gripper and the printing, if space 
will allow, or place it under the gripper 
and let it extend out as close to the 
printing as possible. Now comes the 
master wrinkle remover; this one takes 
care of the impossible—poor stock, bor- 
ders, et cetera. Underlay the form high 
in the middle in this way: Each line 
represents a sheet of paper underlay, 
thus: 





Each succeeding sheet is wider than 
the preceding one. This makes a slight 
graduation under the form. Then make 
up the equivalent on the cylinder. This 
should be placed next to the cylinder 
underneath permanent packing. This is 
a particularly good method for printing 
large solids, large maps, and heavy 
label forms. Build up the brushes in 
the center to help the stock hug the 
cylinder. 
Joseph Kovec 
St. Paul, Minnesota 
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By J. L. FRAZIER 


Mark for this department 

items on which you wish criticism. 
Send in flat package, not rolled. 
We regret that personal replies 
cannot be made by mail 











FRANKLIN DEKLEINE COMPANY, 
Lansing, Michigan.—Congrat- 
ulations on your set of litho- 
graphed letterheads. Effect is 
striking because of the pale 
blue inch-wide band extending 
from top to bottom of sheet 
about three-fourths inch from 
left side. Near top of this band 
and in line laterally with let- 
tering a small sketch appears 
in black in an open panel of 
the band. The only difference 
between the six letterheads of 
the set is in these sketches, 
each representing a different 
service. Presswork is excellent. 

THE GALEWOOD Press, of Chi- 


YORK TRADE 
COMPOSITOR 








cago.—Your blotter advising 











customers your shop will be 
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tive and effective in arrange- 
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sily beside a giant cactus is too 
































small. Larger, the point would 
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arrest attention greater. The 











letterhead is of interesting lay- 
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space. The square serif style & 
mainly used is much too wide 
to harmonize with the extra- 
condensed bold-face letter in 
which company name is set. 
RALPH A. EASTMAN, Burbank, 
California—We see numerous 
“novel” birth announcements, 
but the “Declaration of Inde- 
pendence” telling of the arrival 
of your daughter has the un- 
usual (for this field) appeal of 
dignity and restraint. On white 
paper 6 by 9% inches with a 
right-hand deckle of gray, the 
paraphrased “Declaration” is a 
tiny scroll, rolling up on a cir- 
cular wooden stick attached to 
the paper by clear cellophane 
tape. Red-topped pins decorate 
the ends of the stick around 
which the announcement is 
rolled, red also being used as 
the second color on the mes- 
sage. No disrespect or coyness 





Upper left is the simple yet colorful 
(green and black) and interesting 
cover design of house organ issued 
by York, Pennsylvania, trade compo- 
sition plant. Upper right is the cover, 
and immediately above is a spread 
from another issue of this outstand- 
ing publication. In the original, ini- 
tial and decoration are in salmon 
and blue; type is in black on white 





TRAINS 
IN TOUCH 





z ETTER trains and. less 
wrecks are the aim of every railroad. When trains 
are in motion, train crews are often thought of as 
completely isolated from the outside world. Ships 
and planes are expected to maintain constant 
radio communication, but a brakeman walking 
up the track with a lantern is still visualized as 
the customary communications limit of the road. 

This conception is an over-simplification of 
their complicated signal system built up through 
many years, and is rather unfair to the railroads 
Radio has not been ignored as a possibility, but 
rail men claim that it has hitherto not been possi- 
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ble to adapt it efficiently to trains in passage, or 
to integrate it with present signal systems. 
‘Wired radio” installations are in use now at a 
number of railroad yards. 

Latest and most ambitious development in the 
field of rail communication is the electronic train 
telephone system recently installed by the Penn- 
sylvania Railroad on its Trenton to Phillipsburg 
branch. This makes it possible for signalmen and 
dispatchers to speak to moving trains, for train 
crews to communicate with other trains less than 
four miles away, and with the head and rear of 
their own train. The system is a combination of 
telephone and radio features developed after 
several years of experimentation by men thor- 
oughly familiar with railroad conditions. 
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Paints of Pari 


Paris Printing Company, Kansas City, Missouri, issues one of the 
most interesting house organs in the graphic arts field. Here 
excellent use is made of silhouette illustration, always striking 


OMMENCEMENT EDITION 


T 


Cover of Rochester Institute of Technology publication also fea- 
Panel interestingly simulates a graduate’s card 


tures silhouette. 





a 





Srapher 


is displayed in rewriting the Dec- 
laration and use of it is partic- 
ularly appropriate because this 
new little American arrived on 
July 4. Many happy returns to her! 

COMPTON & STERN, of New York 
City.—Though of small size and in 
one color, items of your advertis- 
ing are quite interesting as a re- 
sult of good copy and effective 
layout and typography. Most ef- 
fective is the folder for enclosing 
with letters titled “Typography? 
Sure.” The feature responsible for 
appeal is the listing of your ser- 
vices like “Linotype Composition,” 
“Foundry Lock-up,” et cetera ina 
light sans serif flush left on page 
three. Leaders follow each item to 
right where strong words for “yes” 
are used in each case, like, for in- 
stance, “absolutely,” “of course,” 
and “anyhow.” These are in Brush. 
Your note head on the goldenrod 
stock—used also for the folders— 
is of unusual layout. To our way 
of thinking the lines giving ad- 
dress and telephone number are a 
size too large, rather reduce effect 
of the name line above. 

ZEPHYR PRINTERS, of Chicago.— 
The announcement of your change 
of address demonstrates a very 
good idea and we're glad to hear 
that in some ways it was adapted 
from one of our “333 Ideas.” 
Deckle edge paper (gray on one 
side, white on the other) is used 
for trick slanting cut of the cover. 
With the fold at top, the flap is 
shorter on the right-hand side, so 
that telephone number on inside 
of folder at lower right corner is 
on display whether folder is open 
or closed. Regular business 
card of firm is inserted in 
slits on cover, with “wish 
to announce .. .” printed 
alongside it leading to new 
location given inside. The 
dark blue ink goes well on 
the gray and white paper. 
On the critical side: the 
words “printing establish- 
ment” have almost enough 
space between the letters 
to walk around in. That’s 
a bit of an exaggeration, 
of course, when we mean 
only that they are too 
generously letterspaced. 

St. PETERSBURG PRINTING 
Company, St. Petersburg, 
Florida.—While we’d like 
to see the picture near 
lower left corner of “Ad- 
miral Farragut Academy” 
cover considerably larger 
so as to avoid top-heavy 
effect of lines of title and 
the wide band across near 
the top of the page, the 
school’s prospectus is very 
good. Another point about 
the cover: We would pre- 
fer the colors in the band 
reversed, the stars in gold. 
That done the title would 
stand out better and the 
effect of too much “color” 
on the page overcome. Of 
course, the band in blue 
would seem very heavy 
unless the picture were 
made larger as suggested. 
Inside pages are very well 





handled, outstanding fea- Effective blotter, 4 by 61/2 inches, printed in light yellow- 
ture being the exception- brown and deep blue-gray on stock of a delicate blue tint 


PRACTICES 


ally fine printing of the numerous 
halftones. There is but one minor 
fault in pages of text. The light- 
toned cursive initials are defi- 
nitely weak in comparison with 
Bodoni used for text composition. 

THE A. B. HIRSCHFELD PREss, of 
Denver, Colorado. — Congratula- 
ticns on the handling of the sou- 
venir program for the National 
Association of Accident and 
Health Underwriters. Layout and 
typographical styling follow the 
usual Hirschfeld high standard. 
Your customary excellent offset 
presswork is indicated by the full- 
color illustration of state capitol 
building and grounds on the cover 
—on soft, rough paper. The mono- 
chrome halftones as well as type 
are exceptional, too, the former 
demonstrating the importance of 
good photographs having proper 
tones and contrasts. Largely snap- 
shots, some of the pictures in the 
booklet for the tuberculosis hos- 
pital do not show up so well, but 
the fault is plainly with the photo- 
graphs, not your work. Styling of 
this piece is likewise impressive, 
the cover quite: striking. Going 
back to the first item, the small 
type in black is difficult to read 
against the rather strong blue 
background. 

Harry S. Pearson, of Seattle, 
Washington.—All the items of your 
matched stationery are high class. 
The bond is the reverse color plate 
with your name and that of your 
associate, R. E. Morgan, appearing 
white (paper) against gray. Back 
of this (the top and left side) parts 
of a panel appear in terra cotta 
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along with word “Advertising,” 
this starting a bit over the reverse 
gray panel. As stated in another 
review, the handling of your names 
and of the word “Advertising” 
amounts to a trademark. Hold to 
it. Our only adverse criticism is 
that the gray is somewhat too 
light and dull. The latter fault 
would be corrected by the addition 
of blue. You are entitled to feel 
proud of the items. We get a break 
in having them because we're fre- 
quently called upon for forms such 
as, particularly, “Copy,” “Space 
Order,” and “Purchase Order.” 
Furthermore, we receive similar 
items from the best advertising 
agencies and so are able to assure 
you that yours excel. 

TIMKEN VOCATIONAL HIGH SCHOOL, 
of Canton, Ohio.—Dance program 
for “The Senior Prom” is very 
attractive, the printing in blue and 
yellow on soft light blue cover 
stock and tied with pale yellow 
cord accomplishing an effect that 
should appeal strongly to young 
folks. In view of small size of type 
and colored paper we feel a bolder 
face should have been used for 
the sake of clarity. The Karl King 
concert window card is good to 
behold. Set altogether in large 
sizes of Caslon Oldstyle it reminds 
your reviewer of the work of some 
of the best compositors and typog- 
raphers of around thirty years 
ago. Display lines are well graded 
in size according to relative im- 
portance of copy and spacing of 
lines is exquisite. It is seldom that 
an all-Caslon job turns up—in- 
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ne American Inpian sent smoke spiralling upward to 
communicate across great distances. Distance is no longer 


deed the grand old Roman seems 
to be all but non-existent—but 
when one does and it is well han- 
dled like this card it really makes 
a person sit up and take notice. 
Reason, of course, is that type and 
handling are in such great con- 
trast with the styles which today 
dominate the scene. 

MIRELES PRINTING COMPANY, of 
El Paso, Texas.—Well, well, it’s 
good to meet up with you through 
the medium of specimens of your 
work. They are of really top-flight 
quality. Use of comparatively un- 
common types, like, for instance, 
Ludlow Delphian and distinctive 
combinations of colors—combined 
with excellent, interesting layout 
—make them very, very much 
above average. Your own matched 
stationery with “Mireles” in a 
highly distinctive letter, in much 
larger size than “Printing Com- 
pany” is probably the best of the 
collection; the manner in which 
the name is handled has definite 
trademark qualities. It impresses; 
it has a quality in its layout, as 
intimated, which makes remem- 
brance easy. Cover of the booklet, 
“Color Slide Exhibit,” in black and 
terra cotta hue on deep gray-green 
stock is highly distinctive, has 
atmosphere. Inside pages listing 
the sets of slides available from 
different members of the camera 
club represent a difficult kind of 
composition, but you came through 
with flying colors. 

WarRREN R. FULLER, of Concord, 
New Hampshire.—You are right 
on both points made in your letter 
accompanying the folder 
“Church Bowling League 
Banquet.” From a typo- 
graphical standpoint there 
is much to be desired in 
styling. Fault, mainly, is 
associating the types which 
don’t get along well to- 
gether—sans serif, cursive, 
and Onyx (or equivalent). 
The interesting feature 
others might adapt is the 
way the names of bowlers 
are “draped” around the 
rule border of the four 
pages. There are great dif- 
ferences in the spacing 
between the names on the 
pages but, of course, names 
vary in length. As a rule, 
spacing between words is 
too wide. This is partic- 
ularly noticeable in the 
short line in small type 
beneath the main display 
of the center spread. In 
connection with this, we 
have a question to ask 
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One more Simpson piece. Illustration idea is not new but it can 
be frequently used. The original cover is printed in red and black 





a problem to business messages—a stamp licks that situ- 
ation, Making the message stick, creating new customers, and 
increasing profits is the problem at hand, and smoke signals, 
along with other outmoded approaches, are too uncertain for 
the job, The planned performance of Good Printing is the 
medium to employ for making sales and gaining new business. 


which we hope you'll pass 
on to the comp. or layout 
man. Why were the leaf 
ornaments thrown in at 
the ends of this line? Per- 
sonally, we can see no rea- 
son for their use there, but 
we live to learn. Anyhow, 
you’ve let loose of an idea Misia 
which will help many of 
our other regular readers ‘ 
in a practical way. 
BANKERS TRUST COMPANY, 
New York City—In your 
book “New York and the 
Future” you have con- 
tributed mightily to the 





Good Printing is Visual Salesmanship . . . something more 
lasting than the smoke signals of ordinary advertising. 


HERBERT W. SIMPSON INC. 
Printers with a Purpose 
$09 SYCAMORE STREET EVANSVILLE-8-INDIANA 


Telephone 6541 


MONTREAL CRAFTSMAN 


A 1 9 a 6 





Types used for this message are Caslen and Cloister Black 


Montreal Craftsmen set a high standard for bulletins of other 
groups. Like the May issue, cover above, they are of modern de- 
sign, make strong impact. Original is in black and red-orange 


>We Another Simpson blotter. He really believes in what he sells 
tint -—advertising—and has many original ideas for getting it read 








how to Stay Woung 


OVER GENERAL MACARTHUR'S DESK THERE HANGS A MESSAGE 
IT WILL BRING YOU COURAGE AND FAITH 


YOUTH IS NOT A TIME OF LIFE*ITIS | 
A STATE OF MIND # NOBODY GROWS 
OLD BY MERELY LIVING A NUMBER 
OF YEARS + PEOPLE GROW OLD ONLY 
BY DESERTING THEIR IDEALS # YEARS 
WRINKLE THE SKIN * BUT TO GIVE 
UP ENTHUSIASM WRINKLES THE SOUL 
WORRY * DOUBT* SELF-DISTRUST* FEAR 
AND DESPAIR # THESE ARE THE LONG 
LONG YEARS THAT BOW THE HEAD & 
TURN THE GROWING SPIRIT BACK TO 
DUST # WHETHER YOU ARE SEVENTY 
OR SIXTEEN * THERE IS IN THE HEART 
OF EVERY HUMAN BEING THE LOVE OF 
WONDER «THE SWEET AMAZEMENT AT 
THE STARS AND THE STARLIKE THINGS 
AND THOUGHTS ++ 4 THE UNDAUNTED 
CHALLENGE OF EVENTS ~ « THE UNFAIL 
ING CHILDLIKE APPETITE FOR WHAT IS 
COMING NEXT * AND THE JOY AND THE 
GAME OF LIFE + # YOU ARE AS YOUNG AS 
YOUR FAITH © AS OLD AS YOUR DOUBT 
+ AS YOUNG AS YOUR SELF-CONFIDENCE + 
& AS OLD AS YOUR FEAR # AS YOUNG AS 
YOUR HOPE # & AS OLD AS YOUR DESPAIR 


— EE, 


C. Raymond Beran, of L’Esperance, Sivertson & Beran, San Francisco typographers, delights in giving 
great quotations beautiful physical being, fit for any frame. Beran’s an oldtimer, typographic mentor 
of this editor as a compositor. The original is in black and red on a 9- by 12-inch toned paper 





Put KICK in Your Printing 


Like a boot from the business end of a Missouri mule, a piece 
of printing done by Keller hits home every time. For a Keller 
piece is the thoughtful result of creative ideas, skilled artwork 
and typography, plus the finest of presswork. in either letter- 
press or lithography. The sales-wise Keller organization is 
constantly on the Q. T. to snap up a job here ... put more punch 
in it there. It sure pays off to select this “on-their-toes” firm. 





Mailing card from Buffalo. Printed in black 
and red on white, the original commands interest 
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FALL BUGHS 


In deep, dull-red purple (here black) and light 
yellow-orange this McGraw-Hill cover rates A-plus 





increasing library of business literature 
and presented to business men an exam- 
ple of the finest graphic production, the 
influence of which, it seems certain, will 
encourage the use of more fine printing. 
Our other readers will find interest in 
the fact that the book is a two-process 
production. The cover, end papers, and 
illustrations are accomplished with ex- 
ceptional depth and clarity by gravure, 
while text and incidental illustrations 
are letterpress. Paper over board covers 
on the front carry an illustration of New 
York’s skyline (financial district in fore- 
ground) bleeding off all around. It is 
broken for a space near bottom where 
title is gold stamped from chaste roman 
caps. Tone of the picture is beautiful. 
Back cover illustration is scene looking 
up (or down) Wall Street. Other impres- 
sive views run over the insides of cover 
onto end leaves. Garamond for text was 
a fine selection. All in all, the book’s a 
treasure as well as the inspiration al- 
ready mentioned. 

FRANKLIN PRINTING COMPANY, of Phil- 
adelphia.—You did great work handling 
the special Service Number of the Penn- 
sylvania Bell Telephone employes’ mag- 
azine, “The Telephone News.” Other 
readers will be interested to know the 
service careers of 1818 Bell workers 
listed, these accounting for most of the 
120 pages of the sewed book. Page bor- 
ders for this feature are double rules 
with wreath in center top, the letter 
“A,” “N,” or “M” appearing in the 
wreath according to whether the service 
was in Army, Navy, or with Marines. 
The borders are in special non-metallic 
yellow-gold color, look nice; the same 
is the second color throughout. Display 
pages are dignified but impressive 
nevertheless, what with fine type and 
lettering and exquisite whiting out. The 
cover features a four-color process inlay 
of three campaign ribbons with the 
same yellow-gold tint overprint. In 
effect a memorial of its employes in the 
service, this is divided into six sections. 
“These Gave All” pays tribute to em- 
ployes who died in the service of their 
country. This is followed by sections de- 
voted to war service of members of the 
Army, Navy, Marine, and Coast Guard. 
The last section records citations and 
decorations received by Bell employes. 
Foregoing facts known, of course, to you 
are for the benefit of our other readers. 
When paper is available such books are 
potential business for all printers. 

THE VANCOUVER TECHNICAL SCHOOL, of 
Vancouver, Canada.—We always enjoy 
your annual editions of “Vantech” and 
if memory is clear this 1946 or twenty- 
fifth anniversary issue is good like the 
rest of them. Cover is striking, though 
“1946” is a bit too imaginative, the fig- 
ures, while comprehensible, aren’t of 
pleasing form. We’d like the centerpiece, 
the circular device, larger or maybe 
moved to right to reduce the open space 
around it, this being out of balance with 
“white” elsewhere. Type matter is a bit 
too low and first two lines, which might 
be a size larger, are spaced too closely. 
It seems somewhat bottom-heavy. The 
page on which the principal’s portrait 
appears is faulty for the way the picture 
faces left, so, on a left-hand page, out 
of this book. Pictures of people should 
face into, not out of the book. The 
orange is too weak a color for this half- 
tone. Explorations into the ultra ultra 
so-called modern are usually unsuccess- 
ful. A case in point is the initial “T” on 
the next page. Student artwork espe- 
cially as represented on the tissue sec- 
tional pages is excellent as such, some 
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quite professional. Pages of advertising 
would be better if fewer styles of type 
were used. For books of a souvenir char- 
acter where placing of advertisements is 
more complimentary than to develop 
sales it is quite the common practice to 
set all advertisements in a single series. 
This gives more opportunity for em- 
phasis than one at first recognizes. One 
can do a lot with roman and italic caps 
and lower case, along, of course, with 
changes of size. Presswork is excellent. 

MCKINLEY VOCATIONAL HIGH SCHOOL, 
of Wheeling, West Virginia.—Aside from 
details—especially spacing—the spec- 
imens of students’ work are commend- 
able. In fact, we know some journeyman 
comps., earning as much as two dollars 
an hour, whose spacing is no better. 
Consider the motto “Think of These 
Things” as a case in point, possibly the 
“sloppiest” piece of the lot. The two 
lines of the head “Think” and “of These 
Things” are jam-packed against each 
other; a lead or two between the two 
would have helped a lot. The square 
ornament (border unit) separating head 
from text is too large. If an ornament 
were necessary at all one definitely 
smaller would function adequately and 
obviate the crowding and pushing evi- 
dent in the two display lines. A lot more 
could have been done with this copy; 
as handled it’s just an example of type- 
setting sans design. The copy “A reten- 
tive memory is a wonderful thing but 
the true token of nobility is the power 
to forget” is a gem but its handling on 
the card you send is something else. 
Why insert the three bullets—triple 
periods—between the headline and what 
follows when the two are presumed to 
be read continuously? Granted that the 
final line, “Power to Forget,” in stogy 
block letters provides contrast to the 
other lines in Cloister Bold, the desir- 
able contrast could have been achieved 
otherwise than by the use of an in- 
harmonious type for the featured line, 
“Power to Forget.” The lines of Cloister 
Bold caps are crowded. Long ago we 


‘learned that caps were more important 


looking and stronger than lower case, 
but in this piece the head “A Retentive 
Memory” is in upper and lower case and 
the text all caps. True, the caps are of 
smaller point size, but the caps of the 
text are larger than the lower case of 
the heading so the composition is illog- 
ical according to our standards. The 
motto card “Marks of the Educated 
Man” is interesting, the rule arrange- 
ment functions to set forth the three 
points (1) Command of His Native 
Language, (2) Alert Observation, and 
(3) Integrity of Character, in an effec- 
tive way. However, the rule work is 
printed in too strong a color. It all but 
overpowers the type, and the message, 
in type, is of course the important thing. 
To get to a fine point, the bullets at 
start of the three lines (Marks) are too 
high. Six points lower they would line 
up with the average between caps and 
the lower case of the lines. Mechanical 
alignment often means nothing ... 
optical alignment is essential. Now for 
the sugar coating: the cards, “Pleasure 
comes from honest toil... . ,” “To miss 
a kiss,’ “Keep your eyes wide open 
before marriage. ... ,” and the “One 
Hundredth Psalm” are exceptionally 
good. Impressive, too, is one “Words— 
Actions” though the lines of type are 
crowded too closely. Tops in the collec- 
tion is the illustration of a Chinese boy 
printed in several colors from hand cut 
rubber or linoleum plates. Finally, some 
of the programs are very sweet. 


Vae SD Sh Company announces the purchase of 


The Borg-Warner Supercharger Plant (formerly the McCulloch Engineering Building). 


Move to the new location will be made this summer, without interruption in production. 





Beautiful and striking title page of letter-size folder announcing removal of plant of one of Mil- 
waukee’s great printing concerns to a new location. The illustration symboli hing to the stars, 
hence growth. On the original the background is printed in deep red-brown, the illustration black 
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TWENTIETH ANNUAL MEETING 


OF THE 
7TH DISTRICT CONFERENCE 
OF THE 
INTERNATIONAL 
CLUB OF PRINTING HOUSE CRAFTSMEN 


ATLANTA, MAY 3-4, 1946 
HENRY GRADY HOTEL 





Unusual folder title page, most interesting fea- Booklet cover reversing usual breakup for color. 
ture of which is the highly appropriate picture. The lettering is in pale blue, the border black. It 
Original is in rose and black on pale green paper __ is the work of the Ward Richie Press, Los Angeles 


83 














By FORREST RUNDELL 





@ How MucH must we change our 
selling technique to meet the needs 
of postwar markets? 

According to copywriters in our 
big advertising agencies basic ap- 
peals have not altered. Human na- 
ture is the same as before the war. 
Women still choose their soap to 
“keep that school girl complexion.” 
Lonesome young men and women 
are still being urged to make their 
presence as sweet as the rose by the 
use of Blank’s toothpaste, soap, or 
deodorant. Pictures in full color of 
hams, steaks, frozen foods, and 
other edibles continue to make our 
mouths water. 

But although basic buying mo- 
tives remain the same, the meth- 
ods of appealing to these motives 
have been improved. Continuous re- 
search constantly unearths new in- 
formation concerning the way the 
average reader reacts to the printed 
page. For example, the readers buy 
magazines because they like the 
editorial matter therein. Research 
has shown that the advertisement 
which is written in the form most 
resembling editorial matter is the 
one that stands the best chance of 
being read. 

It has been found that the comics 
are the best read sections of news- 
papers. This suggested that adver- 
tisements put in the form of comic 
strips would be popular too. Trials 
brought immediate success and as a 
result our magazines and newspa- 
pers contain a steadily increasing 
number of comic strip ads so that 
many resemble “comic books.” 

Cartoons, too, are popular. So we 
are seeing more and more ads in 
which the message is conveyed in 
cartoon form. Often the drawing is 
made and signed by some widely 
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known cartoonist. Obviously if the 
reader enjoys his work the reader 
will stop and look at his latest draw- 
ing even though it appears as part 
of an advertisement. 

But the big advertisers and their 
agencies do not stop here. They 
keep their finger on the pulse of hu- 
man interest by constantly checking 
the effectiveness of their advertise- 
ments. Through the medium of the 
Starch Reports they can tell what 
percentage of a magazine’s readers 
remember seeing their ad in any 
given month, how many remember 
reading it through, and how many 
remember certain parts of it even 
though they did not read it all. 
Furthermore, they get a comparison 
with other ads in the same issue so 
that they can see whether or not 
their advertisement has been above 
or below the average in effective- 
ness. It is a feather in the cap of an 
agency when it prepares an ad that 
appears at the top of the listing. 
Unfortunately, it is also something 
that must be explained to the cus- 
tomer when an ad lands near the 
bottom of the list. 

As he again swings back toward 
the approaching buyer’s market the 
printer can be sure that the buying 
motives he meets will be the same 
as before. Once the competition be- 
comes free he can bet his bottom 
dollar that price will be one of the 
main factors in any sale. And he 
will still be able to beat the price 
game by offering more service and 
quality for the money than does his 
nose-diving competitor. 

However, he will find little ready- 
made research to show him new 
methods of using the old appeals. 
Instead, the printer will have to get 
out and dig up some new ideas for 
himself. And he might as well begin 
by finding out how much the situa- 
tion has changed with his old cus- 
tomers. Here are a few things that 
he should look up: 

1. What is the present status of 
the firm? Has it expanded, con- 
tracted, or has the company gone 
out of business altogether? 

2. How about the buyer? Is the 
same one there? Has he moved up, 
leaving his place to be filled by a 
younger man you used to know? Are 
there new executives? Do you know 
all the people you should? To show 
the importance of knowing every- 
one who influences the purchasing 
of printing the writer can cite the 
case of the plant for which he sells. 
Here each salesman buys his own 
paper. Paper is also bought by the 
production department. To cover 
the account a paper salesman needs 
to know nine different people well. 


Paper salesmen who have serviced 
the account for a long time know of 
this arrangement and govern them- 
selves accordingly. New ones tackle 
the production department only and 
then wonder why they do not get 
more business. Make sure you con- 
tact everyone who can help you. 

3. What are the postwar printing 
needs? This may be worth a lot of 
study. If the firm expanded its plant 
facilities to handle war contracts it 
may now be planning to market a 
much larger line of civilian goods. 
This is likely to mean more printing 
than before. Has the firm gone into 
any radio advertising? Radio often 
needs printed matter to back it up. 
And has the customer expanded his 
space advertising? If he has, he may 
need more printing to handle all 
the inquiries his space advertising 
brings in. 

Investigations made from time to 
time have shown many firms to be 
losing business because they are 
poorly organized to handle inquiries. 
These inquiries are secured by ex- 
pensive space advertising. Yet the 
return on the investment is cut by 
lack of competent follow-up of in- 
quiries brought in by the advertis- 
ing. This suggests a lack of printed 
material for the purpose. An alert 
printer will see his opportunity to 
sell more printing and to help turn 
inquiries into sales. 

4. Has the customer been buying 
other printing of which you know 
nothing? It can easily happen with 
a customer who is large enough to 
have a number of departments buy- 
ing. You may be one of several 
printers getting work regularly. You 
may flatter yourself that you are 
getting your share of printing at the 
right price. But you may be missing 
some other printing which you are 
even better qualified to do simply 
because your customer has never 
thought of you as capable of han- 
dling it. A thorough study of all the 
printing the firm handles may open 
up a new market for you. 

5. Does the customer need to have 
his printing modernized? The print- 
ing industry has no organized re- 
search such as the Starch Reports. 
In most cases the printer does not 
even know whether or not the mail- 
ing he helped prepare was a success. 
We suspect, though, that some of 
the firms who have made a name 
for themselves by preparing direct 
mail advertising have done con- 
siderable research of their own, the 
results of which they keep to them- 
selves. But the general printing in- 
dustry has no outside agency to tell 
it which printed pieces are favor- 
ably received and which are not. 
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However, the printing industry 
can learn much from the research 
available to advertising in general. 
The cartoon and the comic strip 
techniques will work for direct mail 
just as well as they do for space ad- 
vertising. A successful building and 
loan association recently published 
a booklet on loans written and illus- 
trated by “don herold.” It was a 
captivating and effective piece of 
printing and one which the average 
reader would be quick to pick up. 

Furthermore, the technique of the 
layout of a space advertisement can 
be readily adapted to a brochure or 
a catalog. The headline of the space 
advertisement is designed to hook 
the attention of the particular class 
of buyers the ad seeks to reach. The 
title of a catalog or brochure serves 
the same purpose. The principal 
illustration is designed as an aid to 
the headline in getting and holding 
attention. The cover of a brochure 
or catalog serves the same purpose. 
In space advertisements the text 
tells the selling story. In the bro- 
chure or catalog the text serves the 
same purpose with the additional 
advantage of having more space. 

There is no logical reason why 
improvements in space technique 
should not be adapted to modernize 
direct mail. 

For the preparation of superior 
postwar printing, therefore, we sug- 
gest the following formula: 

(a) Re-study the selling appeals 
which have proved their worth over 
the years. 

(b) Study and use the most mod- 
ern methods when applying these 
appeals. 

(c) Keep abreast of the latest re- 
sults of advertising research. 


x * 


WILL IT SELL THE GOODS? 

Be it ever so clever and original, 
if it does not sell the product it’s 
not good advertising. Be it ever so 
dull, corny, or copied, if it sells the 
material it is good advertising. 

However, when in doubt choose 
the clever and original. Better still, 
never be in doubt. Advertising is not 
a matter of guesswork—and was 
never meant to be. 

The practical advertising man is 
a working psychologist. He under- 
stands the desires and habits of 
people and never ceases to study 
them. He is a tireless researcher. 

When writing, planning, or re- 
viewing a campaign, the important 
question is: “Will it sell more goods 
and for less cost?” He who thinks 
like this and can write English has 
the makings of an advertising man. 
—Kanews. 


Here Is a Letter from England That Might 
Turn Out to Be a (or an) Historical Document 
By Edward N. Teall 





I am a regular reader of your 
page, and find your comments 
helpful and entertaining. But I 
feel that I must raise a protest at 
the reply you give to a corre- 
spondent (in your April issue) 
who complained at being rather 
with a fit of the shivers when he 
read “An Historian and His 
Credo.” Surely, surely this is no 
“highbrow, gluepotty affectation 
of superiority”? The point is that 
the use of “a” or “an” preceding 
the letter “h”’ depends entirely 
upon the accentuation of the word 
in question. We say “a history 
book” but “an historical,” “an his- 
torian,” stressing the “h” in one 
case and slurring it in the others. 
I myself am a Londoner, but I can 
speak here for the majority of 
“plain folks” without any trace of 
Cockney accent. 

So please do tell your corre- 
spondent he may stop shivering; 
“an historian” is good English 
usage, backed by the authority of 
the “Oxford Book of Rules for 
Readers” and Collins’s “Authors’ 
and Printers’ Dictionary,” the 
standard reference books to be 
found in all our printing offices. 











@ I RECEIVED the original letter some 
time (probably as much as two 
months) before April, 1946, when it 
was printed, with my answer. The 
letter of comment which appears 
above came in an envelope post- 
marked “Cambridge, 7 June, 1946.” 
The stamp carried a royal profile 
topped by a cumbersome looking 
crown that I myself, if doomed to 
wear it, would gladly swap, any hot 
day, for a tall, cold chocolate ice 
cream soda—this comeback goes 
through my tough old Undy as I sit 
in my undies in my workshop, on a 
lungscorching day just after our 
glorious Yankee Fourth of July. 
Even in these modern days of in- 
decent speed and atomic de-tona- 
tion (not, for me, det-onation), the 
fugaciousness of time is clockily 
measurable. By the time the lady in 
England sees this, almost half a 
year will have slid past since the 
letter that started it all was written 
—and now, glancing at April Proof- 
room, I see that the shivery headline 
appeared in the New York Times 
Book Review for SEPTEMBER, 
NINETEEN FORTY-FIVE. (Often 


and often I have asked my know-it- 
all friends what time IS, and never 
yet have I had a sensible answer; 
I can’t find one in the dictionary.) 

Enough of baitcan wiggling words. 
Let’s try to say something about the 
subject supposed to be (have a 
cliché frappé!) in hand. Let’s start 
with full reproduction of the April 
item, so that everyone will know 
exactly what it’s all about. 

The Proofroom contributor wrote: 
“In big bold caps at the top of Page 
One in a September, 1945, issue of 
the New York Times Book Review, 
AN HISTORIAN AND HIS CREDO. 
It gave me the shivers.” And I said: 





Only two kinds of people would 
do it that way: the Cockney, who 
honestly says “An ’istorian,” and 
the overlearned university profes- 
sor who thinks the more he’s dif- 
ferent from plain folks the more 
learned he must look. Proofroom 
is in neither of these classes. But 
among my clippings is this from 
the Princeton Alumni Weekly: 
“an unified defense command.” 
Good Goodness: I myself prefer 
honest, unaffected ignorance to 
such highbrow, gluepotty affecta- 
tion of superiority. “Unified,” as 
necessarily pronounced, begins 
with a consonant sound: “yooni- 
fied.” It is poles apart from “un-.” 











How I wish, right now, that ENT 
of Proofroom could borrow for a 
while the mental powers and quality 
of the admirable Simeon Strunsky 
of the New York Times’s editorial 
page colyume, “Topics of the 
Times”! He could handle this thing 
with ripe urbanity; he doesn’t do 
monkeyshines on the chandelier to 
attract attention. He attracts it, 
holds it, and rewards it with good 
straight thinking and a fine bright- 
ness of manner. But—it can’t be 
helped—right now you’ll have to 
take ENT and like it or not, as the 
gods may decree. So— — 

Discussion must—simply must— 
start with recognition of the fact 
that it’s England on one side, 
Yankeeland on the other. Too often 
that means a clash of wills as well 
as opinions; of deep-rooted feelings 
as well as of facts. Here, all that 
stuff is chucked overboard, as the 











first step. Uncle Henry Mencken’s 
“American Language” is  back- 
grounded, at least for (take another 
cliché) the time being. It’s just you- 
folks back there, and us-folks over 
here, with a mutton chop and a 
mug of ale on one side the table, 
and a Texas steak and a pitcher of 
beer on the other. And whether one 
of us was born within sound of Bow 
Bells and the other in the Bowery, 
what’s the odds? We're (shifting the 
figure) snugged up together in the 
same foxhoie. 

In your English English, and in 
our Yankee English, the fact is that 
“a” is used before a consonant 
sound, “an” before a vowel sound. 
Semantically, that word “sound” is 
the core of the matter. And that 
means, if you write “a historian,” 
you recognize the soundedness of 
the “h.” If you write “an historian,” 
you indicate non-vocality of the 
“h”; you are thinking “ ’istorian.” 
If we can’t agree on that point, 
why—we just can’t agree. 

My English friend, God bless her 
—for though she signs “fraternally 
yours,” her name is completely com- 
mittedly feminine, not even epicene 
and debatable—my English friend 
speaks of the accent; and accent 
is finally decisively influential in 
many of these matters. BUT the 
truly decisive factor in this partic- 
ular situation is not accent but 
SOUNDING, pronunciation. To me, 
it seems F-I-N-A-L: If you sound 
the “h,”’ the article is the simple, 
short “a’; if you don’t, it’s “an.” 
And that means, in reverse, if you 
write “an historian” you’re thinking 
“ istorian.” I just can’t see anything 
else to it, no matter how hard I try 
to take the other fellow’s point of 
view. So that’s where we like Texas 
steak, thick and rare, and you pre- 
fer mutton chops. 

This matter of “a” versus “an,” 
and aitches accented or unstressed, 
is not one of moral right or wrong, 
of good citizenship, of business, or 
of international friendship or dis- 
sension. But I feel sure I express 
the American view when I remark 
that those who say or write “an 
historian” really are revealing a 
not altogether admirable self-con- 
sciousness with regard to speech 
manner as a measure of social 
“class,” and that to the “average” 
Yank “a historian” is the easy and 
proper form. 

It would be delightful, and no 
doubt profitable, if we could have in 
these pages some free and open dis- 
cussion—all in good nature!—of 
the pro’s and cons for “a” and “an” 
with words beginning with “h.” 
Accent, Cockney talk, and all. 
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GREATER PAPER MILEAGE 


@ Maximum use of so called “cheese 
rolls” or “mill-ends’” by newspapers 
trying to get the greatest possible 
mileage from paper mill production 
is believed to have been reached by 
the Portland Oregonian. They are 
now using six at a time on a regular 
press run. What amounts to a sav- 
ing of 110 tons of paper per month 
that would otherwise have to go 
back through the paper-making 
machine for reprocessing is the net 
results. The rolls are used in pro- 
duction of Sunday tabloid sections. 
Rolls used are 1514 inches in length. 
Three are mounted on each end of 
the Pancoast Color Press along with 
one standard size roll on one end 
of the press only. The net product 
from the press is a comic section 


and a special “Farm, Home, and 
Garden” section, both tabloids of 
twelve pages each. Also produced 
at the same time is a standard size 
section of eight pages. 

“Two of the three ‘cheese rolls’ 
are run in the standard way using 
the regular tension blocks,” ex- 
plained the Oregonian’s production 
manager, Harry Hale. “The third 
roll is run tandum with one of the 
other short size rolls with tension in 
this case being maintained through 
a special spring and counter weight 
arrangement of our own manufac- 
ture. This third roll runs free on 
the shaft.” 

There has been no sacrifice of 
color register with the new paper 
size nor has there been an appre- 
ciable increase in waste loss, accord- 
ing to Mr. Hale. 


w HERE IS THE INLAND PRINTER’S NEW ENVELOPE-CORNER-CARD CONTEST 


“Make Something Of 1" 


-and Wea 


Here's your chance to show your typographical skill, perhaps 
win one of the three cash prizes and get yourself some desirable 


publicity. THE INLAND PRINTER'S new envelope-corner-card 


contest is open to everyone interested in typographical design. 
Everyone’s invited and all are welcome . . . the more entries the 
more satisfaction the winners will get out of their achievement. 
Prize-winning designs, as well as the best of the remaining 
entries, will be reproduced in THE INLAND PRINTER. It’s easy 





to enter . . . just follow the simple rules printed below. So get 
busy now on your own ideas of how an envelope-corner-card for 
should be set . . . mail your entry in not later than October 10 
. . and the best of luck to you! 
D 
g 
Here's the Copy 4 g 


1234 Main Street 
Macon, Maine 








-------- 


“ENTRY BLANK 


RULES 


| 
1. Set up a two-color corner card | 
for a regular 87% by 37-inch busi- 
ness envelope. | 
2. Submit one two-color proof of 
the design, and one black-and- 


white proof of each of the two NAME. 


forms. 
3. Use any two colors. 


4. Use only type, type rules, and | STREET 


type ornaments. (No artwork, re- 
verse plates, or Ben Day.) 


s. Send in as many different en- . CITY 


tries as you wish. 

6. Mail your entry not later than 
October 10, 1946 to THE 
PRINTER, 309 West Jackson Boule- 
vard, Chicago 6, Illinois. 


Macon Mercantile Company 
Quality and Service Since 


$25 
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STATE 








NUMBER OF DESIGNS SUBMITTED. 


* Be sure to follow the simple rules at the left so that your entry will be qualified 
to win a prize. Mail your entry not later than October 10, 1946, to 


THE INLAND PRINTER 


Chicago 6, Illinois 


309 West Jackson Boulevard wil 
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THE PROOFR 


The editor of this department welcomes proofreading questions to be 
answered in this column, but personal replies cannot be made by mail 


TRUNKS AND MONEY 

What is the real (not the academic) 
difference between “trunk full’ and 
“trunkful’? 

When you say “trunk full of 
money” you are speaking directly 
of the trunk; its being full of 
money is incidental. When you 
speak of “a trunkful of money” 
you are speaking specifically of the 
money—enough of it to fill a trunk. 
You could have a trunkful of money 
without having a trunk. If you had 
a trunk full of money, and no pos- 
sible way of opening the trunk, 
that particular trunkful of money 
wouldn’t do you any good. 


AGAIN, THE RADIO 

I have never heard “homogenized” 
pronounced in agreement with Webster. 
All radio announcers put the accent on 
the second syllable. Any excuse for this? 

As a Proofroom query, this is tops! 
Before the word came into popular 
and commercial use, it would have 
been accented on the first syllable: 
ho’mogenized, meaning “made ho- 
mogeneous.” But when the milkman 
took it over, the word came to be 
accented on the second syllable— 
and that pronunciation is now cor- 
rect, at least in connection with 
milk that has the cream (fat glob- 
ules) exploded in it. 


BERNARD PSHAW 

George Bernard Shaw, urging reform 
of spelling, suggests a new alphabet, 
with a character for each of the thirty 
or so sounds with which our 26-letter 
alphabet struggles—and a New York 
editorial writer cracked that the sug- 
gestion came from Jorj Sha. To me, 
that wisecrack seemed silly. How’s 
about you? 

The supposed-to-be phonetic 
spelling of the old man’s name was 
not so hot. Mr. Shaw would, I am 
sure, have a special character for 
a@ pronounced aw, and another for o 
pronounced as in his own first 
name. The new alphabet would call 
for heavy investment in typewriter 
keyboards and in printer’s type, as 
well as for patient practice by writ- 
ers and readers. It would be inter- 
esting to put the idea to a test with 
children just learning to read and 


write. What do all you proofreaders 
really think of it? Would the new 
discipline of spelling be better than 
the old one? 


WHAT COULD BE SIMPLER? 

Would you tell me why we divide 
“Ja-pan” but “Jap-anese’’? 

Simply because that’s the way we 
say them. The syllables change as 
the accent does. 


MR. HYPHEN IN DUNGAREES 
Everytime I see the word “overall” I 
get a picture of a son of the soil in 
faded blue. Do you believe with me that 
it should have a hyphen when used to 
refer to “the over-all picture?” 
Yes—unless your characteristic 
style is marked by minimum use of 
hyphens. P.S.—“Everytime’” (written 
solid) is notable; I don’t care for it. 


LATIN VERSUS ENGLISH SPELLINGS 
Which is better: faeces or feces? 
Webster preference is feces. 


DON'T BE THAT WAY! 

I am a new subscriber. Therefore I 
trust I shall be forgiven if I ask ques- 
tions which have already been an- 
swered in previous issues. 

Welcome to Proofroom! It’s good 
to have you in the family, and your 
questions shall be prized—and an- 
swered, to the best of our ability. 
The questions come up over and 
over again, but there seems always 
to be some new quirk to them. 


HANDLE DASHES CAREFULLY! 

It seems to me that you use dashes 
in a reckless manner. 

I hope not! The dash is indeed a 
much misused mark. Handled with 
care, it can be superlatively useful. 
If tossed about heedlessly, it is a 
mischiefmaker—so let’s watch the 
dashes closely and critically. 


FRENCH OR YANK? 

Do you use “employe” or “employee”? 

American print, I am happy to 
say, has settled pretty solidly on the 
double “e.” The Merriam Webster 
prefers that spelling, with “em- 
ployé” as second choice, “employe” 
third. In other words, if you are go- 
ing to be French, use the accent. 





WHAT DOES "PLUS" DO? 

How about a sentence like this: “This, 
plus something else,—done so and so”? 
Should the verb be singular or plural? 

The verb should be singular: 
“This, plus that, has done thus and 
so.” “Plus something else” is paren- 
thetical and does not alter the fact 
that “this” is the subject. It is— 
grammatically—as though you said 
“This, like something else, * * *” 
Sometimes I find myself inclined to 
say that grammar just simply has 
nothing to do with sense. But prob- 
ably that’s just my bad disposition 
working out. 


WOE IS WHOM? (JOKE!) 

Is it correct to say “Woe is he who 
makes a mistake”? 

It is not. In Latin it would be (I 
think!) “Vae mihi.” In German, 
“Weh mir.” And in English, “Woe 
me.” These all mean “Woe be to 
me.” “Mihi,” “mir,” and “me” (in 
this special use) are all dative. In 
such an (impossible) expression as 
“Woe is he,” the pronoun could only 
be in apposition to the noun, which 
is nominative, subject of an under- 
stood, not expressed, intransitive 
verb of being. 


WHAT A BOOK IT WOULD BE! 

Can you indicate where, and name 
of, the little book which contains such 
information as: when one word may be 
combined with another to form a single 
word, when they definitely remain two 
single words, and when, combined, they 
require hyphenation? 

Many writers have tried to har- 
ness the hyphen, but no “system” of 
compounding has ever, so far as I 
know, gained anything even re- 
motely resembling general accept- 
ance. Compounding’s other name is 
“chaos.” Perhaps the best way to 
solve the problem for an Office or 
shop is to adopt a dictionary as final 
authority. I don’t know any dic- 
tionary that is self-consistent all 
the way; and of course the diction- 
ary simply can’t present a set of 
guiding principles in any detail, in 
its entries. Consider, for example, 
the expression “worth while.” 
Whether it should carry indication 
of compounding is problematic. If a 
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thing is worth while, then it is a 
worthwhile (or worth-while) thing. 
To be technical, one use is predi- 
cate, the other is attributive. In the 
latter use the two words, “worth” 
and “while,” are welded to make a 
single adjective, a compound adjec- 
tive, written solid or hyphened, as 
each writer may choose. 

This is not mere fussiness; it em- 
bodies a genuine principle of word 
mechanics. Most writers, however, 





Striking—perhaps startling—black, white, and 
yellow cover of program for exhibit of work of 
Lester Beall, graphic designer. Exhibit was at 
gallery sponsored by The Composing Room, 
Incorporated, of New York—-the A-D Gallery 


refuse to be bothered by such mat- 
ters. If is not a matter of law, of 
fixed rule; it is, I might say, a mat- 
ter of manner—of individual judg- 
ment. Each writer must decide for 
himself whether or not he is going 
to “take the trouble” to write neat- 
ly. My one final rule is to use the 
hyphen where it is unmistakably 
needed and “does something” that 
ought to be done, to make the writ- 
ing clear and the meaning sure. 


NOT A FAIR QUESTION 

Do you prefer the open style of punc- 
tuation or the close style? 

Sir, I have not stopped beating 
my wife! I prefer punctuation that 
nails the meaning down tight— 
whether it happens to be open or 
close punctuation. Sometimes one is 
best, sometimes the other. 


PUZZLING PLURALS 

I am puzzled by such plurals as those 
in the phrase “pro’s and con’s.” 

Who isn’t? “Pros and cons” looks 
crazy, but it’s the Webster way. I 
write “do’s and don’ts,” because I 
just can’t take “dos” or “don’t’s.” 
Again, I’d write “a chorus of yeses 
{or yes’s] and no’s,” but Webster 
gives the plural of “no” as “noes.” 
(Hope they don’t set that “nose’’!) 
Finally, brethren, “2’s and 3’s” looks 
reasonable—and so does “twos and 
threes.” 

Baseball reporters encounter this 
difficulty when they write about the 
Philadelphia team in the American 
League, the Athletics. Are they the 
As or the A’s? It would take a super- 
duper crank to endorse the former 
way of writing the club’s nickname! 
*Way back in the mid-1890’s (may I 
remark, just for the fun of a bit of 
foolishness?), we grammar school 
kids enjoyed this jingle: 

liur, ii ub; 
icur ii 4 me. 

Try it with this key: “ii” is two i’s, 
and that sounds like “too wise.” 


“WHOM I AM" 

I figure you to be too much of an old 
heathen to spend much time reading 
the Bible, but please take a look at 
Luke 9, 18. 

Well, sir—I have so many faults, 
it seems a shame for anyone to go 
out of his way to charge me with 
one I do not possess. I shan’t impose 
upon our readers’ patience with a 
defense of my character (a matter 
of something less than zero interest 
to them), nor shall I comment at 
length upon the cited verse of Scrip- 
ture; simple quotation is enough. 
Here is the verse: “And it came to 
pass, aS he was alone praying, his 
disciples were with him: and he 
asked them, saying, Whom say the 
people that I am?” There, folks, is a 
“whom” for Franklin P. Adams—all 
too possibly, it has actually been at 
one time or another a target for his 
sharp shooting. Need I remind any 
member of Proofroom’s family that 
the grammar of any Bible text in 
English is not divinely inspired but 
is contributed by the translators? 


RADIO WORDS 

Is “proven” always dialectic and 
archaic? You hear it often on the radio. 

The big Webster labels the word, 
with separate entry, “Archaic & di- 
al.” The verb “prove” can be conju- 
gated with either regular or irregu- 
lar past participle: “proved” or 
“proven.” Compare “sewed,” “sewn”; 
“showed,” “shown.” Ignorant people 
say “The ball was throwed too 
hard.” Achild just beginning to talk 


might say “Tommy seed it.” “Not 
proven” used to be spoken of as a 
Scotch verdict. Lawyers frequently 
use that expression; so do some 
public speakers, and some radio an- 
nouncers trying to be “stylish.” 
“Proved” is good enough for me, 
every time—but if the customer de- 
mands “proven,” let him have it. 
(But insist that he be consistent 
throughout the job.) 


BAD MARKING 

I had what should have been “pro- 
posed” set as “prepared.” The edito- 
rial reader crossed off the first e, and 
carated in an o. He marked out the a, 
and wrote in (over the line) an o. He 
crossed off the second 7, and wrote in 
an s. Was that good marking? 

It’s a bit confusing, until you 
work it out on paper. (Perhaps lit- 
tle Joel of the Quiz Kids could do it 
in his unaided head.) From the 
practical, working . viewpoint, it 
would have been better (simpler, 
easier to work out at the machine), 
if the form “prepared” had been 
crossed out and the correct word, 
“proposed,” had been written in. 
Marking should always be practical. 
“Put yourself in the other fellow’s 
place” is a good motto for a proof- 
reader. My own files show these: 
“obscured” set as “observed,” and 
corrected by crossing out the e and 
writing in cu, then crossing out the 
v; “introspected” set as “inter- 
preted,” and marked in the same 
overeducated, clumsy way; “merit” 
set as “must,” and getting ws 
crossed out and eri marked in. Try 
these on paper; I hope they work 
out for you to my own conclusion, 
that the simplest marking is the 
best; which usually means, cross- 
ing off the word as set and writing 
the whole word in, new. How’s 
about it, mates? 


SEMANTICS AGAIN 

Just this evening I heard a radio 
speaker tell the old story of a lady who 
requested the pleasure of Captain This- 
and-that’s company at dinner. The cap- 
tain, being nobody’s dummy and loving 
a good joke, replied, saying that his 
company would be happy to show up 
for a feed. Ain’t language funny? 

It sure is. The great and noble 
science of semantics would tell you 
that “company” has more than one 
meaning. They knew that when I 
was in fifth grade, and this battered 
old world was—not young, but much 
younger than it is now. 


THAT CAPITAL OF RESPECT 
Should I write “Biblical” or “biblical’’? 
Referring to the Bible (proper 
noun), I would most certainly write 
“Biblical” (proper adjective). 


THE INLAND PRINTER for September, 1946 





Pa SR et Te Nt 


A cr ene 





ethane eee 














She IDEA 
Department 


*% To help you sell more 
printing is the earnest aim of 
the I. P. Idea Department. 
From material sent us by our 
printer friends we have se- 


COPY FROM “‘OPEN HOUSE” FOLDER 
(SHOWN SECOND PIECE FROM BOTTOM) 


/ 


reelings. 


It is with a great deal of pleasure that we 
welcome you to our new “home.” We ap- 
preciate your coming, particularly because 
it gives us this opportunity to thank you for 
Welt am Xehicelilele LM dali MealokMal-i| oX-to ME Commute 
this event possible. 

We invite you to make yourself entirely 
at home. We urge you to inspect our plant 
and its equipment—to seek explanations 
and ask questions concerning any opera- 
tions. You'll find the map inside a valuable 
aid in making your “tour.” 

Principally, we want you to have a good 
time. All our efforts have been directed to- 





lected the ingenious and 
practical ideas described here 


by Gleun J. Church. 


ward that end. 


@ FROM THE MOTSCHALL COMPANY, Of 
Detroit, comes the accompanying 
series of clever printed pieces pub- 
licizing the company’s removal to a 
new home. With industrial expan- 
sion almost everywhere today, near- 
ly every printer will have at least 
one prospect in the community who 
can make use of these ideas. 

At the top is an informal folder 
telling of the moving activities, sug- 
gesting that things are at present in 
disorder but that an invitation to 
visit the new home will be forth- 
coming as soon as the house is in 
order. 

Next is the invitation to attend 
the opening. The third piece, given 
to those attending “open house,” 
contains the greeting from the 
plant owner, which copy is repro- 
duced above. This piece also in- 
cludes a layout of the plant to guide 
the visitor in his tour of inspection. 
The bottom piece is an attractive 
blotter for the visitor to take with 
him, picturing the new plant, and 
containing the company name, ad- 
dress, and telephone number. 
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Send in Your Ideas 


If you know of a clever adver- 
tising printing idea that some 
printer in another locality might 
be able to turn into a profitable 
order, send it in for publication. 
You will be given credit for the 
contribution, and the printer able 
to use it will be grateful for your 
codperation. He, in his turn, may 
sometime work out an idea which 
YOU could adapt to your profit. mee alae 
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W. H. HARVEY S. LOW 


MANUFACTURING STATIONERS 


50 SOUTH FREDERICK STREET. SOUTH SHIELDS 


A mixture of five type families, a meaningless color spot, and a hairline-stroke type almost-illegibly printed 
in yellow-green, combine to detract from rather than enhance the original letterheading shown above. The 
type used for the firm name belonged to the “roaring twenties.’ And copperplate gothic should have been 
replaced with a fresh, modern sans-serif fifteen years ago. 








We Print to Please! 


W. H. HARVEY Ss. LOW 
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General and Commercial Printers « WManugacturing Stationers 


50 SOUTH FREDERICK STREET e SOUTH SHIELDS 


Using only type and type rules, the above resetting demonstrates what can be done with a better selection 
of modern types . . . not too many of them ata time . . . and a neat, orderly arrangement of the various 
units of the design. All type matter is comprehensible . . . easily and quickly. The second color spots used 
are functional as well as decorative. A modern dimensional type adds interest. 
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We print | to please! 


W. H. HARVEY Ss. LOW 
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GENERAL AND COMMERCIAL PRINTERS e MANUFACTURING STATIONERS 


50 South Frederick Street e South Shields 


With a small investment in artwork and a plate for the second color; additional attractiveness and effective- 
ness are secured for the letterheading. Here the color spot has some significance. The Ben Day background 
printed in the second color makes the dimensional type used for the firm name even more striking. Letter- 
heads are “printed salesmen” . . . be sure they're dressed for today. 
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This section is devoted 
to short and timely items 
concerning men and events 
associated with printing. 
Copy must reach the editor 
by the twentieth of month 
preceding date of issue 








DESCRIBES MIEHLE OPERATIONS 

Until manufacturing schedules can 
be accurately determined, no definite 
promises will be made concerning de- 
liveries of presses, so Miehle Printing 
Press and Manufacturing Company has 
informed all its customers in a letter 
containing a “brief progress report on 
press production,” signed by C. Mellick, 
the company’s sales manager. 

“For many months our plant has been 
working day and night, turning out the 
thousands of component parts and the 
sub-assemblies,” said Mr. Mellick. “A 
limited number of small presses have 
been shipped. Other presses still require 
a number of parts to be completed. It 
is shortages of materials that prevent 
volume production.” 

Mr. Mellick stated that the flow of 
scarce materials is increasing gradu- 
ally, and that the company is hopeful 
of breaking the bottlenecks so that the 
output of presses will increase more 
rapidly. He also stated that field men 
of the company, many of whom had 
been active in war work, have been 
assigned to cover the sales and service 
territories again, and that printers can 
get direct information from them. 

The company has issued a catalog- 
brochure which describes the improved 
model V-50 vertical press, a copy of 
which is obtainable upon request. 


ESTABLISH LITHO INSTITUTE 

Opening of the Chicago Lithographic 
Institute, at 1800 Prairie Avenue, Chi- 
cago, for training men to become skilled 
workers, will take place within a few 
weeks under the auspices of a board of 
directors representing employing inter- 
ests—both union and non-union—plus 
representatives of Local 4 of the Amal- 
gamated Lithographers of America. 

Incorporated under laws of Illinois 
as a non-profit educational institution, 
the school will be headed by Bernard 
E. Callahan, president of Inland Litho- 
graphing Company, who is a past presi- 
dent of the Chicago Lithographers 
Association. C. A. Nordberg, of Chicago 
Offset Printing Company, president of 
the Chicago Lithographers Association, 
is treasurer; and George W. Benton, 
personnel director, Meyercord Company, 
is secretary. 

William O. Morgan, until recently 
connected with the United States Navy 
as a lieutenant-commander, serving in 
the capacity of training officer in charge 
of the lithographic school operated by 
the Navy at Washington, D.C., has been 
named the educational director of the 
school. He is a vocational educator by 
profession, having received his own 
training at the University of Florida 
and University of Georgia, and has had 
fourteen years experience. 


Courses of study and training devel- 
oped by the Lithographic Technical 
Foundation will be adapted for use in 
the new school, and members of the re- 
search staff of the Foundation located 
in Chicago will be among the advisors 
of the teaching personnel of the new 
institution. The finances have been pro- 
vided by lithographers and supplymen 
in Chicago for the first year of opera- 
tion of the school. Its second year will 
require a budget of $30,000, some of 
which will come from tuitions. 


HONOR LOUIS TRAUNG 

Louis Traung, chairman of the board 
of directors of Stecher-Traung Litho- 
graph Corporation, was honored by his 
associates in the San Francisco branch 
of the company’s business, on the occa- 
sion of his eightieth birthday anniver- 
sary on July 11. The event was observed 


Cartificate of Appreciation 


PRESENTED WITH GENUINE PRIDE BY THE MEMBERS OF 


San Francisco Club of Printing House Craftsmen 
To 
LOUIS TRAUNG 
GIVEN AT SAN FRANCISCO ON THE ELEVENTH OF JULY 
NINETEEN HUNDRED AND FORTY-SIX 
DIOHIKEKE 
WE TRUST THIS CERTIFICATE WILL BE LASTING EVIDENCE 
OF OUR GRATITUDE FOR SERVICES SO FAITHFULLY AND 
SUCCESSFULLY PERFORMED IN THE INTEREST OF THE UP- 
BUILDING AND GENERAL WELFARE OF THE GRATHIC ARTS 


emu 


Certificate presented to Louis Traung by fellow 
Craftsmen on occasion of his eightieth birthday 


at the offices of the company on July 9, 
and at Olympic Golf and Country Club 
on July 11. Laverne Mitchell, of Harris- 
Seybold Company, one of the speakers, 
mentioned Mr. Traung’s contributions 
toward the development of lithographic 
equipment which he said made possible 
the four-color offset press, the high- 
speed varnisher, and other mechanical 
devices which are now generally ac- 
cepted as standard equipment. 


P. D. GATES RESIGNS 

P. D. Gates has resigned as the sales 
manager of the Gummed Products 
Company, Troy, Ohio. J. W. Kenny, as- 
sistant to Mr. Gates, is handling orders 
and correspondence. 


















VET TRAINING PLAN IS SUCCESS 

Members of the New York Employing 
Printers Association have employed 
nearly 5,000 veterans of World War II 
since the war ended, a recent association 
survey shows. Slightly more than half 
of them are the veterans who have re- 
turned to their former jobs; the rest— 
49 per cent—are newly employed in the 
industry. 

Of the re-employed veterans, 83 per 
cent returned to shop jobs, 17 per cent 
to the office. Of the newly employed, 80 
per cent are in the mechanical depart- 
ments of printing plants and 20 per cent 
in the office. 

The survey showed that 39 per cent of 
the veterans in office jobs are under the 
approved training-on-the-job programs 
and 25 per cent in the shop are learning 
the printing trades under approved ap- 
prentice training programs. 

Through efforts of the association, 
every member firm is qualified to con- 
duct the training programs under which 
veterans are eligible for the GI benefits 
while learning. These programs cover 
apprenticable trades in both union and 
open shops, and three training-on-the- 
job categories in the office: estimating 
and production, accounting and finan- 
cial, and selling. 

This high index of veteran employ- 
ment in the New York printing indus- 
try, in the association’s opinion, reflects 
these two facts: ¥ 

1. The satisfactory records made by 
veterans employed by the industry early 
in the postwar period, which encouraged 
employers to add others to their organ- 
izations, both in office and in shop jobs, 
and: 

2. The active efforts of the association 
to acquaint the New York City printing 
industry with the fact that returned war 
veterans have provided the industry its 
best opportunity in years to build its 
personnel adequately to meet present 
and future needs. 

The association reports that employ- 
ment of veterans is continuing as em- 
ployers realize, from the work records 
of veterans previously taken on, that 
they make up generally a class of new 
employes unusually eager to get ahead 
and unusually well fitted for training 
toward full competency in numerous job 
classifications of the printing industry. 


BUYS VALETTE, INCORPORATED 
Purchase of the production tools and 
good will of Valette, Incorporated, Chi- 
cago, has been announced by Edward 
G. Williams, president of the American 
Type Founders Sales Corporation, of 
Elizabeth, New Jersey. It is announced 
that the purchase does not include the 
motion picture projector business of 
Valette, Incorporated. Manufacturing 
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operations will be continued by the 
ATF at the present address for the 
production of color precision cameras, 
platemaking equipment, and the other 
items for the lithographic industry. 
New designs are being developed. 

It is the plan of ATF to exhibit its 
new line of process cameras and ac- 
cesories at the forthcoming convention 
and exhibition of the National Associa- 
tion of Photo-Lithographers in Wash- 
ington, D.C., October 3 to 5; also at 
the convention and exhibition of the 
American Photo-Engravers Association 
at Philadelphia, October 14 to 16. 


BUY McMURTRIE LIBRARY 

Purchase of the private library of 
6,000 items of Douglas C. McMurtrie 
has been effected by three universities, 
Northwestern University, University of 
Chicago, and University of Illinois. The 
books that were purchased by North- 
western University included works re- 
lating to printing and journalism in ad- 
dition to some on history, science, and 
medicine, besides a collection of one- 
hundredth anniversary issues of Ameri- 
can newspapers. In the educational and 
book circles the sale is considered a fine 
example among universities in ‘““modern 
library codperation.” 

Jens Nyholm, librarian of Northwest- 
ern University, described the purchase 
as a valuable addition to the books on 
printing and journalism already owned 
by the university, and particularly of 
value in connection with research. 


ISSUES BULLETIN ON SALARIES 

Salesmen whose commissions, salaries, 
or wages were reduced during the period 
of June 30 to July 25 when the OPA and 
Wage Stabilization Board were inoper- 
ative should demand reinstatement of 
the former rate as of July 25, on which 
date the agencies were revived, so a 
bulletin from the National Council of 
Salesmen’s Organizations states. The 
bulletin indicates that the salary sta- 
bilization unit of the United States 
Treasury retains control in cases where 
the compensation of salesmen and of 
all the other non-administrative em- 
ployes is involved. 

“Any reduction made during the pe- 
riod of June 30 to July 25 must be can- 
celed,” reads part of the bulletin. “Such 
commissions, salaries, and wages must 
return to the rate paid on June 30 be- 
fore any request for approval of reduc- 
tions will be considered by the board.” 


OFFER STANDARDIZED FORMS 

Two new products of the Philip Hano 
Company, of Holyoke, Massachusetts, 
are available to printers for resale, ac- 
cording to an announcement concern- 
ing the two lithographed “snap-a-part” 
carbon forms. One is a standardized 
form in five basic sizes in duplicate—up 
to eight part forms—either numbered 
or unnumbered, which may have any 
copy thereon, front and back, furnished 
by the customer. The standardization is 
only limited by the colors of paper used 
and the size of the forms which range 
from 4% by 7 inches to 8% by 11 inches. 

The second group of the standardized 
forms which can be individualized by 
the buyers are bills of lading for both 
railroad and motor freight. These are 
available in triplicate and quadruplicate 
in sizes from 5% by 8% inches to 8% by 
11 inches, on white paper backed with 
blue one-time carbons usable on a ma- 
chine or with a Jead pencil. 
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PATRA OF ENGLAND IS 


@ APPROXIMATELY $400,000 will be in- 
vested in the expansion of activities of 
Printing and Allied Trades Research 
Association, (usually called PATRA) by 
British printers and others, supported 
by the government. Included in the 
expansion program is a new building on 
a 4%-acre plot of ground at Leather- 
head, Surrey, London, the building to 
be two stories high, 200 feet long and 50 
feet deep. 

Printing, packaging, and package test- 
ing machinery will be installed in the 
new structure in addition to the labora- 
tories containing testing equipment es- 
pecially designed for research. It now is 
expected that the new center will be 
completed in 1947. 

For maintenance, the British Govern- 
ment has granted PATRA £8,000 per 
annum for five years ending in 1950, 
conditioned upon the printing indus- 
try’s contributing £20,000 annually to 
the institution. And for each additional 
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Answers to the following list of questions 
have appeared in the pages of THE IN- 
LAND PRINTER and other sources of in- 
formation to printers at various times. How 
retentive is your memory? How many of 
these questions can you answer without 
turning to the answers on page 94? 


1. Although we can’t get much of it 
now, it seems, in 1941 commercial 
printers used the following number 
of pounds of paper: 

a. 2,442 million. 
b. 1,442 million. 
c. 442 million. 
d. 42 million. 

2. When printers make any outside pur- 
chases, they usually charge 10 per- 
cent. True or false? 

3. The work of offset lithography can- 
not compare with letterpress in the 
making of dense black pictures. True 
or false? 

4. The first regularly published news- 
paper was printed in Germany start- 


ing in 
a. 1409 d. 1609 
b. 1509 e. 1659 
c. 1559 f. 1709 


5. Why can’t a numbering machine be 
placed in any position on a cylinder 
press? 

6. Where have you heard of type re- 
ferred to a “Style Number 1,087,” or 
“Two-line pica Ornamented Num- 
ber 1,086”? 

7. In the early days of American type- 
making, how did the type founder 
George Bruce, in 1882, establish the 
varying sizes of type in his series? 

8. Who wrote the first successful text- 
book on printing in the United 
States? 


By R. Randolph Karch 





EXPANDING PROGRAM 


pound that’s contributed by the indus- 
try toward the scientific enterprise, the 
government, through its department of 
scientific and industrial research, will 
contribute an additional pound up to 
£10,000 a year. Thus, if the industry 
contributes only £20,000, the income of 
the institution will be £28,000, while if 
the industry will contribute £30,000, it 
will amount to £48,000. On the other 
hand, if the contribution from the in- 
dustry falls below £20,000 a year, the 
government will not contribute any- 
thing during such a year. 

During the war, the government con- 
tributed £4,000 annually on the basis of 
£8,000 contributed by the industry. _ 

All graphic arts trade publications in 
Britain have published excerpts of the 
report concerning printing production 
methods employed in the United States 
and Canada as observed by Dr. G. Mac- 
dougall, of PATRA, during a recent 
visit. The report, published in a sixty- 
page book, “deals with many of the im- 
portant advances made in the field of 
mass-produced multi-color work, not- 
ably high-speed presses; the develop- 
ment of machine-coated papers; the 
application of quick-drying inks, and 
the use of wet-printing methods. 

“These and many others of the tech- 
nological developments are the practi- 
cal outcome of a scientific research,” 
reported Dr. Macdougall. “America s 
printing research laboratories are being 
supported financially on a scale which 
allows them to produce results of value 
in a reasonably short time. Recently, 
too, there has been a vastly increased 
recognition of the value of codperative 
research.” ; 

Dr. Macdougall reported that there is 
doubt as to whether British publishers 
and advertisers could support enter- 
prises similar to those operating in the 
United States with its “large and ex- 
panding market for high-quality color 
printing.” He also reported that Ameri- 
can daily newspapers were becoming 
increasingly “color-conscious” because 
of the belief of the publishers that they 
will have to produce advertising in color 
in order to compete with the radio and 
magazines to which media the news- 
papers “have already lost a great deal 
of advertising revenue.” 

In his report, Dr. Macdougall referred 
to offset and gravure multi-color presses 
in operation in various types of news- 
paper and magazine printing plants. He 
also spoke of the research work being 
done in the development of printing 
plates and inks because of the neces- 
sity of meeting requirements of high 
speeds and long runs on the multi-color 
presses. ‘ 

“Methods of lengthening the life of 
printing plates which are being tried 
out in America include 750,000-impres- 
sion burnished copper gravure cylinders, 
4,500,000 impressions from a bi-metallic 
(chromium and copper on zinc) offset 
plate, and nickel electros with a useful 
life of 500,000 impressions,” Dr. Mac- 
dougall reported. 

“Plastics are displacing lead and wax 
in electrotyping in America because 
they are cleaner, speedier, and the proc- 
ess is more flexible. The Vinylite plastic 
moulds can yield up to twenty electros 
by resilvering and deposition, and each 
sheet of the plastic can be used on the 
average of five times. The important 
point is, of course, that the pressure 
used for plastic molding is about one- 
fiftieth of that necessary for lead, and 
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so type characters are neither crushed 
nor distorted during molding.” 

He mentioned in his report the re- 
search work which has resulted in the 
development of quick-drying inks for 
high-speed multi-color printing and the 
newer method of applying clay coating 
to papers on the Fourdrinier machines. 


WANT BETTER PRINTING SCHOOLS 


More and better schools of printing 
should be established, according to a 
report issued by the sub-committee on 
education of the Printing Industry of 
America, of which James J. Rudisill, of 
Rudisill and Smith Company, Lan- 
caster, Pennsylvania, is chairman. The 
report, now being publicized by the 
National Graphic Arts Education Asso- 
ciation, will be submitted to the forth- 
coming annual meeting of the PIA to 
be held in Atlantic City, New Jersey, 
September 9 to 11. 

In the report the recommendation 
is made that the PIA should codperate 
with all existing courses of education 
in public and private printing schools 
and also with the National Graphic Arts 
Education Association. The arguments 
in favor of such codperation include the 
statements that printing schools pro- 
vide sources of manpower needed in 
the industry; that students who receive 
elementary printing knowledge in the 
schools frequently become the buyers of 
printing in subsequent business and 
professional relationships; and that the 
PIA should support the Graphic Arts 
Education Association because it dis- 
seminates information about printing 
to school teachers throughout the entire 
country. 

It is also recommended that the PIA 
take steps to make advisory groups of 
printers available to approximately 3,000 
schools of printing so that the printers 
may be informed concerning progress 
of printing education. 

One recommendation contained in 
the report is that the PIA develop ad- 
vertising material, including copy, lay- 
outs, cuts, and electros, to enlist the 
interest of high school students and 
their parents in the printing industry 
as a life work for the youths. All such 
advertising material should be made 
available for use by any community or 
by any local association of printers 
making a request for it. 

“We need young men in the printing 
industry with good scholastic standing, 
not the failures as sometimes happens,” 
is a statement in the report of the 
committee. 

Serving on the committee with Mr. 
Rudisill are the following leaders: Nel- 
son Mitchell, National Publishing Com- 
pany, Washington, D. C.; Charles F. 
Schatvet, the Guide Printing Company, 
New York City; Loren H. Carter, the 
supervisor of training, R. R. Donnelley 
and Sons Company, Chicago; and C. 
William Schneidereith, of Schneidereith 
and Sons, Baltimore. 


ADVERTISES FOR HOUSING 

Housing conditions in Chicago are so 
acute that W. F. Hall Printing Company 
has been running display advertise- 
ments in the daily newspapers wanting 
“rooms, apartments, and homes prefer- 
ably on the North and Northwest side 
of Chicago for many of its employes 
who have returned from the service.” 
The copy stated that these “veterans 
are responsible financially and reliable 
in every way,” and will therefore be the 
most reliable tenants. 


NOT MUCH CHANGE SEEN IN PAPER SITUATION 


@ ANALysts oF the paper situation 
whose opinions have been sought agree 
that while some improvement has been 
noted concerning increased production 
of paper, heavy demands are far ahead 
of the capacity of the paper mills to 
supply, and if facilities were available 
to manufacture all the supplies requisi- 
tioned, the raw materials would not be 
procurable in sufficient quantities. 

In paper manufacturing circles, dis- 
appointment is being expressed that the 
raw materials from Sweden have not 
become a factor to ease the situation in 
the United States. One reason is that 
exchange rates are not favorable enough 
for free movement of pulp from that 
country to the United States, and an- 
other reason is that England and the 
European countries are competing very 
successfully in obtaining the pulp from 
the Scandinavian countries. 

From far-off Australia, an article 
about the situation states that “United 
States demand may cause shortage of 
paper for years.” In the article the in- 
formation conveyed to readers is to the 
effect that while production of news- 
print in Canada for the first quarter of 
this year rose 21 per cent over the out- 
put of the corresponding period of the 
previous year, “events in the United 
States have tended to offset the bene- 
fit of this improvement.” Quoting sta- 
tistics reflecting the increased demand 
in the United States, the article stated 
that “a demand of anywhere near this 
amount would mean a shortage for 
many years.” The result of the experi- 
ences of Australians is a movement to 
increase the production of newsprint and 
book papers in their own mills of which 
they now have five. 

Some of the Canadian paper mills are 
reported to be following the example 
of paper mills in the United States by 
turning from the manufacture of news- 
print to that of higher priced and more 
profitable book papers. Heretofore in 
Canada, printers have used newsprint 
for producing their work when book pa- 
pers have not been available. The state- 
ment has appeared in trade publica- 
tions that comparatively little, “if any, 
book and writing papers are now being 
shipped to the United States.” It has 
been more profitable for the Canadian 
paper mills to sell newsprint to Ameri- 
can publishers than to the Canadian 
newspapers. Another item indicates that 
notwithstanding the increase of rev- 
enue which the Canadians are getting 
because of the change in the rate of 
exchange for their newsprint, the price 
must be increased again. 

All factors that influence newsprint 
affect the manufacture and distribution 
of book and other papers required by 
the printing and converting industries 
in the United States. The Department 
of Commerce issued a statement that 
no immediate improvement of the situ- 
ation need be expected. 

Indications are that paper mills in 
the United States are working beyond 
their normal productive capacity, index 
figures showing output to be more than 
102 per cent of normal capacity. Pay- 
roll index figures substantiate figures 
by showing that the employment dur- 
ing May stood at 120.6 compared with 
103.8 in April; and that payrolls in May 
of this year were 212.6 per cent com- 
pared with 177.5 of May 1945. 

Paper merchants who have been in- 
terviewed express the hope that they 
will be enabled to supply the demand 


of all their customers but they cannot 
make plans for systematic handling of 
their orders which are more or less on 
an “if and when” basis. 

It is expected that a record-breaking 
attendance of merchants will gather at 
the forthcoming Fall meeting of the 
National Paper Trade Association to be 
held in Chicago, October 17 to 19. At 
that conference the situation will be 
reviewed from all angles and the mer- 
chants will at least have the satisfac- 
tion of learning again that the difficul- 
ties they are experiencing are common 
to all of them. 

Printers will survey the situation as 
it affects their operations when they 
meet at the convention of the Printing 
Industry of America in Atlantic City, 
September 9 to 11. It is probable that 
the recommendations put into effect 
during the. war to use lighter paper, 
lessen margins, and all other things to 
make paper “stretch” will be renewed 
and emphasized. 

Paper trade journals refer in com- 
plimentary terms to the recent appoint- 
ment by President Truman of George 
H. Mead, Dayton, Ohio, chairman of the 
board of the Mead Corporation (paper 
manufacturer) as a member of the 
three-man OPA Decontrol Board. Con- 
fidence is felt by paper industry men 
that whatever Mr. Mead does will be to 
the best interests of the industry. Arthur 
Krock of the New York Times is being 
quoted as having written about Mr. 
Mead: “When the administration’s fav- 
orite economists were predicting that 
the end of the war would be immedi- 
ately followed by strong deflationary 
trends and widespread unemployment, 
Mr. Mead forecast the contrary condi- 
tion that actually came about. The 
President naturally concluded that tal- 
ent of that kind was vitally needed on 
this particular board.” 

Net earnings of paper mills are re- 
flecting maximum production schedules. 
Statements for the varying periods show 
increases of from 25 to 100 per cent 
over net earnings for corresponding pe- 
riods of a year ago. Newspaper reports 
are published only of the corporations 
whose stocks are listed on the various 
exchanges, but the condition is doubt- 
less the same concerning the operations 
of unlisted mills. 

One of the effects of the shortage of 
raw materials is the increase of prices 
which printers and converters get for 
their waste paper products. During the 
period when OPA controls were not op- 
erative, from June 30 to July 25, hard 
white shavings sold up to $80 and $90 a 
ton. Other grades of waste paper were 
also being sold at increased prices. Re- 
ports also indicate that during the free 
market period an export demand for 
waste paper developed and some waste 
was shipped to Britain. 


ESTABLISH MICHIGAN SCHOOL 

A printing school for veterans will be 
established by the Michigan Press As- 
sociation as a department of the Vet- 
erans’ Pine Lake Vocational School, op- 
erated by the Office of Veterans Affairs, 
at Lansing, Michigan, an official state 
agency. The new educational work will 
be administered as an adjunct of the 
Western Michigan College of Education 
at Kalamazoo. President W. H. White- 
ley of the association has named Nelson 
D. Brown, Mason, Michigan, as chair- 
man of the committee to head up the 
project for the association. 
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The educational work will be financed 
from funds provided by the state legis- 
lature of Michigan. Thus it becomes a 
state educational institution. Appren- 
tices studying typesetting, advertising, 
and reporting will be assigned to attend 
the institution for three months of their 
“on-the-job” training period. 


STATISTICS ON ENGLISH PRINTERS 


Statistics on employment in the print- 
ing, publishing, and bookbinding indus- 
tries of England show that only 60 per 
cent of the persons employed therein 
pricr to the recent war were employed 
as of December in 1945. Before the war 
—midyear, 1939—the total number of 
males, ages 14 to 65, employed in the 
graphic arts was given as 198,900, while 
the number of females, ages 14 to 60, 
was 105,400, or a total of 304,300. In 
midyear, 1945, the number of males was 
97,000, and females, 76,400, or a total of 
173,400. By December of 1945, males em- 
ployed numbered 107,200 and females in 
the industry, 80,700, a total of 187,900; 
an increase of 14,000 in six months. 

Commenting on the figures, the Min- 
istry of Labor in its official report said: 
“The rate of return (14,000 in only six 
months) can be expected to increase 
during the first half of this year, but 
it cannot be hoped that it will keep 
pace with the demand for printing. 
That demand still exceeds supply not 
only because of shortage of both labor 
and paper but also because the industry 
is required to clear up arrears of work 
that have accumulated during the war 
—for example, vast quantities of books 
of all kinds, reprints and new titles— 
and in addition it must meet the re- 
quirements of the drive for exports.” 


PROMOTE MAIL ORDER SALES 

Promotion of a nation-wide selling 
campaign by means of a 200-page cata- 
log listing 1500 items of printing ac- 
cessories and supplies including type is 
one of the new projects of the Ameri- 
can Type Founders Sales Corporation, 
whose main office is in Elizabeth, New 
Jersey, and which operates its branch 
offices in twenty-two cities. C. D. Proc- 
ter, vice-president in charge of domes- 
tic sales of the corporation, said that 
studies have been made in mail-order 
selling and that the company will make 
every effort to maintain the adequate 
stocks for same-day shipments from all 
branches. 

One of the benefits expected to de- 
velop from the mail order project is 
that field salesmen will have more time 
and opportunity to develop their con- 
tacts with the printers and work with 
them on basic management and pro- 
duction problems. 

Copies of the new catalog are being 
mailed to all printers in the United 
States and will be distributed in sixty- 
six counties. 


WORKSHOP IS FORMED 

Originality and good taste in the pro- 
duction of books will be promoted by a 
discussional and experimental group of 
the Bookbuilders of Boston who formed 
a “Workshop.” Initial meeting of the 
group for the 1946-’47 season will be 
held September 24 at which time Ben- 
nett A. Cerf, president of Random 
House, Incorporated, will be the speak- 
er. The Workshop will engage in re- 
search and printing projects in addition 
to discussion with a view toward in- 
creasing the knowledge and experience 
of its members. 
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SOUTHWEST SCHOOL REOPENS 

Reopening of the Southwest School of 
Printing, sponsored jointly by commer- 
cial printers and newspaper publishers 
at Dallas, Texas, was marked by enroll- 
ment of war veterans who will devote 
their entire time to learning to become 
craftsmen. The school is located on an 
eighteen-acre tract of land in Oak Cliff, 
west of downtown Dallas, adjoining 
which is “Trailerville,’ a new commu- 
nity made up of trailers and other tem- 
porary housing facilities furnished by 
the Federal Government to accommo- 
date students enrolled in the school. 

Of the thirty war veterans enrolled 
for the ten-month course of training, 
twenty-one are married, ten of whom 
are fathers. While working on the “on- 
the-job” training schedule, the veterans 
draw sustenance pay from the Govern- 
ment under the provisions of the G-I 
Bill of Rights. 

Ray Abel is director of the school and 
has three assistants. Abel is a war vet- 
eran himself, having served in the Pa- 
cific theater. Courses of training include 
hand composition, linotype and mono- 
type machine operation, presswork, and 
binding operations. The plans call for 
the addition of courses in stereotyping, 
engraving, electroplating, and offset 
lithography. 

E. W. Jackson of the Steck Company, 
Austin, Texas, is president of the South- 
west School of Printing which has been 
organized on a non-profit basis. Other 
members of the executive committee are 
E. M. Dealey of the Dallas News; Bert 


Ts a Quis 


Here are the answers to the quiz on page 92. How 
well did you remember the information which you 
have read from time to time in previous issues of this 
magazine or have seen elsewhere? 








1. a, or 2,442 million pounds of paper. 

2. False. Mark-ups usually run from 
10 per cent for $100 to as much as 
33 per cent for as low as $5. 

3. False. Although some lithographer’s 
work does not compare with letter- 
press dense black, it can be done, 
and is being done. 

4. d; “Avista Relation oder Zeitung” 
was started in 1609. 

5. If the machine is at right angles to 
the cylinder and the plunger end to 
the grippers, the numbering machine 
won’t work, for obvious reasons. 

6. If you have heard this—not read 
about it—you certainly are an old 
time printer! Back as far as 1882, 
anyway. Such type names are shown 
in Bruce’s New-York Type-Foundry 
catalog. 

7. Bruce says his system was based on 
“Geomatrical (correct spelling) Pro- 
gression . . . doubling at every sev- 
enth size in any part of the series. 
Each size ... is 12.2462-plus per cent 
larger than the size immediately 
above it...” 

8. We think it was Thomas MacKeller 
before 1866, who wrote The Ameri- 
can Printer, a Manual of Typogra- 
phy, L. Johnson, Philadelphia. 


Honea of the Fort Worth Star-Tele- 
gram, and Bryan Snyder, Jr., of Johns- 
ton Printing and Advertising Company, 
Dallas. 

At the recent reopening of the school, 
speakers who took part in the program 
included Frank Melton, who is president 
of the Dallas Graphic Arts Association; 
M. M. Donosky, treasurer of the Dallas 
Morning News, and A. O. Willman, of 
Austin, Texas, who is state war veteran 
service director. 

In his speech Mr. Willman said the 
shortage of skilled men in the printing 
industry is evident and there are open- 
ings everywhere—on newspapers and in 
the printing shops—for trained printers 
and pressmen. He predicted that all of 
the war veterans enrolled for the in- 
tensive training courses will have jobs 
offered to them before completing their 
ten-month course. 

“It takes brains and hard work to be- 
come skilled in printing, but it leads to 
the ownership of small newspaper and 
commercial printing plants,’ said Mr. 
Donosky. “This opportunity is open for 
the development of skilled craftsmen 
—the men to whom the newspaper and 
printing businesses look to take over 
their enterprises when they are gone.” 


DEVELOP G-I SALES COURSE 

A sales training course for war veter- 
ans who wil! benefit under the G-I Bill 
of Rights has been announced by Blake, 
Moffitt & Towne, paper merchants with 
their headquarters in San Francisco and 
branch houses in fifteen other cities 
along the Pacific Coast. 

The first part of the course is six 
months of academic training under the 
direction of company executives, the 
course consisting of thirty-three lessons 
covering various paper manufacturing 
processes, supplemented by motion pic- 
tures and instruction concerning uses 
of each type of paper. 

The second part of the course con- 
sists of the practical application of the 
knowledge gained during the first six 
months. This includes floor sales, tele- 
phone work, checking and matching 
samples with stock, and recommending 
to customers a specific kind of paper for 
a particular need. Also during this pe- 
riod the trainee attends classes in sales- 
manship conducted by the University 
of California through auspices of its 
extension department. 

War veterans constitute one-fourth 
of the company’s male employes, so O. 
W. Meilke, general manager of the com- 
pany, stated. They are to be enlisted in 
the new training program which will 
be put into operation in each of the 
branches of the company. 

“We are impressed with the ability 
and spirit of the veteran who during the 
war has acquired self-reliance, resource- 
fulness, cooperation, self-discipline, and 
an understanding of others,” remarked 
Mr. Meilke. 


RETURNS TO PRINTING 

Herman A. Slater has resigned from 
the American Type Founders Sales Cor- 
poration, Elizabeth, New Jersey, as re- 
search specialist, to become associated 
with the Charles E. Brown Printing 
Company, Kansas City, as production 
manager. He is chairman of the re- 
search commission of the International 
Association of Printing House Crafts- 
men, and a director and treasurer of 
the National Association for Printing 
Education. 
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OFFICERS OF ATF AFFILIATES 


Internal reorganization of ATF In- 
corporated and its affiliates has been 
completed, so Thomas Roy Jones, the 
president of the new holding company, 
has announced. 

Edward G. Williams, who had been 
executive vice-president of the previous 
organization, is now president of the 
American Type Founders, Incorporated, 
which is operating the manufacturing 
part of the printers’ machinery and 
equipment business. He is also presi- 
dent of the American Type Founders 
Sales Corporation which handles sales 
through its main office in Elizabeth, 
New Jersey, and its twenty-two branch 
sales offices in this country. 

Other officers of the American Type 
Founders, Incorporated, are: the vice- 
presidents, John E. Martin, formerly 
in charge of production of ATF, and J. 
F. Webendorfer, who heads the Weben- 
dorfer offset manufacturing division of 
the company at Mount Vernon, New 
York; comptroller, Bradford T. Blau- 
velt; the secretary, Joseph L. Conley; 
the treasurer and assistant secretary, 
George S. Tiernan; and the assistant 
treasurer, Howard J. Warnken. 

Besides President Williams, the other 
officers of the sales corporation are: 
the vice-presidents, Carl D. Proctor, in 
charge of domestic sales, and Louis E. 
Pleninger, in charge of export sales; 
Mr. Blauvelt, Mr. Conley, Mr. Tiernan, 
and Mr. Warnken occupy similar offices 
as in the manufacturing corporation. 

James A. Coleman, with the company 
for forty years, will continue as a direc- 
tor of ATF Incorporated, but has re- 
tired from active duty otherwise. He 
had been secretary-treasurer of Ameri- 
can Type Founders, Incorporated. 


APPLY STRUCK WORK CLAUSE 


All advertising typographers located in 
Chicago have been notified that copy 
for seventeen national advertisers em- 
ploying Chicago agencies to handle 
their accounts will not be set by union 
compositors until and unless Chicago 
Typographical Union Number 16 has 
been guaranteed in writing “from the 
advertiser, or the agency representing 
him, that his ads will not appear in the 
Trenton Times.” The printed “Stop 
Work” notice, copies of which chapel 
chairmen were instructed to post on 
bulletin boards, carried the printed sig- 
nature of Peter Larkin, organizer of the 
union. 


CHARLES A. ANDERSON 


Charles A. Anderson, Sr., seventy- 
four, founder of the Anderson Press, in 
Binghamton, New York, died recently 
after a two weeks’ illness. A native of 
Sweden, Mr. Anderson came to this 
country when eighteen. 

He was engaged in various printing 
jobs and in 1916 purchased the Chron- 
icle Press in Binghamton. Later he or- 
ganized the Anderson Press which he 
developed from a one-man shop to a 
sixteen-man enterprise. His son, Charles 
A., Jr., became a full partner in the 
business about ten years ago. 


BUFFALO FIRM EXPANDS 


The Greater Buffalo Press of Buffalo 
has purchased a building in Dunkirk, 
New York, containing 68,000 square feet 
of floor space, where it will soon open 
a branch printing plant. The transac- 
tion was announced by Kenneth Koes- 
sler, secretary of the Buffalo firm. The 


structure was originally a manufactur- 
ing plant. 

The Greater Buffalo Press employs 
250 workers at its Buffalo plant. Ac- 
quisition of the Dunkirk building is 
part of an expansion and decentraliza- 
tion program. The company does not 
intend to leave Buffalo, according to 
Mr. Koessler. 


ADAMS IS PACIFIC MANAGER 

Harry S. Adams, Jr., formerly of Phil- 
adelphia, Pennsylvania, and Knoxville, 
Tennessee, and more recently the north- 
west manager of the Lanston Monotype 
Machine Company, has been appointed 
manager of the Pacific Coast district 
with offices in San Francisco. 
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HARRY S. ADAMS 


Mr. Adams was associated with his 
father in the printing business until 
1926 in Philadelphia, having spent an 
interval in the Army in 1918, and oper- 
ated the Monotype in his father’s plant 
in his teens. 

He has been with the Philadelphia 
and the southern district staffs of the 
Monotype Company for many years and 
still enjoys operating “combination” on 
Monotype composing machines and in 
teaching others to operate Monotype 
type-casting and material-making units. 

Mr. E. J. Vail, who represented the 
Monotype Company in Ohio and West 
Virginia, is now representative of the 
company on the Pacific Coast with resi- 
dence in Los Angeles. 


PETER G. DOOLEY 

Peter G. Dooley, president of the Gen- 
eral Printing Company, of Fort Wayne, 
Indiana, for twenty-five years, died on 
July 17. He was also vice-president and 
a director of the Hartford City Paper 
Company, Hartford City, Indiana. A 
feature of his will provides that em- 
ployes who have been with the com- 
pany five years or more may purchase 
49 per cent of the stock of the company 
which he held at 50 per cent of the 
current valuation as set up by certified 
public accountants, so F. J. Schick, vice- 
president of the company, reports. 


PRINTERS OF ENGLAND 
DEMAND 40-HOUR WEEK 


Employes in the printing industry in 
Great Britain have indicated that from 
August 12 in no circumstances whatever 
will overtime be worked beyond 45 hours 
for day workers and 42% hours for 
night workers, with consequential vari- 
ations in newspaper Offices. 

This decision was made following a 
conference of the executives of unions 
affiliated with the Printing and Kin- 
dred Trades Federation held in London 
to consider the deadlock which has 
arisen in connection with the unions’ 
application to the British Federation 
of Master Printers and the Newspaper 
Society for a 40-hour week and a fort- 
night’s annual vacation with pay, ex- 
clusive of Bank Holidays. 

After careful consideration of the 
situation, a resolution was unanimously 
adopted recommending the unions to 
ballot their members on a proposal to 
tender notices to press the claim. 

The unions have instructed all their 
members to terminate all overtime from 
August 12 and arrangements have been 
made for taking ballot on strike action. 

Through their labor committee, Brit- 
ish employing printers have expressed 
their “considered view” that the appli- 
cation of the unions in the printing and 
kindred industries for a 40-hour week, 
instead of the 45-hour week now in 
force, plus a two weeks’ vacation with 
pay, has been made “at a very inop- 
portune time” particularly because of 
the “Government’s appeal to industry 
for increased production.” 

W. C. Warren, president of the print- 
ing employes group, in a recent address 
before the joint labor committee of the 
British Federation of Master Printers 
and the Newspaper Society, argued in 
favor of the shorter week and the “fort- 
night’s annual holiday with pay.” He 
expressed the view that the printing in- 
dustry was a sheltered industry; that 
printers were enjoying a sellers’ mar- 
ket; that “absurd price-slashing of pre- 
war days” had been eliminated; that 
when the workers asked for reduction 
of the work-week in October, 1936, from 
48 to 40 hours, the employers agreed to 
reduce it to 45 hours but no more em- 
ployes were required, so Government 
records showed. 

A big factor in determining the 
shorter week issue is the desire of the 
Government to increase production for 
export trade. Both employers and work- 
ers in the printing industry are inter- 
ested in maintaining production and 
employment, according to a statement 
issued by the Joint Industrial Council. 

The first of three points in the state- 
ment expresses the belief that “the fu- 
ture well-being of the industry and of 
every individual engaged in it, must de- 
pend upon the maintenance of a high 
and stable level of employment” be- 
cause of the responsibilities of the in- 
dustry to the Government, to civil ad- 
ministration, and to all other indus- 
tries, besides responsibility to workers 
and employers in the industry itself. 

The other declarations are to the ef- 
fect that the Joint Council welcomes 
the public statements recently made by 
the ministers of the Crown urging the 
country to increase industrial produc- 
tion, and that all branches of the in- 
dustry “examine together all possible 
means to that end in the spirit of joint 
endeavor.” 
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BRIGHT NEW WORLD 


Over 102 years ago the Butler Company 
was “Founded for the Future.” 
In that generation some thought that our 
struggling nation would be divided 
permanently into the North and South. Others feared 
encroachment by mighty foreign powers. 
It has always been easy to despair. 
The Butler Company has built up many 
traditions through more than a century of turbulent history. One of these 
is supreme confidence in the future: 
Today's crises are always tomorrow’s triumphs. Through the present clouds of 
uncertainty and difficulty we see a soaring flight toward 
a better tomorrow ... for the nation, for the world . .. for general business, 


for our own Printing Industry. 


Mlustration courtesy 
Republic Aviation Corporation 
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THE FUTURE... 


Today's unprecedented demand for printing 
—and printing papers—will undoubtedly continue for 
some time. But as new paper-making machinery is installed, 
the Butler Company will have an increasing amount 
of paper to offer. Selections will be wider and deliveries will be 
more prompt. Butler quality—always the finest available— 
will rise to new peaks as a result of continuing research. Meanwhile, 
we are concentrating the strength of all our large 
organization and our wide resources to take care of our needs. Today, 
as traditionally, we consider ourselves in friendly 
partnership with our printer customers. Thus, in the 


spirit of an old friend, we pledge our best efforts to serve you. 


STEMONROE STREET CHICAGO 6, ILLINOIS 





DIVISIONS 


CALIFORNIA—Los Angeles 11 
Sierra Paper Company 
4355 Fruitland Avenue 
CALIFORNIA—San Francisco 6 
Pacific Coast Paper Company 
535 Folsom Street 
COLORADO—Denver 17 
Butler Paper Company 

1751 Wazee Street 
COLORADO—Pueblo 

Butler Paper Company 

Ist and Main Street 
ILLINOIS—Chicago 6 

J. W. Butler Paper Company 
223 West Monroe Street 
ILLINOIS—Peoria 

J. W. Butler Paper Company 
1028 South Adams Street 
INDIANA—Fort Wayne 
Butler Paper Company 

110 West Columbia Street 
INDIANA—Terre Haute 
Mid-States Paper Company 
517 North 13th Street 
MICHIGAN—Detroit 26 
Butler Paper Company 

851 Porter Street 
MICHIGAN—Grand Rapids 2 
Central Michigan Paper Co. 
31 Market Avenue, N. W. 
MINNESOTA—Minneapolis 15 
Butler Paper Company 

700 South Fourth Street 
MISSOURI—Kansas City 6 
Butler Paper Company 

608 Wyandotte Street 
MISSOURI—St. Louis 3 
Butler Paper Company 

3400 Market Boulevard 
NEW MEXICO—Albuquerque 
Butler Paper Company 

100 East New York Avenue 
NEW YORK—New York 17 
Butler American Paper Co. 
(export) 247 Park Avenue 


OKLAHOMA—Tulsa 3 
Beene Paper Company 
Boston at Cameron 


OREGON—Portland 9 
West Coast Paper Company 
1410 N. W. Johnson Street 


TEXAS—Doallas 1 
Southwestern Paper Company 
1315 Pacific Avenue 


TEXAS—Fort Worth 1 
Southwestern Paper Company 
70 Jennings Avenue 


TEXAS—Houston 1 
Southwestern Paper Company 
Walker at Hutchins Street 
TEXAS—San Antonio 
Southwestern Paper Company 
1215 East Houston Street 
WASHINGTON—Seattle 4 
West Coast Paper Company 
1760 Fourth Avenue South 
WISCONSIN—Milwaukee 2 


Standard Paper Company 
316 North Milwaukee Street 











ERLER JOINS BURR 

Robert J. Erler has been appointed 
as assistant superintendent in charge of 
pressroom standards of the Burr Print- 
ing House, century-old printing firm of 
New York City, and its fine press divi- 
sion, the Gallery Press. 

Mr. Erler learned the trade of press- 
man in Cincinnati, Toledo, and Cleve- 
land. He came East as an erector for 
the Harris Automatic Press Company, 
and later became superintendent of the 
job department of the American Bank 
Note Company. For eighteen years he 
was general superintendent of the Ster- 
ling Press, New York City, and for the 
past nine years has been the pressroom 
superintendent of Publishers Printing 
Company. 

He has spent almost half a century 
championing the cause of fine press- 
work. He is a past president of the 
Graphic Arts Square Club of New York, 
and since 1917 he has been on the board 
of governors of the New York Club of 
Printing House Craftsmen. With one or 
two exceptions he has attended every 
convention of the International Asso- 
ciation of Printing House Craftsmen 
since its founding. 

It will be Mr. Erler’s responsibility at 
the Burr Printing House to insure the 
quality of presswork and to add his 
years of experience to the knowledge of 
the present personnel. 


CELEBRATE ANNIVERSARY 

All printing organizations in the city 
of Cleveland participated in the cele- 
bration of the 218th anniversary on July 
31 of the establishment of Cleveland’s 
first printing plant by Andrew Logan. 
William Ganson Rose was the master of 
ceremonies near the original site of the 
plant. D. W. Stock was the chairman in 
charge of arrangements, assisted by a 
committee of twenty, representing as 
many organizations. 

A historical sketch of the first print- 
ers of Cleveland was distributed to the 
audience. It was written by I. MacD. 
Sinclair. 


NET EARNINGS, $82,900 

Net earnings of the Intertype Corpo- 
ration, Brooklyn, New York, for the sec- 
ond quarter ending June 30, were $82,- 
900.14, after deductions amounting to 
$83,000 had been made for the taxes and 
other contingencies. The record for the 
first six months of the year is $167,- 
384.22 net earnings, and $168,000 for 
taxes and contingencies. 


EXPAND ILLINOIS PLANT 

A $200,000 expansion program is being 
put into effect by the U. O. Colson 
Company, Paris, Illinois, to increase its 
production of calendars and all adver- 
tising matter. A building containing 52,- 
000 square feet of floor space required 
the expenditure of $100,000, while the 
other $100,000 will be spent for new litho 
presses and other equipment. 


BRITISH PRINTING EXHIBITED 

Specimens of fine printing including 
books, booklets, maps, periodicals, cata- 
logs, programs, invitations, greeting 
cards, and printed stationery have been 
gathered from British printers by the 
British Federation of Master Printers 
for its part of the exhibition of manu- 
factured goods to be displayed at the 
“Britain Can Make It” show to be held 
in London beginning September 24. 
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“The purpose of the ‘Britain Can 
Make It’ exhibition,” so: an. announce- 
ment states, “is to demonstrate that 
British goods are outstanding for the 
excellence of their design. A strict se- 
lection policy will therefore be followed 
by the committees in the choice of ex- 
hibits. These committees will be assisted 
by the technical assessors appointed by 
each industry who will advise the se- 
lectors on technical questions of pro- 
duction and marketing. This will insure 
that the special knowledge and point of 
view of each industry will be known by 
the selection committee in making its 
choice.” 

Dr. G. L. Riddell, the director of the 
Printing and Allied Trades Research 
Association, is one of the leaders who 
has had charge of choosing exhibits for 
the packaging and printing exhibits. 





LINOTYPE STRIKE ENDS 

Manufacturing operations were re- 
sumed on July 29 at the Mergenthaler 
Linotype Company, Brooklyn, when a 
twenty-week CIO strike was settled. 
This news was contained in a letter by 
Joseph T. Mackey, president of the 
company, addressed to “Linotype users.” 

“We are particularly grateful to our 
customers for the spirit of understand- 
ing and patience they have generally 
shown,” said Mr. Mackey. “We are now 
concentrating on the restoration of the 
most needed phases of supply. Next 
comes the sequence of orders for the 
machines—many hundreds of them— 
which have accumulated during the 
years of wartime restrictions and in the 
postwar period of re-equipment and 
new construction. 














Yes sir... Wotta Blacks will 
stretch your paper supply 
because they cut down on 
offset and spoilage. In fact, 
you won't get any offset with 
Wotta Blacks. That means 
that you use less paper... 


os _, Here's a valuable 

fre book you'll want — 

“10 Ways to Avoid 

Offset." Helpful hints for the 

pressman. Write for it on 

your firm letterhead — no 
obligation. 


and come up with better 
looking jobs. 

If you haven't tried these 
non-scratch, extra mileage, 
super blacks, then clip this 
coupon. Try ‘em on your next 
job... watch the difference. 


E. J. KELLY CO., subsidiary Sun Chemical Corp. 


1927 N. Pitcher St., Kalamazoo, Mich. 


O.K. Give us the dope on your Free Trial Offer 
on WOTTA BLACKS. 

P. S. — Don't forget my free copy of "10 Ways 
to Avoid Offset.” 


Name. 





Firm 


Address 








™, €£. J. KELLY COMPANY, katamazoo, MICHIGAN 
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M@ The name Old Council Tree identifies the best business and per- 
sonal paper in the Neenah line. Old Council Tree Bond is made of 
100% long cotton fiber stock and possesses absolute permanence. Old 
Council Tree Bond is ideal for business and personal needs where 
extraordinary distinction is required ... and for stock and bond cer- 
tificates, insurance policies and other important forms subjected to 


NEENAH 


FINE BUSINESS PAPERS FOR EVERY PURPOSE 


extremely severe handling. 





These famous names identify the papers manufactured by the Neenah Paper 
Company. The name Neenah appears in each watermark to identify the 
genuine for your protection. 


OLD COUNCIL TREE BOND TUDOR LEDGER 
SUCCESS BOND STONEWALL LEDGER 
CHIEFTAIN BOND RESOLUTE LEDGER 
NEENAH BOND NEENAH LEDGER 

NEENAH THIN PAPERS NEENAH INDEX BRISTOL 


NEENAH PAPER CO. e NEENAH, WIS. 
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Quality in letterhead paper is easy to sell. These new water- 
marks make it considerably easier. They're specific, tell your 


customer the exact cotton fibre content and who made it. 


These Fox River quality papers are being advertised to over 
500,000 letterhead paper users every month. Why? To 
acquaint business men with specific watermarks and, again, 


to help you sell quality letterhead paper. 


These fine papers are being advertised monthly in the following 





publications: Banking . . . Advertising and Selling . . . Burroughs 
Clearing House . . . Business Week . . . Dun’s Review . . . Direct 
Advertising . . . Printers’ Ink . . . Purchasing . . . Sales Manage- 


ment .. . United States News. 


| 
| PAPERS BY FOX RIVER 

| Anniversary Bond, Ledger and Onion Skin . . 100% Cotton Fibre 
| 

| 


Old Badger Bond and Ledger ..... 75% Cotton Fibre Content 
English Bond and Ledger.......... 50% Cotton Fibre Content 
Dictation Bond, Ledger and Onion Skin, 

Dictation Tru-Opaque Bond........ 25% Cotton Fibre Content 


FOX RIVER PAPER CORPORATION 


409-1 South Appleton Street Appleton, Wisconsin 
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SPOT COLOR 


ce © oc ON THE SPoT @ 


WHERE AND WHEN YOU WANT IT 


UBER makes many types of.ink—but newspaper ink is a Huber specialty and has 
been for over half a century. 

Huber supplies black ink to leading newspapers in the United States and foreign — 
countries. For example, 10 out of 13 Ayer Award winners used Huber ink. Through’ 
long experience and association Huber knows what newspaper publishers want and 
has set up an organization to exactly fit these needs. 

So it’s news—and good news!—when Huber provides “spot color” as well-as black. 
For here is real newspaper color from the laboratories and factories of a company that 
knows newspaper needs. Here, too, is a distributing organization tailored to news- 
paper requirements—branch offices and warehouses in all newspaper centers; well 
organized and efficient offices established for many years. Working with newspapers is 
a “Huber habit”—a mighty good habit, too, in emergencies. 

Yes, it’s “spot color”—on the spot— where and when you want it—when you deal 
with Huber. Our newspaper experienced technical 
staff is at your disposal. For complete information 
address the branch office nearest you: New York; 


Chicago; St. Louis; Boston; Borger, Texas. 





HUBER PRODUCTS IN USE SINCE 1780 
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The cool-white of Permanized Cold Springs Bond is 


as refreshing as a cold drink on a hot summer's day. 


With 75% of its fiber content carefully formed 
from new white cotton, Permanized Cold Springs 
Bond is a handsome background for your finer 
reproductions. Quality-minded printers 
recommend it with pride for executive and 
general correspondence stationery to 
discriminating clients . . . it is a thoroughbred 


paper that bespeaks prestige. 


Air-dried in two distinctive finishes—full 
cockle for letterpress and steel die en- 
graving; light cockle for lithography. The 
convenient coupon will bring samples of 
Permanized Cold Springs Bond for your 
inspection. Whiting-Plover Paper 


Company, Stevens Point, Wisconsin. 





CE NAME __ 


Whiting-Plover Paper Company 
Stevens Point, Wisconsin 


Please send me, without cost or obliga- 
tion, samples of cool-white Permanized 
Cold Springs Bond. 


PLEASE ATTACH TO YOUR 
BUSINESS LETTERHEAD 
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HAMILTON 


Rotary Continuous Form Web Presses can be a profitable investment for you too. 


They are built to meet your special requirements. Here Ge CW basic 


SPECIFICATIONS 


1. Built in any commercially required number 
of printing units for stereotype, rubber and 
off-set printing, adapted to any particular 
plate fastening method, or built with remov- 
able light-weight printing cylinders or cylin- 
der shells. 





2. Built in cylinder circumferences for any 
standard form length and multiples of such 
length. 


3. Equipped with any or all of the following 
finishing units: File hole punching, collator and 
teletype punching, numbering in any combi- 
nation, cross and length perforating, skip 
perforating and slitting. 


4. Built with any or all of these deliveries: 
Roll rewinding, Zig-zag folding, Transverse 
cutting and piling. 














@ Hamilton 17” 3-Color Rubber Type Register Press 
e. 
with Rewind Delivery 


These ADVANTAGES are obtained ly these outstanding FEATURES: 


MINIMUM MAKE-READY TIME Friction coupling register setting on all major cylin- 
ders, coupled with side adjustment and printing gap 


setting. 


BEST POSSIBLE PRINTING Large ink distribution area, highly sensitive ink foun- 
tain adjustment, out-of-step oscillator rollers, and 
best accessibility. 


Uniform tension web control, maintaining constant 
GOOD REGISTRATION web tension in both the unwinder and rewinder. 


Built-in remote control for variable speed printing 
press drive, producing an output of as many as 
25,000 impressions per hour. 


HIGH PRODUCTION 


; All major rotating cylinders are mounted in fully 
LONG UIFE, CLEANLINESS sealed ball bearings and all minor rotating shafts 


run in cintered bronze bushings. 





EXPERTS IN THIS LINE SINCE 1907 


WE INVITE YOU TO DISCUSS YOUR PROBLEMS WITH US 


THE HAMILTON O01 COMPANY 


HAMILTON, OHIO 
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INVITATION TO EXPLORE 


Bn. ago, printing stirred the imagination of men 
with challenging concepts of great continents beyond the 
ocean horizons. Likewise, the printing crafts today are 
furthering man’s knowledge of the world and all its 
wonders. In every direction, the printed word invites the 
public to share in the discovery of new methods and ideas 
for the fuller enjoyment of life. 

Never have printing and paper meant so much to so 
many people as now. Never in world history has the 
demand for paper been so great. Gradually, of course, 
these increased requirements will be realized. West Vir- 
ginia Pulp and Paper Company is directing all its resources 
and expanding its production to provide fine papers for the 
printer, advertiser, and packaging merchandiser. 

Westvaco Inspirations for Printers, Number 160, presents 
an eye-filling exploration in ‘‘new worlds” of economic 
opportunity. It contains refreshing new concepts, and it 
charts new trade routes in printed salesmanship. Write or 
*phone your distributor or one of the company addresses 
listed below. Your copy is waiting for you. It is your 
passport for a stimulating trip around the graphic arts 


world. 


New York 17: 230 Park Avenue 
Chicago 1: 35 E. Wacker Drive 
Philadelphia 6: Public Ledger Building 


San Francisco 5: 530 Market Street 


WEST VIRGINIA PULP AND PAPER COMPANY 





THE COVER ARTIST: Born in New Jersey, the son of 
a portrait painter, Frederick J. Waugh (1861-1940) won 
a reputation for his superb marine paintings. He studi- 
ed at The Pennsylvania Academy of the Fine Arts and 
the Julian Academy in Paris. The winner of several ex- 
hibition awards, his work is represented in the nation’s 


leading art galleries and in numerous private collections 


















Rolling Surf by FREDERICK J. WAUGH © From the painting in The Milch Galleries, New York 
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WESTVACO INSPIRATIONS FOR PRINTERS e NO. 160 


ESSIEN 
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“We're mighty keen about it” states the Oconto 
Mfg. Co., well known Chicago finishers to the 
trade. “Installed by N-D as a complete unit, the 
combination of the McAdams Feeder and Jogger 
and the N-D ROTARY SLOT PERFORATOR has 
resulted in a saving to us of 3 in operating 
time. Not only that... we are getting high pro- 
duction. Today the unit is handling 11x17 sheets, 
doing the feeding, perforating and jogging at 


NYGREN - DAHLY COMPANY 


7,500 per hour.” 
That's how one user feels about this splendid 





three-in-one unit. And those sentiments are 
echoed in the many installations already made. 
It's a time-saving, money-making outfit . . 
speedy, accurate, thoroughly dependable ... 
and pays a high dividend on the investment. 
Check into it. See how you too can profit. 
Write us for full information. 


¢ Automatic; quiet; easy-running. 

© Perforator does Snap-out and Cut-out Slot 
Hole Perforating, crimping, slotting and 
scoring. Unequalled for strike-in work. 
Positive accuracy. Produces flat work, al- 
lowing perforating before printing. 

© Easy to operate. So simple one operator 
can readily handle two hi 





1422-32 ALTGELD ST. fel ler \cloda ta) 4 














Yaaschs Merbrush bo 


BRANCH OFFICES 
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Eliminate the Gamlle 


OF INK OFFSET 
QarcNO-OFFSET, 
} CY Yokel £3 


You run no chance of the unforeseen need of smudge- 
sheeting with Paasche “No-Offset” Process Equipment. 
Entirely eliminated is the old problem of ink offset. Full 
press speeds are maintained and delays formerly caused by ink 
manipulations are done away with. Delivery schedules are met. 
The estimators dilemma —to figure slip-sheeting or not to figure it— 
is gone. With the unbeatable combination of Paasche “No-Offset” 
Equipment and Solution, shop costs are cut, press time reduced and 
printing quality improved. 
Paasche Solutions may be used to prevent ink offset on any kind of 
printing, including metal foil and cellophane, food wrappers and containers 


—and to meet various climatic conditions. 


1905 DIVERSEY PARKWAY...CHICAGO 14, ILLINOIS 
Paasche Airbrush (Canada) Ltd., 300 Main Street . . . Toronto 13 


42 YEARS AIRDEVICES PIONEERING 








QUALITY WINS AGAIN! 


It's the same breeze for all sailboats, yet one comes across the finish line before 
the others. All brands of coated blanks have to meet exactly the same pressroom 
conditions. But FALPACO Quality invariably finishes far out in front — both 
in printing and lithography. The reason is both simple and unique. It is the 
special coatings of Falpaco blanks which enable them to meet the most exact- 
ing requirements of both processes. 


DISTRIBUTED BY AUTHORIZED PAPER MERCHANTS FROM COAST TO COAST. 


FARIA LP ANE. eee 


COMPANY 





NEW YORK OFFICE—S500 FIFTH AVE., N. Y. 18 * MILLS—FITCHBURG, MASS. 
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Now that the war's over and a lot more 
civilian goods are on the market, it’s a 
big temptation to spend just about all 
you make, and not put anything aside. 


But to fall for that temptation is plenty 
dangerous. It’s like trying to live in the 
house above—a house that might come 
tumbling down about your ears at the 
first little blow of hard luck. 


Right now the best possible way to 


























OULD THIS BE Your House? 


keep your finances in sound shape is to 
save regularly—by buying U. S. Savings 
Bonds through the Payroll Plan. 


These Bonds are exactly like War 
Bonds. Millions of Americans have found 
them the safest, easiest, surest way to 
save. The U. S. A. protects every dollar 
you invest—and Uncle Sam gives you 
his personal guarantee that, in just ten 
years, you'll get four dollars back for 








every three you put in! 


If you stick with the Payroll Savings 
Plan, you'll not only guard against rainy 
days, you'll also be storing up money 
for the really important things—like 
sending your children to college, travel- 
ling, or buying a home. 

So—anyway you look at it—isn’t it 
smart to buy every single U. S. Bond 
you can possibly afford! 


SAVE THE EASY WAY...BUY YOUR BONDS THROUGH PAYROLL SAVINGS 
THE INLAND PRINTER 


* This is an official U. S. Treasury advertisement—prepared under auspices of Treasury Department and Advertising Council * 
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A Wide-Awake 


Let’s listen in... 


“‘As you see on the chart, these U.S. E. specialized 
forms should help you speed operations, cut costs and 


? 


avoid errors...’ 
* * * 

The customer —tied up with manufacturing problems 
— didn’t have time to analyze a top-heavy business 
system that had grown up during the war. 

But a wide-awake printer stepped in and made some 
sound suggestions that revitalized the customer’s entire 
business system... and resulted in profitable orders. 


UNITED STATES ENVELOPE COMPANY 
14 Divisions from Coast fo Coast 
SPRINGFIELD 2, MASSACHUSETTS 


U-S-E Envelopes 


wscnesa. Partner 





Printer Made a Suggestion... 


Simple? Sure! For with the U.S. E. Envelope 
Analyzer Kit as a guide this printer couldn’t go wrong. 
He knew he had check sheets that would give him all 
the right answers. He knew, too, that digging down 
into problems like these — showing customers how to 
save time and money by standardizing on envelopes 
for mailing, packaging and business systems — builds 
Sood will. And that’s good business—for all concerned. 

For a free copy, ask your Paper Merchant, or write 
us today. 

Try this Quiz — it’s fun. Send the coupon 








for free copies. 
E-6PP 
iz 


UNticv SIATES ENVELOPE CO. 
“Advertising Department” 
Springfield 2, Massachusetts 











Send me copies of the U.S. E. Quiz Folder 
with an answer card — free. 





TITLE. 
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When you have a printing ink 
problem discuss it with the man who 
is qualified to give you sound advice. 
You'll find his experience in a spe- 
cialized field of definite help. 


Just as the pressman understands 
the functions of his press, the man 
who manufactures ink is fully aware 
that no single type of ink will perform 
satisfactorily on every job. Work- 
right and look-right inks are not the 
results of miracles or guesswork, but 
of experience and research by men 


who know how! 


For the right answer to your print- 
ting ink problem—consult MORRILL. 





GEO. H. MORRILL 


GENERAL PRINTING INK COMPANY DIVISION 
100 SIXTH AVENUE, NEW YORK 13, N. Y. 


FACTORIES: Norwood, Mass. Chicago, Ill. Tacony, Phila., Pa. 
San Francisco, Calif. Los Angeles, Calif. 








BRANCHES: Boston NewYork Chicago Philadelphia 
Detroit St.Louis Fort Worth SanFrancisco St. Paul 
Los Angeles Seattle Toronto 
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THE NEW (Ggicade 
EMBOSSOGRAPHER 





MODEL "0" 


FOR PROFITABLE Raised Pp ninting 


Here is the latest Embossographer for producing Raised 
Printing Effects. Improved design . . . High Speed . . . 
Economical . . . Roll it up to your press and you’re ready 
to run off beautiful Raised Letter jobs that bring in the 
better price. Built from over 25 years experience in the 
Thermographic field. GOOD DELIVERIES—GET 
THE DETAILS TODAY! 


EMBOSSOGRAPH PROCESS CO., INC. 


251 WILLIAM STREET NEW YORK 7, N. Y. 











MACHINERY AND EQUIPMENT 


CHEMICALS, METALS, SUPPLIES 

for 
Printers, Lithographers, Photo-Engravers, 
Electrotypers, Stereotypers, Artists 


Dealers and Distributors for most of 
the leading American manufacturers 
of Graphic Arts equipment. Ask for 
what you need—we either have it 
or know where to get it. 


We Buy and Sell Used Equipment 


SUPPLY CO. 


140 Que St., N.E. Washington 2, D. C. 
Branch: 614 E. Main St., Richmond 19, Va. 


E. H. WALKER 
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“| want to show a 
customer some of 
our best samples 


7 














Right you are, Mr. Printing Shop Foreman! 


TICONDEROGA TEXT does give printed 
matter every advantage. For this top-rank- 
ing favorite among watermarked text pa- 
pers is as noteworthy for good looks as for 
printing qualities. Deckle or plain edge. 


Whether line-cuts and type by letterpress, 
offset-lithography or photogravure— you 
can be sure of brilliant results every time. 
Choose a laid or wove finish in any of seven 
attractive colors (or really white white). 
Each will lend the proper touch of distinc- 
tion to booklets, announcements, menus — 
doing credit to your reputation as a printer. 


“Be sure to include 


those jobs we did on 


TICONDEROGA TEXT” 
| 











With current conditions, we cannot say there 
is enough TICONDEROGA TEXT for all who 
want it. Everything possible is being done 
to balance supply and demand while main- 
taining the quality standards of the world’s 
largest maker of paper. International Paper 
Company, 220 East 42nd Street, New York 
17,N.Y. 
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The men on the machines are al- 
ways glad to see the dolly roll in with 
Blatchford Metal . . . it means they're 
getting the makin’s for clean-cut, 
solid, perfect-printing type and slugs. 
And it means turning copy into type 
at the most-ems-per-hour rate. 
Blatchford is well-balanced, free- 


flowing, top-quality metal. 


NATIONAL LEAD COMPANY 
Baltimore ° Chicago * Cincinnati - St. Louis 


E. W. BLATCHFORD COMPANY ° New York 
MORRIS P. KIRK & SON, INC. @¢ Los Angeles 
AMERICAN LEAD CORPORATION °@ _ Indianapolis 


LINOTYPE * MONOTYPE 
INTERTYPE « LUDLOW 

















Craftsmanship 


IS AN ATTITUDE! 


“Johnsonized” for over 40 years has been the 
craftsman trade name for rebuilt printing, bind- 
ing and typesetting machinery with intelligent, 
experienced, and interested installation service. 


DEALERS AND AGENTS FOR— 


Hamilton Mfg. Co. Rosback Company 
Chandler & Price Vandercook Proof Presses 
Challenge Machinery Co. Hickok Ruling and Binding 
Morrison Wire Stitchers machinery 

Acme Staplers H. B. Rouse equipment 

C & G Saw Trimmers Bauer Type Foundry 
Nolan Routers, etc. Stereo casting boxes 
Toledo Routers Numbering machines 


C. |. JOHNSON 
MANUFACTURING COMPANY 


Johnsonized Machinery — Complete Printing 
Office Outfitters 
145 SO. WABASHA STREET 
LOCAL AND LONG DISTANCE PHONE CEDAR 2541 


ST. PAUL 1, MINNESOTA 











STATIS £ \ 
Neutralizer 
Makes Presses = 
Deliver Light Paper [= 
LIKE THIS — 


SPEEDS ALL 


MECHANICAL PHASES OF PRESS WORK 


Chapman Static Neutralizer, absolutely safe, simple — no 
moving parts — eliminates static under any weather condi- 
tions, at any time of year, in any climate. Fully guaranteed. 


Presses can be speeded up 

Feeding is aided: Sheets will not crumple 
or miss 

Sheets are delivered without clinging to 
strippers and guides 

Sheets will not stick to the pile, and are 
readily jogged 

Reduces fire risk on gravure presses 

No pressroom complete without it. 


For all flat bed and rotary presses 
Letterpress—Offset—Gravure 


*% IN WORLDWIDE USE FOR FORTY YEARS 


CHAPMAN ELECTRIC NEUTRALIZER CO. 


BOX 268, PORTLAND 6, MAINE 


Please Mention THE INLAND PRINTER When Writing to Advertisers 






































1. Vignette 


3. Furnish 











of Pape 


Test your word knowledge 


r and Printing 





2. Hell Box 


C] Burnished edge of a halftone 
C} Artist’s reducing glass 
CJ Soft, etched-away edge of a halftone 


CLC) Linotype melting pot 
CL Receptacle for waste printing metal 
C) Pulp mixer used in paper making 





4. Trufect 


TC) Serap from a paper cutter 
C) Mixture of paper stock ingredients 
CA glossy coating used in printing 





ANSWERS 


] Vignette is the edge of a half- 
tone re-etched until it fades out 
softly. For beautiful halftone repro- 
duction, fine printers prefer the re- 
silient body, smooth surface and 
controlled ink affinity of lustrous 
Levelcoat. 


2 Hell Box to a printer, means a 
receptacle for metal waste. 
“Waste” is a word which has no 
association with paper when Level- 
coat is used. For , ee is recog- 
nized for its superior runability — 
gets more effective impressions out 
of every ream or roll. 
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3 Furnish is the mixture of paper 
ingredients in stock suspension, 
a cardinal factor in paper quality. 


4 Trufect is the finest quality grade 
of Kimberly-Clark Levelcoat 
printing paper. Amazingly uniform 
from ream to ream, TRUFECT pro- 
vides a clear, rich medium for more 
effective printing. 


Free! An intriguing Quiz Book with 
24 more questions to test your word 
knowledge of paper and _ printing. 
Write for your copy today. 


CJ Type of anastigmatic camera lens 
C] Color-corrective filter 
CZ Name of an ultra-quality printing paper 


Se elcoal " 
PRINTING PAPERS 


If our distributors cannot sup- 
ply your immediate needs, we 
solicit your patience. There will 
be ample Levelcoat Printing 
Papers for your requirements 
when our plans for increased 
production can be realized. 


KIMBERLY-CLARK CORPORATION 
NEENAH, WISCONSIN 


A PRODUCT OF 





“TRADE MARK 
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Greetings 


TO THE 


INTERNATIONAL 


ASSOCIATION 


OF 


PRINTING HOUSE 


CRAFTSMEN 


IN 


MONTREAL 
* 


SHARE 


YOUR INK PROBLEMS 


WITH 


weceee 





INK & COLOR COMPANY, INC. 


305 EAST 45th STREET 
NEW YORK 17, N.Y. 
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RICHARD’S ELECTROMANIC 


DOES EVERYTHING 
3 MOTORS 


SAWS, TRIMS, 


ROUTS, PLANES, 
MORTISES, ETC. 






DELUXE 
# MACHINE 


ASK FOR 


“55 


CATALOG 


J. A. RicHarps Co. «**"*:22: «<m 


























ye Craftsmen 


Choose TOMPKINS 


THEIR LEADING SOURCE OF PRINT- 
ING AND BINDING EQUIPMENT 


CHANDLER & PRICE COMPANY NOLAN MACHINERY COMPANY 
HAMMOND MACHINERY BLDRS. PIONEER MANUFACTURING CO. 


THOMPSON CABINET PAN NY GREN-DAHLY COMPANY 
pi acer F. P. ROSBACK COMPANY 


PAASCHE AIRBRUSH COMPANY . P. 
PRINTING MACHINERY CO. — TRIMMER 
M & L TYPE FOUNDRY : 

JOHN J. PLEGER COMPANY 
H. B. ROUSE & COMPANY PRINTERS SUPPLY COMPANY 
LITHO EQUIPMENT & SUPPLY VANDERCOOK & SONS 
SOUTHWORTH MACHINE CO. LYON METAL PRODUCTS, INC. 


ARE A FEW OF THE WELL KNOWN FIRMS WE REPRESENT 





" HIGH PRICES PAID FOR ALL ee 
KINDS OF PRINTING EQUIPMENT 











Authorized Dealer No. 121 for Government War Surplus Machinery 


TOMPKINS 
PRINTING EQUIPMENT COMPANY 


1040 WEST GRAND BLVD., DETROIT 8, MICHIGAN 
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THE STANDARD IN PAPER 
THAT MATCHES YOUR STANDARD 
OF CRAFTSMANSHIP. 





Crane’s Papers are made to a standard of ex- —_- your own standard of excellence and lift your 
cellence that has been maintained with fidelity | production to the level of craftsmanship in 
for 145 years. It is the sole and single standard _fine printing. 

of cotton and linen fibres, the only time-tested 

materials from which paper can be made. CRANE’S FINE PAPERS 
Papers so made offer you the means to match MADE IN DALTON, MASSACHUSETTS SINCE 1805 
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FASTER BILLING FOR 
our Customers | 





Wier EE. 














“HANO CONTINUOUS 
CARBON FORMS” 


REPEAT PROFIT or You 


Your customer saves time and stops 
errors - - - you profit, not once, but 
on the repeat orders as well. 

Hano Lithographed Forms are printed, 
billed and shipped in your name. If 
you are located outside of New York 
City or New England, write today for 
complete details of our 
dealer offer. 

VISIT OUR DISPLAY 
National Stationers’ Exhibit 
icago, Sept. 30 to Oct. 3 







PHILIP HANO COMPANY 


INCORPORATED 















Pend. 





Pat'd—Pats. 


“4... thin nuts made thus, 


are especially superior.” 
again without losing its ability 
to lock 





That’s only one of the many rea- 
sons why ‘‘Flexloc’’ self-locking 
nuts will prove a wise buy. Just Vv It is not affected by tempera- 
tures likely to be met within 
the field of Mechanical Engi- 
can, therefore, stand up under neering 
severe punishment Vv Being a ‘‘stop’’ nut, it stays 
locked in any position on a 


look at these advantages: 
Vv It’s all in one chunky piece and 


Vv Every thread—including lock- 
ing threads—takes its share of threaded member 
the load v It can be made of any of the 
conventional nut materials 


vy Its construction is especially = 
advantageous for maximum = Str? millions: upon _miliions. 1a 
strength and dependability of 5.’ Write for Bulletin 582. The 





thin nuts famous ‘‘Unbrako’’ Socket Screw 
vy It accommodates itself to a and ‘Hall 11’? Shop Equi t 

very wide range of thread toler- Products are also made by us. 

ances—from low No. 1 to high “Unbrako”’ and “Hallowell”? prod- 


No. 3 ucts are sold entirely through dis- 
vy It can be used over and over tributors. 





OVER 43 YEARS IN BUSINESS 


STANDARD PRESSED STEEL CO. 


JENKINTOWN, PENNA., BOX 740 
ANAPOLIS @ ST.LOUIS @ SAN FRANCISCO 








BOSTON @ CHICAGO @ DETROIT @ INDI 








HOLVOKE ,MASS. 
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publishers of fine books like 


Graphic 


for titles and other uses in fine book 
printing where proper display is 
associated with good taste 
in typography of the 
modern trend 
Graphic Light + 101 


Graphic Bold + 104 
from 12 to 48 point 


Consult your dealer 


or write direct to 


Baltimore Type 
15-17 S. Frederick Street, Baltimore 2, Md. 


Ques? Noes? A BALTOTYPE PRODUCT Boe ayy 
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SAVE TIME, REDUCE COSTS, GET 
BETTER PRINTING WITH 


ed) Job Locks 


These dependable lock-up devices have assumed 
new importance in these days of hair-trigger pre- 
cision. A supply of each of the five sizes is a “must” 
in most large shops. And what's good for the big, 
efficient printer is even better for the small operator. 
It’s one point at which efficiency may be brought 
to its peak. 


MORGANS & WILCOX 


MANUFACTURING COMPANY 
MIDDLETOWN, N. Y. DEPT. 1! 


PRINTERS’ SUPPLIES SINCE 1878 






































| Ideal Rollers 





GRAPHIC - INKMASTER (VULCANIZED OIL) 





Economical x Efficient * Dependable 
Ideal Graphic form rollers and Ideal Inkmaster 
(vulcanized oil) distributors will keep your 
letterpresses producing high-quality work at 
production speeds in any kind of weather. 


IDEAL ROLLER & MANUFACTURING CO. 
Chicago 8, Illinois - Long Island City 1, N.Y. 





























THE WING ALUMINUM MAILER 
Goop REPLACE 
DELIVERY _— 
on OLD 
MOST WORN-OUT 
SIZES MAILER 

NOW 





CHAUNCEY WING’S SONS 
GREENFIELD, MASS. 





WHEN YOU NEED 
A GOOD BLACK 





LETTERPRESS OR 
OFFSET 


Call Gaetjens, Berger & 

Wirth, Inc., manufacturers of 

a full line of quality inks 

for nearly a century and a 


quarter 


GAETJENS, BERGER 
& WIRTH, INC. 


Quality Inks Since 1823 


Brooklyn 1, New York — 35 York St. 
Chicago 5, Illinois—538 South Clark St. 
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CHEMICAL 
COLOR 

& SUPPLY 

DIVISION 


SUN CHEMICAL 
CORPORATION 


Greets id. ae 


at the 

290, Mlaudl Gonnsthiion 
of the 

Mtennittinmill Masuuiieilar 

of 
Printing House Craftsmen 
toibeidiled wat 
0 satendl cil 


on September 8, 9,10 and 11 
* 


MANUFACTURERS OF A COMPLETE LINE 
OF PRINTING AND LITHOGRAPHIC 
INKS, COMPOUNDS AND DRIERS 


* 


2820 W. Grand Avenue, Chicago 12, Ill. 
TELEPHONE—EVERGLADES 2015 


Back again! In Limited Numbers! 





ORDER NOW! 
NEW IMPROVED, HIGH-SPEED 


CHESHIRE MAILING MACHINES 


AUTOMATICALLY CUT AND ATTACH 
ADDRESSED LABELS TO ANY PUBLICATION 


e The Automatic “DICK” Mailer. 
e Proved by years of service to largest publication printers , 
e Late design labeling head increases efficiency. 


e Extremely high speed—real labor saver. 


Write your requirements to: 


CHESHIRE MAILING MACHINES 


1415-25 WEST ALTGELD ST., CHICAGO 14, ILL. 














Sheers 


STRINGING 


(INCLUDING PUNCHING) 
of your straight cut and die cut book- 
lets, foldecs, pamphlets and card- 
tags, in white and colored cotton 
and rayon strings. Tied in 50's or 
100's and packed in plain boxes. 


BIE CUT TAGS 


We also manufacture printed and 
die cut tags, strung, complete, ready 
for use. 


SHIPPING TAGS in 20 Colors 


All sizes, grades and weights; 
single or in gangs. Plain or printed, 
strung or wired. Also Tag envelopes 
of every kind. 

Modern high speed equipment 
and facilities for runs from a thou- 
sand to a million. 


LET US QUOTE YOU 


NDARD TAG C0. 








ENVELOPES GANG TAGS 

2 AS 

fe é Py yy] < 
a = 3 


SPECIAL SLOTTED TAGS 


STRINGERS 
MODERN FACTORY AT: 
65 DUANE STREET, NEW YORK 7. N. Y. 
BET. B'WAY & LAFAYETTE ST. WO 2-329 
PATCHING Ny STRINGING 
ano 


AMO BRASS 


EVELETTING WIRING 
wee oe weet ase dee sete seses tees 
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Wh Buy and Sell _ 


PRESSROOM AND BINDERY EQUIPMENT 


Do you need equipment? Do you have machinery for sale? Consult us in 
either case. We deal in new and rebuilt machinery for printers, bind- TN E WwW 
ers, book manufacturers, folding carton manufacturers, and allied trades. 











FOR SALE 


MANY 
LATE MODELS 


Automatic Cylinder Units; 
Paper Cutters . . . lever 
and power; Linotypes; In- 
tertypes; Folders and 
Stitchers; and Many Other 
Items. 


WANTED 


SINGLE UNITS 
OR 
COMPLETE PLANTS 


We are particularly in- 
terested in buying large 
size single or two-color 
MIEHLE or BABCOCK 





We also represent several well- 

known manufacturers of new print- 

ers’ equipment: 

Vandercook and Sons—Proof 
Presses 


H d Machinery Co.—Saw 
Trimmers, Easy-Kasters & Routers 





F. P. Rosback Co.—Aut ti 
Stitchers, Perforators & Punches 

H. P. Rouse Products— 

Berry Co.—Paper Drills 





Thompson Cabinet Co.—Composing 
Room Equipment 





WRITE OR PHONE 














cia FREMONT 5100 
NORTHERN MACHINE WORKS 


MARSHALL AND JEFFERSON STS. PHILADELPHIA 22, PA. 
























































rafisma LINE-UP AND 
Ae, REGISTER TABLES 


Built in three distinct models to more adequately meet the individual requirements for 
Letterpress, Offset, Photo-Lithography, Planograph and Photo-Engraving. 
CRAFTSMAN LINE-UP AND REGISTER TABLE 

Used mostly for letterpress: Book, Catalog, Color Register, Combination Forms, 
Layouts, etc. 

CRAFTSMAN OFFSET TABLE 

For Paper, Plate and Negative Ruling: Preparatory Layouts, Multiple Layouts, Cross 
Rule Forms, Color Register, etc. 

CRAFTSMAN PHOTO-LITH TABLE 


For Paper, Plate and Negative Ruling: Letterpress and Offset Work, Opaquing, 
Masking, Combination Forms, Color Register, etc. 


THE CRAFTSMAN LINE-UP TABLE CORPORATION 


FACTORY AND GENERAL OFFICES: 49 RIVER STREET, WALTHAM 54, MASS. 


PHILADELPHIA SALES OFFICE CHICAGO SALES OFFICE 
MR. JOHN FARNSWORTH, MR. PAUL M. NAHMENS, 
BOURSE BUILDING, 120 WEST POLK STREET, 
PHILADELPHIA, PA. CHICAGO, ILLINOIS. 


CThe 
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That Greatly Reduce Production Costs 
on 4 to 6 Color Rotary Press Printing 


Easy to make ready. All you need do is unlock the 

ink carriage. Turn the carriage hand wheel. Step in, 

register plates, adjust ink roller or raise tympan sheet. 

Full view ink fountains, with micrometer control, are 

adjustable while the press is in motion. 

Ferfect register is guaranteed on sheet celivery or 

automatic hydraulic rewind. 

Because of the specially designed tooth in Hess & 

Barker’s bull gear, you are guaranteed 100% hair line 

register all through the job, at exceedingly high speeds. 

You make no adjustments when the speed is changed on 

Hess & Barker’s press. 

5 Long, steady, trouble free runs, on glassine paper or 
stock up to 240 Ib. basis, have for the past seven years 
been produced at cost well under all competition. 

To fully appreciate the capacity, exceedingly high speed and 

very low operaiing cost of Hess & Barker’s 4 to 6 color rotary 

printing press, you should see the press in operation and this 

you are most cordially invited to do. Telephone or write for a 

demonstration time convenient to you. 


AON = 


THE HESS & BARKER 
ROTARY PRINTING 
PLATE SHAVER has less 
moving parts for sim- 
| plicity; accuracy, dura- 
, bility and accident tree 
f operation. Controlled 
t heights guaranteed 
i within .001’’. For print- 
- ing plates that reduce 
i make ready and pro- 
f duction time, serd to- 
— day for a free illus- 


9 trated folder. 



















HESS & BARKER’S NEW PLATE REGIS- 
TERING MACHINE registers plates 
swiftly, accurately, safely for little 
money. Ask for free illustrated folder. 


A full color booklet will be 
sent FREE on request. 


HESS « BARKER 


PRINTING PRESS & EQUIPMENT MANUFACTURERS 
212-22 S. Darien St., Philadelphia 7, Pa. 
Telephone: Pennypacker 5-4070 
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CASH INONTHEEXTRA 
PROFITS WHEN YOU SELL 
A NUMBERING JOB! 


ROBERTS: 


Numbered 
work is easy 
and profit- 
able too, 
when you 
use Roberts 
typographic 
numbering 
machines be- 
cause: 





1 The investment re- 
quired for new Rob- 
erts machines is 
small. 


2 Machine life is longer because plunger drives actu- 
ating pawl swing directly—thus eliminating lost 
motion and minimizing wear. 


YOUR CHOICE: 


1 Forward or 
backward 
movement. 


Have you printed an un- 
usual numbering job lately? 
Why nof send us a sample? 


ROBERTS NUMBERING MACHINE CO. ., 
697 JAMAICA AVENUE 
BROOKLYN 8, N. Y. 


Roman or 
Gothic style 
figures. 





















PERFORATE 


WITH THE 


HICKOK 


FEEDER AND LAYBOY 


1844 1946 





1. Built for all makes, styles and sizes of 
perforators. 

2. Weight of paper or index limited only by 
capacity of perforators. 

3. Greatly increases speed of production. 


Write for Details 


THE W. 0. HICKOK MFG. C0. 
Harrisburg, Pa., U.S.A. 
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YOUR Newspaper Can Make 


pe PAA GOOD LASTING IMPRESSION 


With MONOMELTED Type 













per that will make a /asting impression, 
start with crisp, solid Monomelted slugs. 
Equipped with MONOMELT your present line-cast- 
ing machine will produce the kind of slugs needed 
for printing a sharp, readable page. By supplying 
balanced, automatically-fed type metal at a consist- 
ently correct temperature, ‘ 
Monomelt assures finer type 
and increased machine output. 


| alee OR AN ATTRACTIVE, clean-cut newspa- 













WRITE TODAY for new 
Monomelt bulletin just off the 
press. Tells how Monomelt 
can improve your paper and 
save you money, too. 








TTH TTT) TART 1D LAL 


1612 POLK STREET NORTHEAST MINNEAPOLIS 13, MINNESOTA 
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SYVTRON 


“VIBRATING” 


PAPER JOGGERS 


for Ease, Speed and Economy 





eee 











—in handling all types of stock, 
from onionskin to heavy board. 
—at the press or the cutter. 

SYNTRON-patented “Controlled 
Vibration” also quickly aligns 
troublesome snap-outs, carbon 
interleaves, etc. 


WRITE FOR DESCRIPTIVE FOLDER 


SYNTRON CO. 


575 LEXINGTON AVE., HOMER CITY, PA. 
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th MACBETH 


popular 
‘““*PAIR and PRINTER’’ 


NEW TYPE 8FA 
CAMERA LAMPS 
(PAIR) 


Featuring 
the angle- 
tilting 
NONSPOT 
Reflectors 
and 
High-low 
Stands 





















TYPE 7A 
DOUBLE ARC 
PRINTING 
LAMP with the 


NONSPOT Reflector and single- 
soienoid controlled mechanism for 


Dependably Uniform 


Light for Copyboard 


and Printing Frame 


* 
WRITE FOR CATALOG 


MACBETH ARC LAMP CO. 


875 NO. 28TH ST., PHILADELPHIA 30, PA. 


? 
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PROOF PRESSES 


you won’t have to apolo- 
gize for any fuzzy-wuzzy 
proofs. Remember your 
customers’ first impres- 
sions of your plant are 
gained from the proofs 
you submit. Make ‘em 
tops and you have satis- 
fied customers. 


The New CHALLENGE STYLE EE PROOF PRESS 
furnished complete with the Power Ink Distributor. 
STYLE E has hand inking facilities. Both embody 
the Challenge “Cylinder Press” principle of proofing. 
Therefore, they are easy to operate. Challenge Reg- 
ister Device can be applied to both styles. Mounted 
on rigid all-steel storage cabinet. 


Three Sizes: — 14"x18" — 14" x25" — 20"'x 25", 





INFORMATION TODAY! 


571 


WRITE FOR COMPLETE 











THE CHALLENGE MACHINERY COMPANY 


GRAND HAVEN, MICHIGAN 














Cut Make-ready costs with 


You can set up color plates for perfect register in 


a matter of minutes instead of hours . . . without 
use of measuring devices. Puts an end to waste of 
paper, cellophane, ink, etc, ... No more idle 
presses. Made in various widths to accommodate 
any printing. 

Write for more information 


H. H. HEINRICH CO. 
New York, N. Y- 


200 Varick St., 
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THE RATHBUN 
& BIRD COMPANY, INC. 


IN BUSINESS SINCE 1898 


Machinists 


FOR LITHOGRAPHERS ¢ PRINTERS 





PLANTS MOVED REPAIR SERVICE 
MACHINES RECONDITIONED 


85 Grand St., New York, N.Y. + Tel.: CAnal 6-4144-4145-4146 





When Writing These Advertisers, Please Mention THE INLAND PRINTER 














‘a 
cs 
a 
Pe 




















TRIMOSAW 


“The Saw with the Ball Bearing Table” 


1616 DOUGLAS AVENUE 











Step Up Production wits voy.e POSTWAR 
SUPER-POWER INFRA-RED SHEET DRYERS 


(Patented) 


These new postwar units provide twice the radiant 
heat, have double the ink-setting efficiency of any 
previous electric sheet dryers. Enable you to run 
presses faster because they help to eliminate offset 
_.. save need for slip-sheeting on many difficult jobs. 


Available for immediate shipment for C & P, Kelly, 
Kluge, Little Giant, MiehleVertical and other presses. 


Also used for ruling machines, to eliminate static on folding 
machines, and for various types of specialty equipment. 


nA Doyle ns 


1224 West Sixth Street 








Cleveland 13, Ohio * 


* KALAMAZOO 54, MICHIGAN 


VN AY LW LEAL LL 


HERE’S THE KEY... 
TO OFFSET PLATEMAKING 


It's a booklet, designed by the outstanding 


offset chemical house, to help you get the 









basic facts. It's easy to follow and gives 
all the steps in the making of an offset 
plate. You'll want it if you're thinking 
about offset—you'll need it when you start 
in offset. It costs you nothing. Send for it 
TODAY—on the coupon below. 






LITHO CHEMICAL, 


& SUPPLY C0. Inc p/rrcaions 
63 PARK ROW, NEW YORK 7 qggSSESee? 






LITHO CHEMICAL & SUPPLY CO., INC. 
63 Park Row, New York 7, N. Y. 


We're Offset Minded. We Want a Copy of Your Booklet 


, 





Name Title 
Cc 


‘ompany 








Address 
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You'll find Brilliant Colors, Strength and Printability in 


D‘ARTAGNAN, PORTHOS, GUARDSMAN, 
MUSKETEER, NUGGET Cloth-Lined Covers 


MADE BY 
UNITED MANUFACTURING COMPANY 
3 we ~ SPRINGFIELD 7, MASS. 
DISTRIBUTED BY LEADING MERCHANTS FROM COAST TO COAST 

















WESALUTE... 


The International KIMBLE 


Association of 
joe CUSTOM-BUILT MOTORS 
Printing House 


Craftsmen 


Vanguard of Progress 
in the Graphic Arts 


THE 





STANDARD OF PERFECTION IN 
THE GRAPHIC ARTS INDUSTRY 


Falco FOR NEARLY A HALF CENTURY 


CORPORATION KIMBLE ELECTRIC 
FORMERLY HOOD-FALCO CORP. Division of Miehle Printing Press & Mfg. Co. 


REBUILT PRINTING MACHINERY sii 
47-01 - 35TH ST., LONG ISLAND CITY CHESS # SAS 

DISTRIBUTED BY AMERICAN 
NEW YORK. TYPE FOUNDERS 























PERFORATE MORE THAN 5000 AN HOUR with 
McADAMS PNEUMATIC FEEDER 


McADAMS 

PRODUCTS Speed up your production and cut operating costs by at- 
+ Pen Ruling taching to any standard make of perforating machine, the 
Machines perfected McAdams pneumatic Feeder and automatic 


e Dise-Ruling - 
Machines lay boy. 


Paging Machines Easy to operate by remote control—easy to start, stop and 
» Pile Feeders regulate speed. Takes size of sheet 6x6 up to size of the 
prune nesters perforator. Feeds any weight of paper up to 3-ply index. 





McADAMS 


JOHN McADAMS & SONS, Inc. Siam 


20-22 KNIGHT STREET e NORWALK, CONN., U.S.A. ROSBACK 
ESTABLISHED 1842 PERFORATOR 
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NEW ERA 


ways 
to future 
printing 
profits 






This bulletin describes in 
detail how the New Era Multi- 

Process Press works for printers’ profits. It ex- 
plains how ‘‘101"' money-making specialty jobs can 
be handled in your plant. In this bulletin are shown the 
features of the New Era Multi-Process Press, and its 
various attachments which handle these operations: 
print, perforate, punch, score, die-cut, number and 
reinforce. 


Also available are separate bulletins on the New 
Era Collating Machine, Tag Making Press, Tabulating 
Card Press, and Carbon Paper Folding Machine. Each 
machine is fully illustrated and described, with speci- 


fications given. 
9 Getting these bulletins to- 


ES EW EER A day will pave the way for 
a aus profits in the competitive 
MANUFACTURING COMPANY tomorrow. Write now. 
375-lith Ave., Paterson 4, N. J. 





@ 1665 


PROCESS PRESSES AND ALLIED EQUIPMENT 


4 











Start with the Beat 


Good composition is a pre- 
requisite of good printing. It 
gives printing the sparkle and 
readability which enables it to 
step out and get results for your 
customers. Solve your toughest 
typographic problem by making 
use of our modern plant facilities, 
wide variety of faces, and highly 
skilled craftsmen. Guarantee the 


effectiveness of your printing 
by starting right with typesetting 
by eee 


GENERAL COMPOSITION 
COMPANY * Typographers 


470 Atlantic Ave., Boston 10, Mass. 














Congratulations 
and Rest Wishes 
lo Ow Many 
Craflsmen Sriends 
* 


WE GREATLY APPRECIATE 
THE PATIENCE AND FINE 
COOPERATION OF OUR FRIENDS 
IN THE GRAPHIC ARTS 
AND HOPE BEFORE LONG WE 
CAN SUPPLY YOU WITH ALL THE 
MATERIALS YOU WANT— 


WHEN YOU WANT THEM 


* 


J.H.&G.B. SIEBOLD, Inc. 


“OVER HALF CENTURY OF SERVICE” 
MANUFACTURERS OF 


PRINTIN =| NK Sacer 


AND SUPPLIES 
EVERYTHING FOR THE LITHOGRAPHER 
* 
101 SIXTH AVE., NEW YORK 13, N.Y. 
TELEPHONES: WAlker 5-5565-66-67-58 
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COMPOSITION 
ROLLERS 


Be sure to have plenty of well 
seasoned rollers on hand for cooler 
weather ahead. Today, order Rapid 
Composition Rollers—the accessories 
that make friends and keep them. 
You'll like the smoothness with 
~which these rollers release ink, the 
easé with which they wash up, the 
accuracy and uniformity with which 
they contact every minute portion 
of the form. Built with watchmakers’ 
precision of research-improved 
materials—Rapid Composition Rollers 
Aconbine durability and sensitive 
performance to an extent rarely 
achieved in rollers of this type. 





TITER Ta aD 


Federal af 26th D. M. Rapport 
President 


Chicago, Illinois 
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EQUIP YOUR 


| LINOTYPES 
WITH 


Kendall 
Metal 
|Feeders 














SIMPLE * ECONOMICAL 
EFFICIENT * DURABLE 
FOR LINOTYPES AND INTERTYPES 


Th ds of Satisfied Users. Write 
for Descriptive Bulletin Number K-!. 


* 


MANUFACTURED BY 


COFFING HOIST CO. 


DANVILLE e ILLINOIS 








caer 
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THIN PAPERS 


4 Wows d-Yo bb tor: 


MAILING 
TYPING 
wenente, 


costs. 


Recommended for 
Thin Letterheads, Copies, 
Records, Advertising. 





FGOoo= 
SII ee" 


Specify one of 


ESLEECK 


THIN PAPERS 


Fidelity Onion Skin 
Clearcopy Onion Skin 


Superior Manifold 























SEND FOR SAMPLES | 


ESLEECK 


WE banbeeCorabbabale ml Oley cchel-bebss 


Turners Falls, Mass. 


AN ANSWER TO RISING COSTS 


»ACRAPLATE 


aA 
ye —t -™ j 
| ¢ Gt 


SIR 


Illustrated is the 
Model 18 Acraplate 
with 24"x 20" platens. 
Acraplates are avail- 
able in a complete 
range of sizes to 
meet every need. 











IN SPITE OF GENERAL RISING COSTS... 


printing costs can be reduced. Rubber plates made on Lake 
Erie Acraplate Presses can do it...in these specific ways... 


@ Eliminate the profiless investment and 
costly storage of standing forms. Resin- 
ous matrices can be stored indefinitely 
in 1/4 the space and weigh only about 
1/30 as much. 


@ Permit many more jobs to run in mul- 
tiple with resultant saving in press time. 


@ Yield definite savings in ink and make- 
ready costs. 


@ Sheets lie flat after printing due to ex- 
tremely light impression and elimination 
of embossing, thereby speeding up 
gathering and jogging. 


B\ (e413 


ENGINEERING CORP 


BUFFALO, NY. USA. 
os amamemmccsenmmmnd! 





Any of these savings is worthwhile. Add 
them together and you get a substantial re- 
duction in the cost of printing. Lake Erie 
Acraplates can make these and many other 
savings for you...as over one hundred 
Acraplates are already doing in the printing 
industry throughout the United States and 
Canada. 


It will pay you to get detailed information 
about Acraplates...the complete range of 
models available... how they operate...what 
they can do for you. Write to Lake Erie 
for these facts—today! 


LAKE ERIE 
ENGINEERING CORPORATION 
504 Woodward Avenue 
Buffalo 17, N. Y. 


Offices in Principal Cities and Foreign Countries 


@ Leading manufacturer of hydraulic 
presses...all sizes and types... stereo- 
typing... plastic molding... processing 
rubber vulcanizing... metal working... 
special purpose. 
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—=McLaurin-Jones 


—=GUARANTEED FLAT GUMMED PAPERS 


In silverware it’s “Sterling” ... in flat gummed 
papers it’s “McLaurin-Jones.” Both are outstanding 
products that have faithfully withstood the most difficult 
tests of time and usage! Ask your paper merchant 


for samples. 





McLAURIN-JONES CO. 
BROOKFIELD, MASS.” 
Offices: New Yorke Chicago*Los Angeles 
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Revolutionary NEW Printing Ink! 





WINK-DRI 


Dries Within Seconds 


ON COATED STOCK WITHOUT HEAT OR SPRAY 


no jobs that used to require hours can now 
be backed up at once. 


Sheets can be cut within 1 minute after printing 
WITHOUT OFF-SETTING, and without the ex- 
pense of heat, spray or slip-sheeting. On uncoated 
stock (Bond, Ledger, etc.) Wink-Dri dries in one 
to fifteen minutes. 


You save money with WINK-DRI. Its high bulk 
and color strength mean you use less of it than 
with ordinary inks. Also losses due to skinning 
are completely eliminated, no matter how long 
the coniainer is left open. 


Inks come in black and colors (including process 
colors which will trap and dry within seconds 
without crystallization). Order yours now. 


LEWIS ROBERTS, INC. 


72 UNION ST., NEWARK, N. J. 


|| is now distributor of WINK-DRI INK manufactured by | 


F. G. OKIE, INC. 


247 S. 3RD ST., PHILADELPHIA, PA. 























New presses will soon be available to 
replace or augment present over-taxed 
equipment. Get those new presses off 
to a good start with Sterling Toggle 
Metal Bases. The benefits: a versatile 


plate mounting system that is accurate, 
economical, and long lasting. Plan your 
requirements now. We can make prompt 
delivery. Write for catalog. 


THE PRINTING MACHINERY COMPANY 


_ 436 COMMERCIAL SQUARE . . CINCINNATI 2. OHIO 
23 EAST 26th STREET oe @ NEW YORK 10, NY, 
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CLASSIFIED BUYERS’ GUIDE 


BRONZING MACHINES 

@ MILWAUKEE BRONZERS—for all 
presses. Some rebuilt units. C. B. 

Henschell Mfg. Co., Milwaukee, Wis. 


BUSINESS OPPORTUNITY 


@ PUBLISHER SEEKS PRINTER in 

small city in Middle-West able to 
handle monthly trade journal of 64- 
pages plus cover. Simple editorial make- 
up—with very little technical ma.ter. 
This should be a very profitable prop- 
osition for you. Write Box S-963 % The 
Inland Printer, 309 West Jackson Blvd., 
Chicago 6, Illinois. 


CALENDARS AND CALENDAR PADS 


@ WHOLESALE CALENDARS for the 

printer. Do your own imprinting. Few 
calendar salesmen are on the road now. 
Be the first in the field—which means 
more calendar sales for the printer. 
Fleming Calendar Co., 6540 Cottage 
Grove, Chicago 37, Illinois. 


@ CALENDAR PADS—67 Styles and 

Sizes. Write for catalog. Calendar 
backs for advertising, sheet pictures. 
Wiebush Calendar Imptg. Co., 109 Worth 
St., New York, N. Y. 


ENGRAVED STATIONERY 


@ WEDDING INVITATIONS and other 

engraved stationery of fine quality. 
Siegrist Engraving Co., 924 Oak St., 
Kansas City 13, Mo. 


EQUIPMENT WANTED 


Wanted 


CRAFTSMAN’S LINE-UP 
TABLE 


We will pay cash for a used 
Craftsman’s Geared Line-up and 
Register Table size 53x71 inches, 
with graduated steel gauges and 
two-geared line-up frame. Wire 
or write to The Ronalds Co. Lim- 
ited, 6306 Park Avenue, Mon- 
treal, Canada, stating condition, 
age, serial number and price. 









































@ WANTED by West Coast Printing 

Plant. Large letter press or litho- 
graph press. Must be pile feeder and 
extension delivery. State serial number 
and condition. Brylow’s, 330 Jackson St., 
San Francisco 11, California. 


@ WANTED—6/0 two color Miehle with 

automatic Cross or Dexter Feeder. 
Will purchase for cash or consider as 
trade against high speed two color 
Miehle #46. Write box S-972, % The 
Inland Printer, 309 West Jackson Blvd., 
Chicago 6, II]. 


(Continued on next page) 





WHEN YOU THINK OF 


WRITING... THINK OF 


whiting 


Knowledge and Experience 


For perfect harmony one is dependent upon the other; both are always 
open for improvement, therefore, without experience, knowledge would 
be only a theory and without knowledge, experience would stand at zero. 
The longer this combination works together the greater the progress. 

For the past 80 years the Whiting Paper Company have been manu- 
facturing fine papers, and it is the combination of knowledge and long 
experience that has made papers of Whiting’s manufacture standards 
for quality. 

An excellent example of Whiting’s quality can be found in No. 1 
Ledger. This paper has stood the long test of time. Many documents 
executed on this paper many decades ago are practically as good as 
the day they were made. No document made on Whiting’s No. 1 Ledger 
has ever been known to disintegrate through age. 


Price List Furnished on Application 


WHITING PAPER COMPANY 


MILLS: HOLYOKE, MASSACHUSETTS 
111 N. Canal St., Chicago 6, Ill. 154 West 14th St., New York 11, N. Y. 


10 High Street, Boston 10, Mass. 619 Chestnut St., Philadelphia 5, Pa. 








Cut Costs on Gathering — Jogging! 








UNIVERSAL JOGGER AVAILABLE NOW 


@ SAVES ONE-THIRD THE TIME! 


The Universal Jogger saves at least one-third the time over the old 
hand methed of gathering all kinds of forms printed in duplicate, 
triplicate, quadruplicate, etc. It not only does the work faster, but 
does it perfectly. 

INEXPERIENCED HELP CAN DO WORK! 

Inexperienced girls can work fast and efficiently with the Universal 
Jogger. They simply drop the sheets between the “jogging” sides— 
the machine ges them thly and evenly. The jogger there- 
fore releases your experienced help for other productive work. 
JOGS SHEETS 5 x 8 TO 19 x 24! Attachment can be had to take 
sheet 19 x 28. 

Gathering and jogging of all jobs made economical. Extra shelves 
may be added on unusually large jobs. Labor savings pay for 
machine in short time. Many enthusiastic users. 








Write for prices and further information 


UNIVERSAL JOGGER CO., Inc. 


322 South Fourth Street Minneapolis 15, Minnesota 
Canadian Agents, Geo. M. Stewart, Reg'd., 840 William Street, Montreal 
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RCUSTA Of Mi if) 


ARE DISTRIBUTED BY THESE LEADING MERCHANTS, 


COAST-TO-COAST, 


ALABAMA 
Birmingham Graham Paper Company 
Mobile Partin Paper Company 
ARIZONA 
Phoenix 
ARKANSAS 
Little Rock 
CALIFORNIA 
Eureka 
Fresno 
Los Angeles 
Oakland 
Redding 
Sacramento 
San Diego 
San Francisco 
San Jose 
Stockton 
COLORADO 
Denver Carpenter Paper Company 
Pueblo Carpenter Paper Company 
CONNECTICUT 
Hartford ... Rourke-Eno Paper Company 
New Haven Rourke-Eno Paper Company 
DISTRICT OF COLUMBIA 
Washington.. Barton, Duer & Koch Paper Co. 
FLORIDA 


Zellerbach Paper Company 
Roach Paper Company 


Zellerbach Paper Company 


Jacksonville .... Jacksonville Paper Company 
Miami .. .....Everglade Paper Company 
Orlando ....... Central Paper Company 
Tallahassee ....... Capital Paper Company 
Tomng........ Tampa Paper Company 
GEORGIA 
Atlanta ...... Graham Paper Company 
Sloan Paper Company 
BMawon ....... ...Macon Paper Company 
Savannah .. Atlantic Paper Company 
DAHO 
Pea ..Zellerbach Paper Company 
Pocatello. . Carpenter Paper Company 
ILLINOIS 
Chicago Chicago Paper Company 


‘Dwight Bros. Paper Company 
LaSalle Paper Company 
Moline ..... Newhouse Paper Company 


INDIANA 

Indianapolis Central Ohio Paper Company 

C. P. Lesh Paper Company 

1OWA 

Des Moines. . Carpenter Paper Company 

Dubuque Newhouse Paper Company 

Sioux City Carpenter Paper Company 
KANSAS 

Topeka Carpenter Paper Company 

Wichita Graham Paper Company 
KENTUCKY 

Louisville Graham Paper Company 


The Rowland Paper Company, Inc. 
LOUISIANA 


ad Orleans Graham Paper Company 


MAIN 
Augusta Carter, Rice & Company, Corp. 
MARYLAND 
Baltimore Barton, Duer & Koch Paper Co. 
Garrett-Buchanan Company 
MASSACHUSETTS 
Boston Carter, wo : Company, Corp. 
Holyoke id Paper Company 
Springfield Carter, Rice & Company, Corp. 


Worcester .Butler-Dearden Paper Service, Inc. 

Carter, Rice & Company, Corp. 

(Charles A. Esty Paper Company, Div.) 
MICHIGAN 

Detroit ; Beecher, Peck & Lewis 

Central Ohio Paper Company 

Graham Paper Company 

Flint ... Beecher, Peck & Lewis 

Grand Rapids Carpenter Paper Company 


of Grand Rapids 

MINNESOTA 
Minneapolis John Leslie Paper Company 
Newhouse Paper Company 


Paper Supply Company 


Saint Paul Anchor Paper Company 
John Leslie Paper Company 

Newhouse Paper Company 

MISSISSIPPI Graham Paper Company 


ena, Ala. and New Orleans, La.) 
MISSOURI 


Kansas City Carpenter Paper Company 


St. Louis Graham Paper Company 
MONTANA 

Billings : Carpenter Paper Company 

Great Falls Carpenter Paper Company 
NEBRASKA 

Grand Island Carpenter Paper Company 

Lincoln Carpenter Paper Company 

Omaha Carpenter Paper Company 
NEVADA 

Reno ..Zellerbach Paper Company 


IN UNITED STATES AND CANADA 


NEW HAMPSHIRE Carter, Rice& Co.,Corp.(Boston) 
NEW JERSEY _ New York City or Philadelphia) 
NEW MEXIC 


) + Anos ....Carpenter Paper Company 
NEW YORK 
BMIEIO: 6.65.55 The Alling & Cory Company 


Franklin-Cowan Paper Company 

New York City .....Baldwin Paper Company 
Lathrop Paper Company 

Marquardt & Company, Inc. 

Hobson Miller Paper Company 
Reinhold-Gould, inc. 

Schlosser Paper Corp. 

Vandewater Paper Company 

Rochester .... Fine Papers, Inc. 
NORTH CAROLINA 
Asheville Southern Paper Products Company 
(Div. of Henley Paper Company) 

Charlotte: .........405 Dillard Paper Company 
Greensboro ......... Dillard Paper Company 
NORTH DAKOTA... Carpenter Paper Company 
(Rapid City, S. Dak.) 


OHIO 
Cincinnati .. ..Chatfield Paper Corp. 
Johnston Paper Company 
Cleveland ..... The Alling & Cory Company 
Central Ohio Paper Company 
Petrequin Paper Company 
Union Paper & Twine Company 
Columbus Central Ohio Paper Company 
Dayton Central Ohio Paper Company 


Cincinnati Cordage & Paper Company 
Toledo ..... Central Ohio Paper Company 
Ohio & Michigan Paper Company 

OKLAHOMA 


Oklahoma City . Carpenter Paper Company 
Tulsa. ..Tayloe Paper Company of Oklahoma 

OREGON 
Eugene .. Zellerbach Paper Company 
Portland. Carter, Rice & Company of Oregon 
Zellerbach Paper Company 


PENNSYLVANIA 
llentown pete Valley Paper Company 
ee Hubbs & Howe Company 
Lancaster . Garrett-Buchanan Company 
Philadelphia Garrett-Buchanan Company 
Raymond & McNutt Company 
Pittsburgh . The Alling & Cory Company 
e Central Ohio Paper Company 
Reading .. Garrett-Buchanan Company 
York . Andrews Paper House of York 
RHODE ISLAND 
Providence Carter, Rice & Company Corp. 
SOUTH CAROLINA 
Columbia .. Palmetto Paper Company 
Greenville .. Dillard Paper Company 
SOUTH DAKOTA 
Rapid City ..Carpenter Paper Company 
TENNESSEE 
Knoxville Cincinnati Cordage & Paper Co. 
Memphis .Graham Paper Company 
Nashville .. -.Graham Paper Company 
TEXAS 
Austin .. ......Carpenter Paper Company 
Dallas ...........Carpenter Paper Company 
El Paso ... ....Graham Paper Company 
Fort Worth .. . Carpenter Paper Company 
Harlingen . Carpenter Paper Company 
Houston ...... Graham Paper Company 
Lubbock ...Carpenter Paper Company 
San Antonio . Carpenter Paper Company 
UTAH 
Ogden ... ....Carpenter Paper Company 
Salt Lake City... .Zellerbach Paper Company 
VERMONT 
Montpelier ....Carter, Rice & Company Corp. 
VIRGINIA 
Richmond .Cauthorne Paper Company 
B. W. Wilson Paper Company 
Roanoke ‘ .. Dillard Paper Company 
WASHINGTON | 
Seattle 
eg = Zellerbach Paper Company 
Yakima 
WEST VIRGINIA 
Charleston Central Ohio Paper Company 
(Copco Papers, Inc.) 
WISCONSIN 
Milwaukee Bouer Paper Company 
Dwight Bros. Paper Company 
WYOMING Carpenter Paper Company 
(Billings, Montana) 
CANADA 
Montreal ..McFarlane Son & Hodgson (Ltd.) 
Ottawa . .McFarlane Son & Hodgson (Ltd.) 
HAWAIl! ..... . Zellerbach Paper Company 
MEXICO 


Monterrey .Carpenter Paper Co. of Monterrey 
(Papelera Del Norte) 


ECUSTA PAPER CORPORATION, PISGAH FOREST, N. C. 
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EQUIPMENT WANTED (Continued) 
UTADA CL 


PRINTING 
MACHINERY 


WANTED 


Edward Van Dillen, Inc. 


74 BEEKMAN ST., NEW YORK CITY 
COMPLETE PLANTS 
BOUGHT AND SOLD 


| 


@ REQUIRED NEW OR SECOND HAND 
the following equipment: One of each 
Smyth No. 12 Booksewer, Book Back 
gluer, Smyth No. 1 Casemaker, Smyth 
No. 3 Casing Machine, Smyth Rounding 
and Backing Machine, Greig Nipping 
Press, Berry Standing Press, Berry 
Bundler, Beatrice Blocking Machine. 
Also suitable sewing, rounding and 
backing machines. INVINCIBLE PRESS, 
Times Building, 1475 Broadway, New 
York 18, N. Y. (BR 9-5497) 
@ MONOTYPE MACHINES WANTED: 
will buy outright or will go into busi- 
ness with reliable party. Can repair 
keyboard and casters. Also can run 5 or 
6 casters. Can set some on keyboard. 
Let me hear from you. Write Box S-960 
% The Inland Printer, 309 West Jack- 
son Blvd., Chicago 6, Illinois. 


@ PRESSES WANTED: Publisher wants 

to buy for cash 74-inch Miehle press 
with cross feeder and extension de- 
livery. Will consider also 56-inch Miehle 
unit. Write stating serial number and 
price. Box S-962 % The Inland Printer, 
309 West Jackson Blvd., Chicago 6, Ill. 
@ HAVE YOU A SPARE LINOTYPE OR 

INTERTYPE? Large’ metropolitan 
newspaper requires additional Lino- 
types and Intertypes to handle in- 
creased production load and will pay 
spot cash for them. Will consider any 
model. Submit model, serial number and 
brief statement of condition, as well as 
price wanted. Write Box S-970 % The 
Inland Printer, 309 West Jackson Blvd., 
Chicago 6, Illinois. 


HUSUUAEAYENUELEUTAEAAE 
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EXCHANGE 
Worn out C. & P. 
Presses for same sizes 
and series but—Re- 
built like new. No time wasted. We ship you 
our rebuilt press in exchange for your worn out 
press. Put your press in our crate and ship back 
to us. This applies to 8x12, 10x15, 12x18 new 
or old series C. & P Presses. Money back 
guarantee. 
DODSON PRINTERS SUPPLY CO., INC. 





691 West Whitehall, S. W., Atlanta, Ga. 
FOR SALE 








For 
Better 
Buys 
* MULTILITHS 


* CAMERAS, SCREENS, ETC. 
*% PLATEMAKING EQUIPMENT 


WE BUY AND SELL COMPLETE PLANTS 


Tom Darling 


326 BROADWAY, NEW YORK 7, N. Y. 
Worth 2-5337 











@ DEXTER, CLEVELAND, BAUM, 

MENTGES FOLDERS. Items upon 
items. Buy or Sell. Why not write Print- 
er’s Trouble Shooter, New Haven, Conn. 


(Continued on next page) 
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Classified Buyers’ Guide (continued) 





— WANTED— 


MIEHLE & BABCOCK CYLINDERS 


All Sizes 


WE PAY HIGHEST CASH PRICES 


for all type 


Printing, Bookbinding, Typesetting 
Machinery 


PAYNE & WALSH CORP. 


82 Beekman St., New York 7, N. Y. 
BE 3-1791 
Your Most Dependable Suppliers 




















FOR SALE (Continued) 





HIGH LEVEL |! 
PRODUCTION |. 
EQUIPMENT 


Thomson Cutter and Creaser Style 1, 
28 3, x 39% 

Thomson Laureate 14x22 

Sheridan Die-cutter 22x42 

Seybold Model 6Z 44” Cutter ! 
Rice 10x15 automatic platen 
Kelly B Special rebuilt 


TYPE & PRESS OF ILLINOIS | 


INCORPORATED 
220 South Jefferson, Chicago 6 














@ COMPLETE SMALL BINDERY now 
dormant; Eclipse 36x48 news folder; 
19x25 Babcock Drum Cylinder; 14%2x22 
C&P, NS, with automatic feeder; Small 
Steel imposing stones to your measure; 
Power Stitchers %, %, and 1%; 2 H.P., 
var. spd. 3 phase motor; J. M. Smith, 32 
Orchard Lane, Columbus 2, Ohio. 
@ FOR SALE: An Extensive Line of 
new and rebuilt printing equipment 
on easy terms. Write for free list. Mis- 
souri Central Type Foundry, Wichita, 
Kans. 
@ PRINTING BUSINESS FOR SALE: 
Complete with building, for $47,- 
500.00. Going concern in growing city of 
Tucson. For details write Roy H. Long 
Realty Co., 1826 East Sixth St., Tucson, 
Arizona. 
@ BOOKBINDERS’ MACHINERY—New 
model National book sewing ma- 
chines; also rebuilt machines. Write for 
particulars. Joseph E. Smyth Co., 720 So. 
Dearborn St., Chicago, Illinois. 
(Continued on next page) 

















SALES MANAGER WANTED 


FOR NEW LINE OF PRESSES 
FOR THE GRAPHIC ARTS 


Leading, nationally known industrial manufacturer 
seeks experienced executive, of proven ability in 
marketing printing equipment, to develop and direct 
a sales organization for its new line of modern de- 
sign, competitively priced presses for the Graphic 
Arts trade. Liberal compensation. Headquarters in 
New York. (Our staff knows of this advertisement.) 
Write, giving complete details on experience and 
past performance to Box No. S-959, ¢/o The Inland 
Printer, 309 W. Jackson Blvd., Chicago 6, Illinois. 











‘SpINNI PAPER DRILL 


NOW 
IN PRODUCTION 


See your dealer or write for 
delivery information. 






LASSCO 
PRODUCTS, INC. 
485 HAGUE ST. 
ROCHESTER 6, N.Y. 
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POTOMAC 
COVER 








DISCO 
BLOTTING 
LINES 








DISCO 
WOODGRAIN 
COVER 







POTOMAC 
VELOUR 


THE 
“SILVER LINING’ 


Printers are being handicap- 
ped by the present inade- 
quate supply of good printing 
papers—but not so much as 
they would be handicapped 
by a scarcity of orders for 
printing. 


When the items you need 
are temporarily out of stock, 
there is some satisfaction in 
knowing that slow deliveries 
are partly the result of the 
continued and growing de- 
mand for the output of your 
presses —and of our paper 
machines. 


We'll all be less impatient 
of delayed deliveries—we of 
paper-making materials and 
you of paper—if we keep in 
mind that unfilled orders are 
a lot better than unsold pro- 
duction. 





DISTRICT OF COLUMBIA PAPER MILLS, INC. 
WASHINGTON 7, D.C. ° 








Classified Buyers’ Guide (continued) 


FOR SALE (Continued) 


@ MONOTYPE for casting rules, leads, 

slugs, items upon items. Buy or Sell. 
Why not write Printer’s Trouble Shoot- 
er, New Haven, Conn. 


@ DIRECT CURRENT CONTROL BOX 

for style B Kelly; also gas crucible 
for Ludlow. American Poster & Printing 
Co., 1012 Pacific Ave., Dallas 2, Texas. 


GRINDING 
@ LINOTYPE — INTERTYPE KNIVES 
made new again by precision grind- 
ing. Mail pair side Knives and back 
knife parcel post prepaid with check of 
$4.00. We will renew and mail back pre- 
paid same day received. Money back, if 
not satisfied. Printers Supply Co., 10 
White St., New York 13, N. Y. 


HELP WANTED 

















MACHINIST- 
FOREMAN 


Wanted quickly: Machinist and floorman, 
with the brains and ambition to fill fore- 
man vacancy in composing room of 5 lino- 
types and 10 men on 60-yr. old N. Y. daily. 
Particularly excellent pay for same kind of 
man. Full and capable crew to work with; 
friendly community and very live news- 
paper. Write fully. Box G-956, % Inland 
Printer, 309 W. Jackson Blvd., Chicago 6, IIl. 

















PRINTING PLANT SUPT.—Medium sized plant in 
Metropolitan area operating complete Comp. 
room with Linos, Med. Cylinders, Kellys, Verticals , 
Jobbers and 2 Offset Presses—requires top- 
notch man with thorough, practical experience 
and outstanding executive ability. Salary open. 
Our organization knows of this opening. Write 
us fully—your reply kept strictly confidential. 
Box S-958 c/o The Inland Printer, 309 West 
Jackson Blvd., Chicago 6, Illinois. 








Linotype Operators and Hand Compositors 


—An opportunity for permanent positions for men 
who can produce job and ad work or who have had 
trade plant experience. Good working conditions 
in a plant with a reputation for fine work. 37 Y2-hour 
week with overtime. Union Shop. 


JOHN C. MEYER & SON 


129 N. 12th STREET, PHILADELPHIA 7, PA. 














@ FOLDER OPERATORS — PAPER 
CUTTERS—Sheridan Gatherer-Stitch- 
ing-Covering Machine Operators. An op- 
portunity for real craftsmen, offering 
steady employment in a modern trade 
bindery. Good wages and excellent 
working conditions. Communicate at 
once with Commercial Bindery, Inc., 854 
Howard St., Detroit 26, Michigan. 


@ WANTED—ONE OPERATOR, TWO 

AD men; night sit., 40 hours, scale 
$62.30 union. Two weeks vacation, four 
holidays with pay. Modern equipment. 
Wire or write Cletus R. Walton, Secy., 
Kingsport Typo. Union, 132 Broad St., 
Kingsport, Tenn. 


(Continued on next page) 


























hese 
oa 
ROTARY PRESSES | ENGDAHL BINDERY 
p< EDITION BOOK BINDERS 
fer Lithographers, Printers, Newspaper Publishers. Also Presses oa catia ne ts aaitaniiaaialale 
for Folding Box Manufacturers. Tell Us Your Requiremen‘s oz Bache Bonad hy Os 
CH] 1056 West Van Buren St., Chicago, Ill. 
WALTER SCOTT & CO., INC., PLAINFIELD, N. J. Coy Telephone Monroe 6062 
wz 
‘ T 2 . MEGILL’S Original Steel 
Mecca’ eauce pins | Megill’s Gauge Pins for Job Presses SYS GAUGE PINS 


faa 


QUICK ON ... The universally pop- 
ular Gauge Pin. $1.80 dozen, with 
extra Tongues. Reg. U.S. Pat. Office. 





Insist on Megill’'s Gauges, Gauge Pins, Gripper Fingers, etc. 
The original—the best. Circular on request. Sold by dealers. 


THE PIONEER IN 1870 


THE EDWARD L. MEGILL COMPANY 
763 ATLANTIC AVENUE, BROOKLYN 17, NEW YORK 


a 


A handy Gauge Pin made with 12 
pt., 15 pt., or 18 pt. head. Adjust- 
able. 75c a dozen for either size. 











132 For Items Not Advertised, Write THE INLAND PRINTER'S “Readers’ Service” 

















Classified Buyers’ Guide (continued) —— — 


HELP WANTED (continued) 


: e BOOKBINDERS: PAPER STOCK S 
; AND FINISHING MAN in medium- 

sized, well-equipped shop doing better — a —_> 
class. general commercial work. Equip- os 
ment consists of Model “O” Cleveland 
folder, rotary perforator, power punch, 


ad Boston Ean — cutter -_ ISS 

other miscellaneous finishing items. ~~ “ 

equipment in good condition. Work con- ( ey 

sists of receiving and caring for paper POD Ee eh 

stock, preparing for press, and finish- 

ing for delivery. Position is open now, ey 
=< i 4 

of 22,000, excellent schools and living 

conditions. Must be capable and willing 

to do good clean work. Must be steady 

and of good habits. The Findlay Print- q 0 W TO C U T OR 

ing & Supply Co., 406 S. Main St., Find- 


is steady and permanent. Clean shop 
lay, Ohio. 


and good working conditions. Normally 
i @ WANTED—CAPABLE ALL AROUND 




















5-day 40-hour week, now 50 hours. City 

















R PRINTER— operator. Make-up—top ’ - 7 
wages. Carrollton, Gazette, Carrollton, It Ss easy and economical, if you have 
eg age agg Na one or more of these famous SOUTH- 
manent for a man good on presswork 
Sete Cal Sotaie ond Palaey. maners WORTH ROUND CORNERING MA- 
rinters, 577— St., Oakland, Calif. 
@ PRESSMAN—UNION FOREMAN: for CHINES. For more than fifty years, 
ertical and 10x18 Rice unit. $74.60 for . . 
3a hoarse Give apprentice training, ref- Southworth equipment for Printers 
WEN Boat sods Sy The Poiana Brine ; P : 
309 West Jackson Blvd. Chicago 6, 11. and Bookbinders has been the choice 
i ge ye og of the trade” the world over. 


two-color. Write Stamats Publishing 
Co., Cedar Rapids, Iowa. 


6c“ : bP] 

@ ENGRAVER: To make greeting card If you have “round cornering” to be 
- prong ey — SS, Mag 

ngraver to make a permanent affilia- W 
tion with a large company. In reply done, get a SOUTH ORTH and get 
Te Sommers ge ag ba ee Bana 98. t f t 

rite Box Yo e Inlan rinter. My ; 
@ WANTED—FExperienced carbon pa- Sa 1S ac 10Nn. 


per salesmen for New York, New 
England, and Chicago area. Should be 











familiar with snap-out forms and vari- W b k s 

ous uses of one-time carbon. Attractive rite for Information and Prices 
commission and drawing account ar- 

rangement. Address replies to Box S-966 TODAY. 


% The Inland Printer, 309 West Jackson 
Blvd., Chicago 6, IIll., giving back- 
ground, and previous selling experience. 
@ STONEMAN —FLOORMAN: Perma- 

nent job in medium size shop in Flor- 
ida town of 18,000. Must be fairly expe- 
rienced in all kinds of imposition and 
capable on floor. Opportunity for ad- 
vancement. State age, experience and 
give references. Write Box S-967 % The 
Inland Printer, 309 West Jackson Blvd., 

















Printing Trade Division 


SOUTHWORTH MACHINE CO. 














Chicago 6, Illinois. 
© FOLDING—CUTTING MACHINE OP- 30 WARREN AVE. PORTLAND, ME. 
a ogee: hele Fg ht pa a on Uni lJ 

ese machines and willing to learn ’o iti versal Joggers, 
pps eeeres of os: =e op- Mfr's: Paper Conditioners, . = Machi 88 
portunity for advancement. ant lo- nes 
cated in Florida town of 20,000 people. Punches, Round Cornering Machines, 
Write stating age, experience and give Humidifiers, Special Equipment 


references. Box S-968 % The Inland 
Printer, 309 West Jackson Blvd., Chi- 
cago 6, Ill. 


(Continued on next page) 


AN EXCLUSIVE LINE FOR YOUR MOST DISCRIMINATE CUSTOMERS 


Colortone Holiday Letterheads offer a new effect that is distinctive and outstanding in design and color ap- 
peal. Unique combinations of color in rich tones and many hues are cleverly blended to simulate artistic hand- 
coloring and raised brushed finish. A high quality line, methodically reproduced, they are non-competitive with 
other Holiday Letterhead lines. 


Fifty Years of Service to the Graphic Arts 











Available in six outstanding designs, they may be obtained in limited quantities for your better 
accounts. Monarch size only. Furnished with or without plain matching outside envelope. 


Sample set gladly sent if requested on your firm letterhead. 
Creative Products sien bate. Meee 
SAINT PAUL 1, MINNESOTA 
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INK CONDITIONER 





° 





ONDITIONER 


You get better presswork on every run—when you “adjust” 
your inks with “33.” It assures uniform printing quality in spite 
of varying conditions of climate, humidity, ink and stock varia- 
tions, etc. “33” is the scientific way to bring every ink to its 
PRINTING PEAK—and keep it there. 
Overall print quality is improved. Halftones stay ‘clean and 
open.” “33” increases the affinity of ink and paper. . 
ticularly, on hard finish stock, glassine, cellophane, etc. You get 
15% to 30% greater coverage at practically no extra cost. 
**33”’ Ink conditioners are time-tested and proven. 


See your dealer or jobber—or write direct for an 8-lb. 
trial can, as guaranteed below. Ask for a free copy of 


“TO THE PRESSMEN."’ 





TERRITORIES AVAILABLE 


JOBBERS:—write for details of our lib- 
eral sales offer. Due to territorial re- 
alignments, a few good territories are 
now epen. “33" Ink Conditioners are 
@ natural for every distributor. Once 
sold, always used. Write today. 





If our Ink Conditioner does not satisfy you com- 
pletely, you may return the unused portion at 
our expense. 

"33" (letterpress) 0-33" (litho and multilith) 


8-LB. TRIAL ORDER 


100% 
Guarantee 





Classified Buyers’ Guide (continued) 
HELP WANTED (continued) 





@ WANTED—LINOTYPE OPERATOR 

who is general floor man. Must have 
good sober habits. Airmail qualifications 
in application to Nome Nugget, Nome, 
Alaska. 
@ LINOTYPE OPERATOR for perma- 

nent situation doing commercial and 
publication work. Send full particulars 
including experience and wages ex- 
pected. Mr. Low, Comfort Printing and 
Stationery Company, 200 South Seventh 
St., St. Louis 2, Missouri. 











@ PRINTER—One with publication ex- 
perience preferred. Situation is per- 
manent and has excellent possibilities 
to good man. Include in first letter ex- 
perience and wages expected. Mr. Low, 
Comfort Printing and Stationery Com- 
pany, 200 South Seventh St., St. Louis 
2, Missouri. 
@ OFFSET PRESSMAN, experienced. 
This department is expanding and 
has an opening for first class pressman. 
Write full particulars in first letter in- 
cluding experience and wages expected. 
Mr. Low, Comfort Printing and Station- 
ery Company, 200 South Seventh St., St. 
Louis 2, Missouri. 
@ WANTED: ALL AROUND PRINTER 
for job presswork, composition and 
small bindery work in small open com- 
mercial shop in town of 5000; good 
working conditions and fine job for 
right man; state salary expected and 
any other information you desire to 
submit. Towanda Printing Company, 
Towanda, Pa. 
@ WANTED: PRODUCTION MAN for 
trade publication house doing several 
monthly magazines, commercial print- 
ing and two newspapers. Good oppor- 
tunity for producer. Mr. Lee, A. J. Sho- 
walter Co., Dalton, Ga. 


e@ LINOTYPE OPERATOR WANTED: 

Competent man wanted to work in 
small commercial union shop in South 
Texas. Good working conditions. Write 
Box S-969 % The Inland Printer, 309 
West Jackson Blvd., Chicago 6, Illinois. 


e@ OPERATORS—UNION: Trade Com- 
position; Intertype Machines; high 
seale: fastest growing city in South; 
Texas Gulf Coast area. Write Box S-971 
% The Inland Printer, 309 West Jackson 
Blvd., Chicago 6, Illinois. 
@ WANTED UNION PRESSMAN for 
32-page Hoe Rotary Magazine Press. 
Positions are for men in charge of 
press, folder and tension men. High 
wages and plenty of overtime. Also 
need pressman for pre-makeready de- 
partment. Apply Mr. A. _Paul, The 
Progressive Farmer, Birmingham 2, 
Alabama. 



































IN: CANADA~—it’s CANA 
Export Division: Guiterman 
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CUMPOUNDING COMPANY 


1718 North Damen Avenue, Chicago 47, 


PINE COLOR CO. LTD., TORONTO 


¢., 35 South William Street, New York 4, N.Y. 


For Extra Profit 
SEND FOR FREE AICO INDEX SELECTOR ; 


Show. your customers what time-saving AICO Indexes will do to im- 
prove all sales manuals and literature. Send for the FREE AICO Index 


I 
| 
Selector today. Contains samples of all types of indexes. 4 I a ° ° 
j | The Seneca Wire & Mfg. Co., Fostoria, Ohio 
! 


THE G. J. AIGNER COMPANY - 503 S. Jefferson St., Chicago 7, Iil.. yo 


EQUIPMENT FOR PRINTERS 


Mitering machines - Composing sticks + Slug clippers « Band 
saws» Lead and rule cutters > Newspaper bases, files ord racks 
H. B. ROUSE & COMPANY 
Chicago s 3131 Forty-Eighth Avenue, 


2214 North Wayne Ave. 





MECHANICAL OVERLAY PROCESS 





Leading Printers and Publications 
Now Use COLLINS 


CHALK RELIEF‘OVERLAYS 


FOR ALL HALFTONE MAKEREADY 
Great improvements over slow hand-cut Overlay 
method. Low cost, saves time. Improves quality. 
Apply on company letterhead for free instruction 
books and prices. 








A. M. COLLINS MFG. CO. 22¢,columbis Ave. 





(Continued on next page) 
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STITCHING WIRE 


| 
| 
ROUND OR FLAT! 
I 
| 








AMSCO CHASES 


ELECTRIC-WELDED » SQUARE AND TRUE - ABSOLUTELY GUARANTEED 


AMERICAN STEEL CHASE COMPANY 


SOLD BY ALL DEALERS 


Long Island City, New York 
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Classified Buyers’ Guide (continued) 
LABEL FINISHING 


LIQUID LAMINATING 

VARNISHING 

LACQUERING 

GUMMING 

DIE CUTTING 

STRAIGHT CUTTING 

PEBBLING 

P. E. O'BRIEN FINISHING CO. 
INC. 

129-135 LAFAYETTE ST., NEW YORK 

Phone CAnal 6-6263—6264 








emp 








MOTORS & CONTROL EQUIPMENT 


@ CLINE ELECTRIC MFG. CO., Cline- 

Westinghouse Motor and_ control 
equipment for printing machinery, 211 
West Wacker Dr., Chicago, Ill. 





PHOTOENGRAVERS’ MACHINERY & SUPPL 


@ THE DOUTHITT CORPORATION, 650 
W. Baltimore Ave., Detroit, Mich. 
Complete plate making equipment for 
lithography and photo-engraving. Cam- 
eras, Whirlers, Printing Frames, etc. 





PRINTING HELPS 
i TRICKS OF THE 
fa PRINTING TRADE 


>? 4th Edition | 

’ Contains61 goodtricks 
to use for life. From 63 
yrs. practice. Price 50c. 
It includes formula for 
non-inflammable type- 
wash good as gasoline 
made for 5c a gal. 

W.H. Richards, 127E.N.Y. Indpls. 4, Ind. 








PRINTING SALES SERVICE 


@ A CHICAGO PRINTING SALES OF- 

FICE FOR YOU: For more than 
twenty years we have been selling sev- 
eral hundred thousand dollars worth of 
printing annually, mostly_Catalogues, 
Advertising Printing and Publications, 
to well known regular customers in 
Chicago and surrounding territory. Be- 
cause of increased volume we are look- 
ing for a permanent connection with 
one or two capable, sizable printers 
overnight from Chicago, or in Chicago. 
This is a real opportunity for a respon- 
sible printer to permanently enter the 
Chicago market without cost or hazard, 
through an old established organiza- 
tion with a thorough knowledge of the 
territory and an understanding of print- 
ing. We maintain sales, service and 
purchasing offices, are well rated and 
financially strong. We will handle sales, 
service and carry the account, enabling 
you to concentrate on production. We 
are seriously interested in a permanent 
connection with a_ reliable, capable 
printer. Write Box E-941, % The Inland 
Printer. 


ROTARY PRINTING PRESS 


@ DUPLEX PRINTING PRESS CO., ro- 
tary and flat-bed web presses, stereo 
and mat machinery. Battle Creek, Mich. 





RUBBER PLATE MATERIALS & TOOLS 








RUBBER PRINTING PLATES 
AND CUTTING TOOLS 


PRINTE 











to you 


PROMPTLY | 


WITHOUT COST 





New York Office 
101 Park Avenue 





“| 


NAME 


@ Your Srowu-Sridge Distributor will send 


“Wat ata Pancalee” 
Summed paper 


proofing samples 








And it’s so easy to do! You and your label 
customer get together and select the gummed paper desired 
from the “Flat as a Pancake” sample book. Then ask your jobber 
to send specimen sheets of the actual gummed paper from his 
sample kit. With these sheets you can proof your customer's 
label so he can examine it for printing quality and adhesion. 
It's as simple as that! Use the coupon to get name of your near- 


est distributor of 7ose Gamming Specialists — 
THE BROWN-BRIDGE MILLS, Inc., TROY, OHIO 


Chicago Office 
608 S. Dearborn St. 


THE BROWN-BRIDGE MILLS, Inc., TROY, OHIO 
Gentlemen: I'm interested in your free proofing samples. Give me the 
name of jobber nearest me who can render this service. 


> 
4 


Seattle Office 
2416 First St. 


St. Louis Office 
3739 Olive St. 
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SITUATIONS WANTED 


@ SALESMANAGER—38 years of age 

with twenty years experience in 
plant management, estimating, layout 
and sales. Desire to make connection 
with printer who needs a thoroughly 
experienced young man to take some of 
the load off his shoulders. Write Box 
S-961 % The Inland Printer, 309 West 
Jackson Blvd., Chicago 6, Ill. 





TYPEFOUNDERS 
For Largest Selection of 


@ LATEST TYPE FACES 


Write ACME TYPE FOUNDRY 
161 W. Harrison St. Chicago 5, Illinois 


Catalog now on press. Send for your 
copy on your business letterhead. 





TYPEFOUNDERS (Continued) 


@ THE BAUER TYPE FOUNDRY, INC., 
235 East 45th Street, New York, N. Y. 
Producers of fine type faces. 





@® DURABLE FOUNDRY TYPE. Circu- 
lar on request. Northwest Type Foun- 
dry, Minneapolis 15, Minnesota. 


TRADE 


@ WANTED—Hard foundry type metal 
for cash or trade. Missouri Central 
Type Foundry, Wichita, Kansas. 


@ SPECIFY PRENTISS Stitching Wire. 

Over eighty-five years of wire draw- 
ing experience. Supplied in coils or on 
spools. Sold by leading dealers every- 
where. 











(Continued on next page) 
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CLASSIFIED BUYERS GUIDE (Continued) 
TYPEMETER 





ELCO UNIVERSAL 


TYPEMETER 


A simple, easy-to-use method 
of copy-fitting for any type, any size. Five 
dollars a copy postpaid. 


THE INLAND PRINTER « CHICAGO 6 















DOUBLE BLESSING! 


= 


ATTENTION! STEEL 
DIE ENGRAVERS 
and EMBOSSERS! 


The Famous 











PERFECTION Flat Gummed Papers 
FOR Offset AND 


PERFECTION Gummed Papers are equally satisfactory for offset OR letter- 
press. Sheets are trimmed with infinite accuracy; won’t shrink or stretch. 
Specially processed, PERFECTION stays flat the year ‘round; runs beauti- 
fully on press. No extra presstime is needed—no special makeready. 
Made in 10 whites and 25 attractive colors. 


"LLBRONZE 


“STAMPING MEDIUM” 


IS BACK! 


Sole Owners of Progress Mfg. Co.’s Formulal 








The ideal solution for all your Gold and 
Silver Bronze Stamping and Water Color 
needs, 

Write for prices and availability. 


ILLINOIS :BRONZE POWDER CO. 
2021 S. Clark St., Chicago 16 


Sold to Commercial Printers only through reliable Fine Paper Merchants 


PAPER MANUFACTURERS COMPANY, PHILA. 23, PA. 























Used and 
Rebuilt 
Machinery 


FOR PRINTING 
BOOKBINDING 
BOX MAKING 


Presses, folding machines, routers, plan- 
ers, and all other print shop equipment— 
as well as machinery for the bindery and 
for the folding carton manufacturer. Our 


y cet Ike) ; ea BI y AY ‘I vf 
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THE AM BACO COHTIMUOUS BALER & 


=m Installation as part of planned production — 
A dangerous fire hazard eliminated. mp Valuable 
floor space saved Baled Merchandise ¥# A 
PROFITABLE, SALABLE BY-PRODUCT! 


Any compressible material handled efficiently. Your 
inquiry will promptly bring a brief, ample survey. 


many years of competent service makes 
many printers think of us first when they 
have equipment to sell. We have an ade- 
quate number of offerings on hand now. 
They are fully guaranteed—and are 
moderately priced, in accordance with 
OPA regulations. Consult us before you 
buy—or sell. 


Samuel C. Stout 
Company 


343 S. Dearborn St., Chicago 4, Ill. 


Harrison 7464 
FORMERLY WESTERN BRANCH OF 
THE VANCE R. HOOD CO. 


The AMERIGAN BALER GO. sevtevue onto 
CONTINUOUS BALING* CONTINUOUS BALING * 
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Here’s the Rising advertisement 
for September appearing in executive, 


advertising, sales and sales promotion publications. 











1947 CREATIONS 


| STOCK 


"WE DESIGN > > 


LETTERHEADS * LABELS 








Rising Papers 


PRINTING AND TECHNICAL 


BROCHURES * FOLDERS 
CATALOGS * YEARBOOKS 


ARROW SERVICE 


707 FIRST NATIONAL BANK BLOG. 
P.0.BOX 2217 - Sact Lake City, 13 Urax 
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> DETERMINING GRAIN: It is not neces- 
sary to tear a sheet of paper to determine 
the grain. Bend the sheet, first in one di- 
rection, then in the other. The sheet will 
offer more resistance when bent across the grain than when 
bent with it. 


St MOISTURE CONTENT: To judge mois- 


ture content of paper, take a paper dagger 
and push it into paper at various points. 
— Stock should register between five and 
six points of moisture. 







DRY PAPER: Paper showing a tendency 
to split during the run has lost too much 
R of its moisture content. This causes it to 
= become dry and brittle. COLD PAPER: 
Paper shipped during winter or left in unheated storage space 
must be conditioned before it can be used. When a cold skid is 
brought into a warm plant, condensation invariably takes place. 
Allow paper to become “conditioned” before removing wrap- 
pers. The moisture-proof wrappers will protect the paper. 
Otherwise, the outer edges of the sheets will absorb the excess 
moisture and become wavy. 






—>~ EXCESS MOISTURE: Paper with too 
a, high a moisture content is difficult to 
4 RET handle. It will swell, curl, warp or be- 
W WA come wavy and defy attempts to secure 
accurate register. The extent to which dry or humid conditions 
affect a sheet of paper depends on several factors, the most 
important are: 1. The kind of pulp from which the paper is 
made. 2. The amount of hydration or length of beating time 
to which it is subjected. 3. The amount of filler used in the 
formula. 4. How two-sided the finish sheet may be. 











CROMWELL EXTRA SPECIAL PREPARED TYMPAN 


Cromwell Extra Special Prepared Tympan is specially made to protect and 
provide makeready. It has the high tensile strength, the hard uniform sur- 
face, the pre-determined “give"’ and resi: to moisture, oil and atmo- A 
spheric changes to perfectly fill the needs of every pressroom. Try it today 4 





nois 


Pm CROMWELL, PAPE 


extra SPECIAL PREPARED TYMPAN 




















Baltimore, Md. _ 
Baltimore Paper Co. 


Battle Creek, Mich. 
Cortright Paper Co. 


Buffalo, N. Y. 
Alling & Cory Co. 


Butte, Mont. 

Ward Thompson Paper Co. 
Chicago, Ill. 
Bermingham & Prosser Co. 
J. W. Butler Paper Co. 
Chicago Paper Co. 


Cincinnati, Ohio 
Chatheld Paper Corp. 
Cleveland, Ohio 
Central Ohio Paper Co. 
Union Paper & Twine Co, 


Columbus, Ohio 
Central Ohio Paper Co. 


Dallas, Tex. 
E. C. Palmer & Co., Ltd. 
Pollock Paper & Box Co. 
Southwestern Paper Co. 


Denver, Colo. 
Butler Paper Co. _ 
Western Newspaper Union 


Des Moines, la. 
Pratt Paper Co. 
Western Newspaper Union 
Detroit, Mich. 
Butler Paper Co. 
Union Paper & Twine Co. 


Duluth, Minn. 
John Boshart Paper Co. 


Fargo, N. D. ’ 
Western Newspaper Union 
Ft. Wayne, Ind. 
Butler Paper Co., Inc. 


Ft. Worth, Tex. 
Southwestern Paper Co. 


Grand Rapids, Mich. 
Central Michigan Paper Co. 


Hartford, Conn. 
Rourke-Eno Paper Co. 


Houston, Tex. 
E. C. Palmer & Co., Ltd. 
Pollock Paper & Box Co. 
Southwestern Paper Co. 


Indianapolis, Ind. 
Crescent Paper Co. 


Kalamazoo, Mich. . 
Bermingham & Prosser Co. 


Kansas City, Mo. 
Bermingham & Prosser Co 
Butler Paper Co. 


Lansing, Mich. — 
Werssinger Paper Co. 
Lincoln, Nebr. 
Western Newspaper Union 
Little Rock, Ark. 
Arkansas Paper Co. 
Western Newspaper Union 


Los Angeles, Cal. 
Blake, Moffitt & Towne 


Louisville, Ky. 
Rowland Paper Co. 


Memphis, Tenn. 
Louisville Paper Co. 


Meridian, Miss. 
Newell Paper Co. 


Milwaukee, Wis. 
Nackie Paper Co. 


Minneapolis, Minn. 
Carpenter Paper Co. 
Minnesota Paper & Cordage Co. 


Montgomery, Ala. 
Atkinson Paper Co. 


Nashville, Tenn. 
Bond Sanders Paper Co. 
Clements Paper Co. 


Montreal (Quebec) 
Federal Paper Co. 
Toronto (Ontario) 
Wilson-Munroe Co., Ltd. 
18-20 Duncan St. 


e Call (fer Cromuell, ee 
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Neenah, Wis. 
Sawyer Paper Co. 
Newark, N. J. 
Central Paper Co. 
New Haven, Conn. 

Rourke-Eno Paper Co. 
New Orleans, La. 

E. C. Palmer & Co., Ltd. 
New York, N. Y. 

J. E. Linde Paper Co. 
Oakland, Cal. 
Blake, Moffitt & Towne 
Oklahoma City, Okla. 
Western Newspaper Union 
Omaha, Nebr. 
Field-Hamilton-Smith Paper Co. 
Philadelphia, Penna. 
Wilcox-Walter-Furlong 
Paper Co. 
Phoenix, Ariz. 

Blake, Moffitt & Towne 
Pittsburgh, Penna. 
Alling & Cory Co. 

Portland, Ore. 
Blake, Moffitt & Towne 
Rochester, N. Y. 
Alling & Cory Co. 
Sacramento, Cal. 
Blake, Moffitt & Towne 
St. Louis, Mo. 
Bermingham & Prosser Co. 
Butler Paper Co. 

St. Paul, Minn. 

The John Lesbie Paper Co. 
Salt Lake City, Utah 
Western Newspaper Union 
San Antonio, Tex. 
Carpenter Paper Co., Div. 
San Antonio Paper Co. 
San Francisco, Cal. 
Blake, Moffitt & Towne 

San Jose, Cal. 

Blake, Moffitt & Towne 

Seattle, Wash. 
Blake, Moffitt & Towne 
West Coast Paper Co. ° 
Shreveport, La. 
Loutsiana Paper Co. 
Sioux City, la. 
Western Newspaper Union 
Spokane, Wash. 
Blake, Moffitt & Towne 
Spokane Paper & Stationery Co. 
Springfield, Il. 
Capitol City Paper Co. 
Stevens Point, Wis. 
Stevens Point Paper Prod. Co. 
syremane, w. ¥. 
Alling & Cory Co. 
Tacoma. Wash. 
Blake, Moffitt & Towne, luc. 
Tampa, Fia. 
E. C. Palmer & Co., Lid. 
Terre Haute, Ind. 4 
Mid-States Paper Co. : 
Toledo, Ohio 
Central Ohio Paper Co. 
Topeka, Kans. 
Carpenter Paper Co. 
Tulsa, Okla. fe 
Tulsa Paper Co. 
Washington, D. C. 
Frank Parsons Paper Co. 
West Jackson, Miss. 
Jackson Paper Co. 
Wichita, Kans. 
Western Newspaper Union 


IN CANADA 


Vancouver (B.C.) 
Columbia Paper Co. 


Winnipeg (Manitoba) 
Midwest Paper Sales, Ltd. 












A BIG STEP IN 1931 


IN 1931 Intertype introduced the Autospacer—the 
trade's first automatic quadding and centering de- 
vice. Then, for the first time operators could quad 
and/or center—automatically—any line of any 
point size—and even a single character. 


THROUGH the years, Intertype has pioneered many 
other important developments for continuous com- 
posing-room progress through its policy of liberal 


g and far-sighted research. Some are: the Wide- 








| Tooth Matrix, the Combination 72-90 Channel 
Mixer, the 30-Em Six-Pocket Mold Disk, the No- 
Turn Automatic Electric Magazine Shift. And— 
don't look now but—still more are coming. 


THE SAME vital understanding of composing-room 
requirements behind these noteworthy Intertype 
Firsts’ is at the disposal of all composing-room 
owners, foremen and operators. For the solution of 
any line-casting problems— 


@ ASK PROGRESSIVE INTERTYPE 


INTERTYPE 


BROOKLYN 2,N. Y. 

















